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p> What do you think of Coin-Ops NOW? 
> Is the Post story good for the industry? 


» Can every plant use a flatwork folder? 
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For whites 
TOO WHITE 
to photograph 


without a filter... 





USE 


fluorescent-type 
brightener-sour 





Point is, RAyLENE produces dazzling whiteness, 
without a trace of yellow ... the kind of whiteness 
a photographer tones down by slipping a filter in 
front of his lens. 
This is a problem? Only for photographers! 
Wouldn’t you like to produce whiter whites, 
crisper colors . . . and at the same time combine 


. . . ¢ r 
your bluing and souring operations? Then . . . try 








RAYLENE! You'll save time. You'll save water. 
And ... when you look at your work in the day- 
light . you'll see a striking improvement in 
quality. Your Wyandotte man will be pleased to 
demonstrate this. Call him, today. Wyandotte 
Chemicals Corporation, Wyandotte, Michigan. Also 
Los Nietos, California, and Atlanta, Georgia. Offices 


in principal cities. 


J. B. FORD DIVISION 


“i a I} | de oll <7 CH EM | 4 LS Specialists in laundry washing products 





Made of stainless steel. No 

% corrosion. 2 sizes: ‘ 

( "34" x 25° BISHOP 
; B2- 3 26" ; 

ra ax — : MOBILMARKR 


‘Heads tilt over boord; 9° | 
_ B5-18% (shown): 


#22, #52 heads, 
gun. 
ES TO FIT Alt MODELS or heat-damage.-- 


$iZ 
OF CLEANERS PRESSES NO 
glazed 


“MultiTier Sectional 
Sorter - Transporter 


Start with whet you need now - -- 
five-at-a-time as your si2€S TO FIT ALL MODELS 
OF CLEANERS PRESSES 


needs increase- 
10-Bin, 15-Bin, 20-Bin Units 


MODEL F 
Squeeze-TyPe Gun 





MODEL S aN 
pistol-Type &¥" ) 











Introducing — New /mproved 





The famous “one-shot” laundry compound 
—now better than ever / 


needed. For a better-than-ever washing job 
on family white work, white shirts, linen 
supply, diapers and towels, get better-than- 
ever Kwiksoly—the perfect ‘‘one-shot” 
laundry compound—today! 





Extensive laboratory and “in-the-laundry” 
research now makes possible a new and 
significantly improved Colgate Kwiksolv. 
New Kwiksolv is complete—no break com- 


pound or supplementary alkalies are 
Available in 110-Ib. bags 


Colgate-Palmolive Company 


300 Park Avenue, New York 22, New York 
Atlanta 5, Ga. © Chicaao 11, Ill. * Kansas City 11, Mo. * Oakland 12, Calif. 


A SYMBOL OF QUALITY 
FOR OVER 150 YEARS* 
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COIN OPERATED 


25-lb OPEN END WASHER 
Featuring short commercial 18-minute 
wash-rinse cycle (21-minutes includ- 
ing filling time), water temperature 
control for both regular and delicate 
fabric washing. Drop-coin meter with 
slug-rejector, accepts only bonified 
coins. Finished in gleaming stainless 
steel. 


COIN OPERATED — 


37 x 30 DRYER 


Positive two-temperature contro! for 
both delicate and regular fabrics; no 
variable temperature to do half-way job; 
safe, fast drying for all fabrics. Drop- 
coin, slug-rejector meter accepts only 
bonified coins, no losses from slugs. 
Available with stainless steel sides and/ 
or fronts, or in baked-on enamel in your 
choice of colors. 


SEE THE a 
“Sioa Quality 
LINE EVER BUILT 
at the 


American Institute of Laundering 


CONVENTION 


DONOVAN HALL — INTERNATIONAL AMPHITHEATRE 
CHICAGO, ILL. 


FEBRUARY 24-28 


IN BOOTHS 
760 - 761 - 762 


: ecole). MACHINERY CO,, INC. 
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Texas, U.S.A. 





ON 


ALL RESINTEX 100 PRESS 
COVERS are’ equipped 
with a new type draw 
cord that will last for the 
life of the cover. 
* 

RESINTEX 100 is avail- 
able with SKIRTS or 
PUNCHED HOLES. Also 
available by the yard. 


THE MARKET.---= 





RESINTEX 


100 


LONG LASTING 


Guaranteed to last at least 12 weeks 
in actual operation 


TOUGH — Stands up under any production schedule. 
FLEXIBLE — Has plenty of resiliency and “give”. 
CONSTANT QUALITY — Due to quality control, possible because 


Tal tiallale Me) o\-ieehilolar ela Melolil-Mlamelelaohozamm ol (elals 

ABRASION RESISTANT — Tough fibers made tougher by Gibraltar 
. finishing. 

FINELY WOVEN SURFACE — Gives your work a plus. 


Teolal late B | 


GIBRALTAR. 
FABRICS. inc. 


254 — 36th Street, Brooklyn 32, N. Y. 













.. smoother 


Sold Through Leading 
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PERSONNEL: At one time or another, you'll have to decide whether or not a 


candidate will make a good manager. Here are ten basic questions that will help 


your decision 


EXCLUSIVE: we asked Laundry Management Con- 
sultant Phil Lewis to tell us when a plant would be justified 
in adding flatwork folding equipment 
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MAIL FOR FULL INFORMATION 

Automatic Service & Supply Co., Inc. 
Department SL-2 Box 7267 
San Antonio, Texas 

5q¢Size( ) 10¢Size{ ) Both( ) 
Please rush prices, samples and information on 
LAUNDRY MAID products and VEND-MASTER 
dispensers. 
Name 











Address 
City. 











The issue 
in brief 


The first issue 


of our new Launpry JouRNAL provoked many 
flattering and enthusiastic comments from read- 
ers and advertisers alike although many admit 
they'll miss the “Starchroom” handle which has 
been a hallmark for the past 67 years. 


The coin-op boom continues 


Their total number is now estimated at 18,000 
to 25,000 and new plants are opening at the rate 
of 800-1,000 per month across the nation. In- 
creased competition encourages “extras” and 
larger installations. How long will the boom last? 
LJ survey finds industry guesses range from an- 
other six months to indefinitely. Not one said it 


was all over. 


Coin-op drycleaning units 

would seem to be a likely supplementary service 
for coin-op laundries. At least four companies 
are working coin-cleaning equipment but this 
development is still in the experimental stages. 
You'll have a chance to see a couple of them at 
the AIL exhibit in Chicago this month. 


Shirt sales programs 


got a tremendous boost during the holiday sea- 
son. One plant sold 2,500 shirts the month before 
Christmas. Another 700 in 10 days. Family laun- 
dries and drycleaners seem best suited for such 
plans because of their retail outlets. Shirt rental 
growth is generally a slower process and appears 
to be a more natural sideline for linen suppliers. 


THE LAUNDRY JOURNAL 





Other new markets 


to consider: resin treatment of cottons, mobile 
pillow cleaning service, electric blanket repair, 
etc. 


Hospital laundries 


may take on additional duties to relieve nurse 
shortage. LM tells how to process rubber gloves 
used in surgery. The tricky part is the talcuming, 
but the article explains a quick and effective way 
to do it. 


Flatwork folding equipment 

can be justified in most situations because of 
present wage rates, says laundry management 
consultant. In many cases, even plants operating 
with one ironer should investigate possible ap- 
plication. 


The Saturday Evening Post 


article which featured AIL’s Textile and Certi- 
fied Seal Labs fell short of many laundryowners’ 
expectations. It told the Institute story well but, 
inadvertently, it tended to leave a negative im- 
pression of the industry as a whole. There’s no 
one really to blame for this but it should teach us 
a lesson: No one is going to tell our story right 





unless we tell it ourselves. 


Choosing a new manager 

is not an easy task. But a simple 10-question test 
used by J. C. Penney Co. will give you a pretty 
good idea as to whether or not your candidate is 
good management material. 


The Diaper Service Industry 

—as part of its public relations program—estab- 
lished a public service organization to mobilize 
all professions concerned with baby care. The 
organization will be known as the National Baby 
Care Council. 
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Do you really know the 


Erusto-Ray C Erusto-Ray 


Erusto-Salts : Erustolin 
Special Erustocide Er Te B 


Pick your sour from Pennsalt’s famous Erusto® family tree 





Erusto-Ray® C —Combination sour-blue with brightener . . . saves time and water. 
Erusto® Extra —Fabric-safe, economical, easy to use . . . for all types of fabrics, especially for wash ’n wear. 
Erusto-Ray® —Contains fabric brightener . . . gives whiter whites without blue. 
Erusto Salts® Special —Highest rust-removing properties . . . excellent all-purpose sour. 
Erustocide® —Sanitizing . . . improves fabric finish. Recommended for colored work. 
Erustolin® A —Economical souring with high solubility. 


Erustolin® B —For rust removal . . . dry-to-the-wheel use . . . economical. 


Your Pennsalt service technician and your distributor salesman 


will advise you on the best Erusto sour for your needs. 
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sour you are using ? 


Are you using a basic chemical labeled as a laundry sour . . . or have 


you wisely chosen a sour designed specifically for the laundry industry? 


Is your sour safe for processing of modern fabrics and colors? Here 


are some facts to help clear up any doubts you might have on sours. 


There’s a big difference between a genuine—or 
proprietary —sour and a basic chemical labeled as a 
sour. A proprietary sour is a product manufactured 
specifically for laundry use—with the high purity 
required to safeguard your customers’ fabrics . . . 
with added ingredients for special purposes . . . with 
the controlled consistency necessary for uniform 
souring action every time. 


A great number of products being sold for laundry 
souring are not proprietary sours. Some are noth- 
ing more than by-products of other chemical proc- 
esses! A quality proprietary sour is as different from 
a “so-called” sour as a modern laundry is from a 
native washerwoman beating clothes with a stick 
on a riverbank. 


Basic commercial chemicals sold as laundry sours 
can result in serious and costly difficulties in the 
laundry, because they fal! far short of minimum 
standards of purity and uniformity. Among the 
ordinary commercial chemicals sold as sours are the 
silicofluorides (sodium, zinc and ammonium) and 
the bifluorides (sodium and ammonium). 


These chemicals may actually be used in the manu- 
facture of some proprietary laundry sours, but only 
if they are a highly refined grade, pure enough to 
assure absolute safety and uniformity in the fin- 
ished product. 


WHY ADDITIVES ARE NECESSARY 


High grade proprietary sours are seldom made up of 
only one ingredient. They are specialized formula- 
tions of several ingredients carefully chosen with the 
knowledge that each ingredient —properly blended 
and controlled—will impart specific properties to 


See the Erusto family 

tree at Booth 436-437, 

AIL Exhibit, Chicago, 
February 24-28 
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Laundry and Dry Cleaning Dept. 326 

PENNSALT CHEMICALS CORPORATION 
East: Three Penn Center, Philadelphia 2, Pa. 

West: 2700 S. Eastern Ave., Los Angeles 22, Calif. 


the laundry sour. This, in turn, will produce certain 
desirable characteristics in the fabric. The Erusto 
Sour line includes a number of different sours —each 
one incorporating additives designed for specific 
laundering problems. 


These are the problems you can run into with basic 
chemicals —the “‘so-called”’ sours: 


LOW PURITY — with insolubles that cause staining, 
discoloring of dyes in synthetic fabrics, and 
definite tendering of resin-treated fabrics . 
cause flatwork rolling, create caking problems 
and dustiness 


VARYING CONSISTENCY —may lead to wasteful 
oversouring . . . rolling . . . “fuming” during 
ironing 
—may cause undersouring, with browning or 
graying during finishing . . . blue streaking, 
odors, and mildew 


YOU AVOID THESE PROBLEMS. ..WHEN YOU 
USE A GENUINE PROPRIETARY SOUR! 


Pennsalt pioneered the development of proprietary 
sours —sours developed solely for the laundry indus- 
try. Pennsalt applies the knowledge gained through- 
out the years and exhaustive research in laundry 
chemicals to continually produce better laundry 
sours. These sours are quality controlled, using puri- 
fied raw materials as a starting point and maintain- 
ing an exacting degree of purity throughout 
every step. 

Can you afford to use anything less than a quality 
proprietary sour . . . a Pennsalt Erusto Sour? 


Pennsalt 
Chemicals 


ESTABLISHED 1850 





IMPROVED KAL-VEND 

Kal-Vend, coin-operated dis- 
penser for Kal laundering aids, 
features six-column, shelf-type 
mechanism holding 168 pack- 
ages. Comes in light and dark 
blue finish with two 4-color dis- 
play panels describing the prod- 
ucts it dispenses. Incorporates 
technical advances for trouble- 
free operation. 


Kaleen Chemical Corp., 241 
Church St., New York, N. Y. 


STAIN REMOVAL KIT 

Wilson Laundryman’s Stain 
Removal Kit is said to contain 
everything needed for removing 
99 percent of stains that don’t 
come out in regular washing 
process. Contains five stripping 
and spotting aids, dispenser 
bottles, Spot and Stain Re- 
moval Handi-File. 

A. L. Wilson Chemical Co., 
Kearny, N. J. 


STREET'S RUST-MUVER 

Rust - Muver, rust - removing 
formula packaged in conven- 
ient, easy handling long-neck 
applicator tube, produces in- 
stant penetration, instant rust 
removal, instant rinsing. 

R. R. Street & Co. Inc., 561 
W. Monroe St., Chicago 6, IL 


AUTOMATIC DAMPER 

Cissell automatic back-draft 
damper is available for driers in 
service which have an 8-, 10- or 
12-inch duct, horizontal or ver- 
tical. Incorporated in all new 
Cissell 20- and 50-pound driers. 

W. M. Cissell Manufactur- 
ing Co.. Inc., 831 S. First St., 
Louisville 1, Ky. 


FEEDER LITERATURE 

Mader Syncro Precision 
Feeder, recently granted U. S. 
patent, features instantaneous 
feed flow from zero to maxi- 
mum into main flow line. Can 
be used on straight-line runs 
or on by-pass. Bulletin describ- 
ing Mader Syncro Precision 
Feeder now being offered. 

Mader Machine Company, 
1114 W. 13th St., Lorain, Ohio. 


COIN-OP PROMOTION 
Laundrite kit to merchandise 
Laundrite WX 25 coin-operated 
washer-extractor combinations 
window banners, ad 
radio commer- 


includes 
mats, posters, 


cials, Big Boy footprints. Print- 
ed material features Big Boy 
Laundrite cartoon. 

Troy Laundry Division, 
American Machine and Metals, 


Inc,, East Moline, Ill. 


MOTORIZED ODOR KILLER 

Smoothie, wall-mounted de- 
odorant dispenser, has built-in 
motorized fan to create its own 
air stream. Designed to deo- 
dorize 1,500 cubic feet, using 
liquid chemical Smooth Super 
Odor Killer. 

Abso Clean Chemical Com- 
pany, 17325 Lamont, Detroit 
12, Mich. 


COIN-OP DRYCLEANING 
STATION 

Valet-Matic coin-operated 
drycleaning station holds up to 
180 pounds of drycleaning. 
Twenty-four-hour operation, 
clothing fully insured. Unit 
may be purchased outright or 
leased. 

Scotch Equipment Co., 320 
Washington St., Brookline, 
Mass. 


BOUMER BID FORM 
Comparative Boiler Installa- 
tion Costs, a boiler bid tabu- 
lation form, has three separate 
sections: Boiler and Trim, 
Burner and Controls, Labor for 
Installation, in two pages. Space 
is provided for tabulation of 
three competitive bids. 
Continental Boiler Division, 
Boiler Engineering & Supply 
Co., Inc., Phoenixville, Pa. 


EAGLE CATALOG 

No. 60 General Catalog and 
No. 60-C Condensed Catalog 
describe complete 1960 line of 
oilers, safety cans and oil and 
gasoline containers. 

Eagle Manufacturing Com- 
pany, Wellsburg, W. Va. 

Continued on page 77 


THE 


new products and literature 


For further information or literature, write the manufacturer on your business letterhead, mentioning THE LAUNDRY JOURNAL 


LAUNDRY 


JOURNAL 





Procter & Gamble research brings you better-than-ever 


WZ OY UIT 
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The best detergent ever built for top efficiency and economy! 


Improved in Procter & Gamble’s laboratories, Ozonite has proved better than ever in 
field tests under actual working conditions. Results show that this ready-to-use bal- 
anced blend of high titer soaps and alkaline builders gives superior soil removal, excel- 
lent whiteness maintenance and wide safety to fabrics, load after load. 


And because Ozonite is always uniform in strength and quality, even an inexperienced 
washman finds it easy to get results you'll be proud of. When the proper suds level is 
reached, he knows he’s added the right amount of Ozonite. Moreover, because of its 


balanced composition, Ozonite requires fewer rinses. 


Save time, manpower and money with the complete detergent—today’s improved 
Ozonite! Try it for 30 days. For more information, write: 


OfoctervHManllk Manager, Bulk Soap Sales Department P.O. Box 599, Cincinnati 1, Ohio 
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CLINTON 
_3S-L STARCH 


ie brings in the 


bundle along with 
his shirts 


(Brings you 7eyACSHooTH 


results at lower cost) 


Starch shirts right, and they 
stimulate extra business. “Right” 
means with Clinton 5-L . . . the 
thrifty all-purpose starch for shirts, 
linens, aprons, wash dresses and 
other family bundle work. Clinton 
5-L needs no costly additives. Just 
vary its concentration. This gives 
you a petal-smooth finish and correct 
body over a wide range of fabrics. 
Yet, Clinton 5-L costs less to buy— 
less to use. It’s so carefully 
formulated every batch is uniformly 
excellent, waste-free. Cooks in 10 
minutes after bringing to a rolling 
boil. Never builds up on presses or 
flatwork ironers, either. For fast, 
efficient family bundle production, 
nothing beats Clinton 5-L Starch. 
Try a sample on us. 


MAY WE HELP? Our Technical 
Service Division will gladly advise 
on specific problems. Just write. 


CLINTON CORN PROCESSING CO., CLINTON, IOWA 


12 THE LAUNDRY JOURNAL 





Ask the 
people who 
know... 


Get the honest opinion of these recent purchasers of 
TROY® LAUNDRY MACHINERY first. You see, we'd be 
happy to have you call on us first but, quite frankly, we’re 
sold on TROY equipment — washers, ironers, folders, 
extractors, the whole line. So, for an unbiased opinion, 
talk to some of the people who use TROY MACHINES 


. .. THEN drop us a line. 


Era LAUNDRY MACHINERY DIVISION 
Tinou; American Machine and Metals, Inc. 


EAST MOLINE, ILLINOIS 
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SPECIAL OFFER 
~ LIMITED TIME 
saves you $1,000 


IF PURCHASED 
~BY APRIL 15 


FAMOUS 
ELECTRIC OR STEAM 


FORSE BODYMASTER 


SHIRT FINISHING SYSTEM 


All 5 machines . . . the only electric, 
high production, two-girl system made 


ome 


Forse Hi-V Triplehead .. . 
collar- 
cuff-yoke press sold today. 
Gives 6 seconds extra dry- 


only double-deck, 


2 


Forse Bodymaster...com- 


pletely and beautifully fin- 
ishes the body of a shirt in 
one operation. 


Forse Master Folder... 
folds faster, gentler than 
other shirt folders. Train- 
ing time only 5 minutes. 


nm, y 
@) 6) 
j ‘ j 
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Forse Collar Former... 
finishes folded shirt collar 
perfectly. 


Forse Master Sleever... 
requires only 2 lightning- 
quick operations for per- 
fect sleeves and plackets. 


ing time on collars. 


“Greatest Advertisement 
We've Ever Had” 


This statement is consistently made by 
owners of Forse Bodymaster who place 
this system in windows where shirt fin- 
ishing can be seen by traffic. Electric 
systems require no piping . . . just place 
in prominent location where there’s 
traffic and plug in to 220 volts, 


Increases 
Your Profit 


Faster, quality finishing 
with lower cost labor 
... gives lower cost fin- 
ishing and more profit 
... Check this profit 
story before investing in 
any finishing system. 


Eliminates High 
Cost of Skilled 
Labor 


Reduces training 
time to hours. The 
“skill” is built into 
the machine. Frees 
you of skilled help 
problems. 


Saves Labor Costs 


Faster finishing lowers 
costs. Alberts Cleaners, 
Cedar Rapids, Iowa, re- 
ports an average week of 
3,500 shirts . . . 30c per 
shirt .. . only 12% direct 
labor finishing costs. Fin- 
ishes 80-120 shirts per hour. 
JOURNAL 
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ONLY 


DosDEDed 


and the Baie Forse Bodymaster shirt finishing sys- 


ahah EXCLUSIVE 


GUARANTEE 


Only Forse offers a ‘1-10 
year” guarantee on this type 
of equipment . . . proof of 


tem is yours... yours to build profit like you’ve never dependability, performance, 


known, because it costs less to finish shirts. 


low maintenance costs. 


Also available on a lease basis 


Here’s What You Save! 


e@ You save $1000 off the regular low price of $7,995 
(now only $6,995 until April 15) 


@ You save weeks of training time, because the “skill” is 
built into Bodymaster Shirt Finishing Systems. 


e@ You save maintenance costs and “down time.” Exten- 
sive tests reveal parts replacements costs, exclusive of 
padding, of less than one cent per thousand operations. 


@ You save on Space Requirements. 





& 


FILL OUT... 
CAP OFF... 
AND MAIL... 


Get this true savings—this is an 
actual price reduction of $1,000. 
It’s yours for a limited time 
only. This special price defi- 
nitely closes on all orders re- 
ceived after April 15, 1960. Fill 
out and mail the coupon now 
. .no obligation. 





m NATIONAL BANK 





$ S SYMBOL OF PROGRESS 


Here’s What You Get! 


e Highest profits . . . 80 to 120 shirts per hour. 
e Highest quality shirt finishing . . . repeat business, more 
business, more profit. 


@ Increased dry cleaning business . . . happy shirt cus- 
tomers quickly become happy dry cleaning customers. 


THIS IS AN ACTUAL PRICE 
REDUCTION OF 


| 
NO. 11771 | 


URL te CLES Cts glee vra dy 


ZC 


FORSE CORPORATION LJ-2 
P. O. Box 639 * Anderson, Indiana 


Yes, I'd like full details without obligation on the big $1,000 


Savings offered on famous Forse Bodymaster Shirt Finish- 
ing Systems until April 15, 1960. 


Name 





Company 





Street Address. 





City, State 





FORSE CORPORATION * P. 0. BOX 639 * ANDERSON, INDIANA 
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Keep your work clean 
and fresh 
as a breeze 


...and as easy, ioo 


pKEESTAD 


Ua SE IULTRA-LITE 


THE FLUORESCENT THE FLUORESCENT 
BLUE SOUR WHITENING SOUR 


Both of these Keestar Sours 
make white ultra-white, 

make colors ultra-bright. 
Both contain anti-chlors 

that remove residual chlorine. 


Ultra-Lite and Ultra-Blue 

are equally high in solubility, 
neutralizing action and in 
preventing streaking 

and spotting. 


ASK YOUR KEEVER-BEACH 
SALES-SERVICE MAN 


KEEVER 


THE KEEVER STARCH CO. 
COLUMBUS 15, OHIO 


A complete /ine 
of wash-room products 


SOAPS * DETERGENTS 
SOURS ¢ STARCHES 


WATER and FABRIC 
SOFTENERS 


PRESS PADS 
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ONE LOOK 
iS WORTH 





It’s hard to describe superior ironer per- dering Exhibit and Convention, February 
formance—you've got to see it to believe 24-28, at Chicago. We’ll see you at Booths 
it. That’s why we invite you to see the 671-675. If you can’t come, contact your 
complete new line of Chicago Flatwork machinery distributor or write for liter- 
Ironers at the American Institute of Laun- ature. 


CHICAGO DRYER COMPANY 


2212 NORTH PULASKI ROAD @ CHICAGO 39, ILLINOIS 
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EDITOIRIAL 


The Spirit of the Times 


A VERY DEFINITE FEELING of optimism is in the air these 
days which appears to be contagious. Laundrymen in every 
quarter seem to be investigating, planning and doing things 
with a will. 

@ Linen supply men have suddenly become “break- 
through” conscious and have taken a keen interest in research 
and development as well as sales training. 

@ Diaper service men, who were the first in the in- 
dustry to take motivation research seriously, have just begun 
another chapter in their nationwide public relations program. 

@ Industrial launderers, who represent the youngest 
and fastest-growing segment of the industry, have already taken 
steps to insure their continued growth in the atomic age. Many 
have set up specialized nuclear departments for contaminated 
garments. 

@ Institutional laundry managers, too, are taking 
new pride in their profession as the opportunities in this field 
grow bigger and better each day. 

@ Family laundries, too, where shrinking volume 
has been a matter of concern, show a very definite sign of op- 
timism. Our survey of laundry association executive secretaries 
on general business conditions confirmed this last month. 

Another survey by the American Institute of Laun- 
dering turned up some other silver linings. Among those mem- 
bers responding to the AIL survey— 


—Some 69 percent expected laundry tonnage to increase this 
year. 

—46 percent planned to add new equipment, machinery, trucks 
and/or to remodel or expand their operations. 

—45 percent expected to increase their advertising and promo- 
tion budgets. 

—33 percent planned to offer new services this year. 


It seems as if all of a sudden laundrymen every- 
where suddenly realized the tremendous opportunities the field 
has to offer and are going all out to do something about it. 

Still another sign of this unbounded optimism is 
reflected in the allied trades. This year’s AIL exhibit is a sell- 
out; more than 200 firms have taken space to display their new- 
est products and developments, 

There’s something in the air, all right, and if you 
want to keep abreast of the times, you owe it to yourself to 
spend some time in Chicago the last week of this month. 

This will be the first time that three great organi- 
zations will hold their national conventions in the same city at 
the same time. That’s the American Institute of Laundry, the 
National Association of Institutional Laundry Managers and the 
National Institute of Drycleaning. See details elsewhere in this 


issue. And we'll see yau at Chicago. 
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1. Professional launderers answer... 


How long have you had a coin-op? 

Although many answering our survey 
had more than one coin-op, the aver- 
age experience was about one year. 
The most recent was eight months old, 
while one launderer—in Connecticut 
—opened his first coin store way back 


in 1956, as one of the first professional 
launderers to tap this field. 


How many coin-op installations do you 
have? 
The average number owned by those 
surveyed came to nearly three each. 
Total number owned ranged from one 
to six. 
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Do your coin-ops bear your laundry’s 
name? 

This question was asked to determine 
how many launderers considered it 
advisable to avoid identifying their 
coin-ops with the parent laundry. 
Most of the respondents apparently 
feel that the parent name is an asset 
since seven out of ten launderers used 
their company names for their coin- 
ops. 


Do you use your coin-ops as a branch 
store? 

There seems to be no general trend on 
this practice. The answers are pretty 


well divided, with about half the coin- 
ops serving as pickup points for plant 
services while the others act as coin- 
ops only. In a few cases, the coin-op is 
located in the main plant and doubles 
as the call office. One laundry in- 
Springfield, Massachusetts, owns four 
coin-ops, but only one of them is used 
as a combination branch store. 


Did your coin-ops help or hurt your regu- 
lar laundry and/or drycleaning sales? 

The majority said their coin-ops have 
neither helped nor hurt regular sales. 
Four out of ten reported increases in 
varying degree. These were attrib- 
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utable to new customers whose first 
contact with them were their coin-ops. 
For those who have experienced in- 
creases in regular sales, principal gains 
have come in shirt laundering and 
drycleaning. Only one respondent felt 
that his own and other coin-ops in his 
area have hurt his regular sales, with 
wash-and-dry service down about a 
third in volume. 

A St. Louis operator who set up a 
call office in his coin-op anticipated 
getting about $600 a week in counter 
sales. He was naturally disappointed 
when, after one year’s operation, the 
call office did only $300 per week. 
Straight branch stores do better than 
that. 


What are your average weekly gross 
sales? 

The average weekly gross income is 
just a shade below $315, according to 
figures supplied by all the launderers 
in the survey. Individually, the an- 
swers ranged all the way from $175 
weekly up to $500. 


What are some of your biggest prob- 
lems? 

Many and varied complaints were 
noted in response to this question. The 
problems that were perhaps men- 
tioned most frequently were restrictive 
legislation (particularly the ban in 
various states and communities on 
Sunday openings). And the high cost 
of servicing frequently out-of-order 
equipment. Because of excessive out- 
side maintenance charges, several 
launderers do their own servicing. 

Another common complaint, tied in 
directly with the need for frequent 
servicing, is customer misuse of equip- 
ment. As one launderer put it, “Our 
very bad problem until now was the 
timers. We used to have five or six a 
day go out of order and have to be 
replaced.” 

Other problems are local and state 
taxes, increased competition from 
other coin-ops, vandalism, high instal- 
lation costs, slugs, and keeping coin- 
op stores clean. 
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Do you feel that coin-ops are more suc- 
cessful in urban or rural areas? Do you 
think they are more successful in high, 
medium or low income neighborhoods? 
How about shopping centers? 

The launderers were 100 percent in 
agreement that urban or citified areas 
were the best locations for coin-ops. 
So far as the type of neighborhood is 
concerned—by income level—the ma- 
jority felt that the medium-income 
neighborhood offered the best poten- 
tial for success. There was some feel- 
ing that the low-income neighborhood 
was a good source of potential busi- 
ness, but not a single respondent 
favored high-income neighborhoods 
as good bets. 

One launderer in Newport News, 
Virginia, commented that all six of his 
coin-ops are in the city, but that his 
poorest location is located in the cen- 
ter of the low-income district. Iron- 
ically, he claims this store has plenty 
of potential but does the smallest vol- 
ume of the six and has the most prob- 
lems. Others commented that sites 
near colleges, boarding houses and 
apartments do very well. 

Feelings on locating coin-ops in 
shopping centers were mixed. Of those 
who did not favor shopping centers, 
the consensus was probably best ex- 


pressed by a coin-op owner in St. 
Cloud, Florida, who said: “Shopping- 
center rents are so high in relation to 
the square footage offered that they 
are out of the question. Shopping- 
center locations in the Orlando area 
are getting at least $300 a month rent 
for an 18 to 20-foot wide store, plus 
requiring the first and last six months 
rent as deposit. You couldn’t give me 
a shopping-center location for half of 
what they charge here.” 


How many washers and driers do you 
have? 

Our survey shows that the average 
coin-op installation has 20 washers 
and 6 driers, representing an average 
ratio of three washers to one drier. 


How long will the coin-op boom last? 
The diversity of comment here prob- 
ably represented particular conditions 
in the respondents’ immediate areas. 
Majority estimates ranged from one 
and two years to indefinitely. Three 
out of ten would not guess. But no- 
body said the boom was over. 


Do you foresee adding attended services? 
The majority did not. Several felt this 
is a distinct possibility, particularly in 
a store serving as a drop station and 
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with an attendant on the premises. 
One respondent claims that many 
stores have attended services now. An- 
other feels it is possible in some cases 
where there is room and the owner is 
saddled with a long lease. 


Do you favor larger washing units? 
Most launderers favored 9 pounds for 
the majority of their washers, although 
conceding the advantage of one or 
two 16-pounders in some cases. Some 
were afraid of having service prob- 
lems if they installed 25-pounders. 


Will prices be lower, same or higher? 
Almost all felt they would stay the 
same. But admitted increased compe- 
tition might force changes. 


Would you add coin-op finishing equip- 
ment if this were made available? 
This would have been a unanimous 
negative response, except for one who 
said, “Yes, probably.” One launderer 
said he has a coin hand iron to sell; it 
has no appeal to his customers. 


Would you consider adding semi-finished 
or finished service? 

Again, this elicited an almost com- 
pletely “no” response, except for a few 
who said they might consider it if 
they could make money at it. 


Are you planning to add more coin-ops? 
Yes. Most launderers feel they will 
add more units if they can find the 
proper locations. 


If you plan to add more coin-ops, what 
mistakes would you try to avoid? 
Surprisingly, nearly half of those who 
answered this last question felt they 
had made no mistakes at all in plan- 
ning their current units. Others who 
admitted some degree of fallibility in- 
dicated they would want more space 
in future units, would seek lower in- 
stallation costs, would want a higher 
ratio of driers to washers and would 
seek to avoid neighborhoods where 
the coin-op competition is too keen. 
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asks the same big question... 


What do you think 
of coin-ops NOW? 


Coin-op distributors answer... 


What percentage of your coin-op equip- 
ment sales are made to professional 
launderers as compared to outside in- 
vestors? 

Approximately half of the distributors 
surveyed reported that a majority of 
their sales of equipment are to pro- 
fessional launderers. Some 7 percent 
of the distributors queried split their 
sales fairly evenly between professional 
launderers and outside investors, while 
the remaining jobbers sell principally 
to outside investors. 


Where do your coin-op equipment sales 
leads come from? 

The largest single source of sales leads 
for distributors is their regular pro- 
fessional laundry customers. Other 
lead sources, in order of importance, 
are: newspaper ads, additional pur- 
chases or recommendations by outside 
investors who are already customers, 
trade publication ads, professional 
publication ads and direct mailings. 


Do the credit terms you offer to laun- 
derers differ from those offered to out- 
side investors? 

An overwhelming majority reported 
that there is no difference in credit 
setup offered to either group. The 
few that reported differences stated 
that terms are more liberal for the pro- 
fessional launderer, in some cases ne- 
cessitating 25 percent down payment 
as compared with a 50 percent down 
payment asked from outside investors. 


What group generally pays their bills 
more promptly? 

More than 60 percent of the distribu- 
tors surveyed replied that outside in- 
vestors were more prompt in paying 
their bills. The remainder reported lit- 
tle difference in the bill-paying habits. 


What are the comparative chances for 
success in the coin-op laundry business 
between the professional and the out- 
side investor? 

One-third of the distributors thought 
the professional and outside investor 
had equal opportunities for success. 
Two-thirds voted in favor of the pro- 
fessional launderer because of his 
background and experience. As one 
distributor put it, the professional has 
the advantage of combining such an 
enterprise with pickup stores. He has 
plant personnel for maintenance and 
other advantages. Several distributors 
felt, however, that a good location is 
still the prime factor for success. 


Do you handle coin-op supplies and, if 
so, do most of the customers who pur- 
chase their equipment through you also 
buy their supplies from you? 

From the replies received to this ques- 
tion, it is apparent that once a dis- 
tributor makes a coin-op equipment 
sale he has erected a base for long and 
continued sales of supplies to that cus- 
tomer. The responses revealed that 
some 75 percent of the responding 
distributors also handle coin-op laun- 
dry supplies and, among these, their 
customers buy nearly all their sup- 
plies from them. 


Do you feel that coin-ops are more suc- 
cessful in rural or urban areas? In 
high, medium or low income neighbor- 
hoods? How about shopping centers? 

The distributors leaned somewhat 
more toward the urhan area as offer- 
ing more chance of success than the 
rural area, although some jobbers felt 
both types offered excellent potential. 
The middle-income neighborhood re- 
ceived overwhelming approval. A few 
distributors also thought the low-in- 
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come neighborhood had _ possibilities, 
but only two suggested the high-in- 
come area. Less than half made any 
comment at all about shopping cen- 
ters. Those who did thought the shop- 
ping center a good choice. Caution 
was suggested in selecting a shopping 
center, however, for some distributors 
felt only certain ones offered possibili- 
ties—a small center being the best 
choice. Others stated that the rental 
cost should be the decisive factor in 
making a choice. 


Do you think coin-ops are more success- 
ful when located near or adjacent to a 
laundry or drycleaning establishment? 


Roughly two out of every three dis- 
tributors who expressed an opinion on 
this subject felt that it was advan- 
tageous for a coin-op to be so located, 
especially if the unit were part of a 
combination branch or main-plant 
setup. 


Is there more future potential for coin- 
op sales to professional launderers and 
drycleaners than to outside investors? 


Those distributors who answered this 
survey question gave a small edge in 
potential expansion of coin-op sales to 
professional launderers and dryclean- 
ers. One distributor who has hereto- 
fore sold coin-op equipment to pro- 
fessional launderers only said “we still 
plan to protect our customers in every 
way we can.” The remainder of our 
respondents thought the potential of 
future sales to one group or the other 
is difficult to determine, with one com- 
menting that “launderers and cleaners 
were slow to accept this and go into 
z. 
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Coin-op manufacturers answer .. . 


What is your estimate of the total num- 
ber of coin-op laundries currently in 
operation in the United States? 

Figures provided by the coin-op 
equipment manufacturers surveyed 
averaged out to approximately 18,000 
coin-op laundries now in existence in 
this country. The estimates ranged 
from a high of 25,000 to a low of 
3,300. The manufacturer who quoted 
the latter figure may have misunder- 
stood the question and stated his 
firm’s own sales. 


What is your estimate of the average 
monthly rate of installation of coin-ops? 
According to the manufacturers, an 
average of 800 coin-op stores is being 
installed each month throughout the 
country. The lowest estimate of new 
openings was 185 per month; the 
highest 1,000. With most favoring the 
high side. 


What is your estimate of the average 
coin-op’s weekly gross sales? 

The manufacturers surveyed  esti- 
mated weekly average gross sales be- 
tween $220 and $450, for an average 
of about $310. One exception figured 
a weekly gross figure of $1,100. 


What are some of the biggest problems 
facing coin-ops? 

A variety of problems were mentioned, 
including restrictive legislation, in- 
ferior installations, low down pay- 
ments, maintenance, vandalism and 
customer misuse of equipment. 

An interesting comment was made 
by a manufacturer whose equipment 
is designed principally for the com- 
mercial launderer. He said: “A big 
problem is increased competition, es- 
pecially the type that is coming from 
the appliance manufacturers of whom 
a few are planning to build and oper- 
ate stores themselves or through their 
agents. The introduction of coin-op 
drycleaning will also separate the boys 
from the men amongst the present 
coin-ops.” 


In what section or sections of the coun- 
try are coin-ops most popular and suc- 
cessful? 


Probably because most of the manu- 
facturers are stronger in some sections 
of the country than others—due, per- 
haps, to individual marketing setups— 
the answers were quite varied. How- 
ever, mentioned most frequently in 
terms of current popularity were, in 
order, the Northeast, Midwest, South- 
west and South. 


What section or sections of the country 
do you feel offer the best future poten- 
tial for coin-op installations? 

The unbridled optimism of the manu- 
facturers showed through most clearly 
in the answers to this question since 
most felt all sections of the nation of- 
fered equally good potential. 


Do you feel that coin-ops are more suc- 
cessful in rural or urban areas? Do you 
think they are more successful in high, 
medium or low income neighborhoods? 
How about shopping centers? 

Nearly all the manufacturers thought 
urban areas offered the best possibili- 
ties. Approximately half felt all types 
of neighborhoods could successfully 
support coin-ops. The other half lim- 
ited their preferences to medium and 
low income areas. With regard to 
shopping centers as sites for coin-ops, 
all manufacturers thought these loca- 
tions were advantageous. 


Do you feel coin-ops are more sucessful 
when located near or adjacent to a 
laundry or drycleaning establishment? 
No particular trend of thought was 
evidenced by the replies to this query. 
Some felt that such a location could 
only contribute to but not guarantee 
coin-op success. Others felt that while 
the chances for success would be no 
greater than if a coin-op were to be lo- 
cated independently, it could provide 
a very good source of added income 
and business to the adjacent laundry 
or drycleaning business. 


What percentage of coin-op owners do 

you think are outside investors, as com- 

pared with professional launderers and/- 

or drycleaners? 

The estimates ranged from a low of 
Continued on page 24 
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tHE Dutton 
trap — 


BUTTERMILK CYCLE: A California woman 
recently made news by discovering a 
novel way to churn butter. She pours 
cream into her automatic washer and 
gives it a 90-minute run. 


SLIP-NOT: A British housewife testified 
that her spouse always slept with his 
tie on, knotted and ready to slip under 
a shirt collar. 


DIAPER CAPER: Out in the Midwest, the 
Bottoms Up tavern was held up by a 
man wearing a diaper as a mask. 


TICKLISH JOB: London-published Power 
Laundry & Cleaning News carried an 
item about a woman who is employed 
as a professional “feather curler” by a 
plant in Brighton. 


IT’S CATCHY: A name-the-coin-op con- 
test out West resulted in the selection 
of this winning entry: “The Coin-op.” 


Quiz KID: Twelve year-old Christine 
Greenaway made 689 three or more 
letter words from the name “Gleniffer 
Laundry” to win a bicycle. 


TWO-BIT PROMOTION: Down in Texas a 
laundryman passed out new quarters 
to all his customers to remind them he 
was moving to—new quarters. 


WORKS EVERY TIME: A sign that never 
dies. Last seen in Falmouth, Massa- 
chusetts: “Ladies who care to drop off 
their clothes will receive prompt and 
courteous attention.” 


TWIN INDUSTRIES: The Harris Laundry 
and Drycleaners of Guntersville, Ala- 
bama, boasts of having not one but 
two sets of twins on its staff. 
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Continued from page 23 


60 percent to a high of 90 percent 
in favor of outside investors. 


How long do you think the coin-op boom 
will last? 

Most manufacturers surveyed thought 
the boom can last indefinitely if they 
can continue to generate interest. One 
respondent stated flatly that the coin- 
op sales peak should pass in about 
three years. Another felt that “as long 
as the industry is kept clean and dis- 
tributors properly service present cus- 
tomers, there will always be a sub- 
stantial amount of new business avail- 


able.” 


Is there more future potential among 
professional launderers or outside in- 
vestors? 

The answers to this question were 
split on either side of the fence. Some 
felt that outside investors offered the 
best immediate potential, but that the 
balance of influence would gradually 
swing toward the professional. 


Do you foresee a return to attended 
services? 

Most of the coin-op manufacturers felt 
there would be a modest and partial 
return to attended services, particu- 
larly with the introduction of coin- 
operated drycleaning facilities. 


Will coin-ops favor larger washing units 
in the future? 

The answers were inconclusive. Some 
were affirmative, others negative. Some 
felt the particular section of the coun- 
try could be a factor in washer ca- 
pacity, while others thought there is 
a need for one or two 25-pound wash- 
ers in every store. 


Will future average coin-op prices be 
lower, same or highor? 

There was almost unanimous agree- 
ment that coin-op prices would remain 
steady. Some thought there might be 
a slight tendency to increase prices. 


Will there be coin-operated finishing 
equipment? 

Most respondents reported they had 
no way of knowing of future develop- 


ments on this point, while a few man- 
ufacturers saw this as either a possi- 
bility or a definite eventuality. 


Association 
secretaries say... 


According to the survey we made 
last month of laundry association sec- 
retaries across the country, two out of 
three saw coin-op laundries as a grow- 
ing trend in their areas. And, by and 
large, the prospects for future growth 
seemed to be most promising in the 
Eastern Seaboard states. 

There were indications that the 
saturation point had just about been 
reached in the larger cities, such as 
Los Angeles, St. Louis, Dallas, Okla- 
homa City, Washington, D. C., Cin- 
cinnati, etc. 

However, there still seemed to be 
some growth opportunities in less 
populated areas of California and 
Texas—the two states where the trend 
first gained a foothold. 


Home laundry 
retailers say... 


Coin-operated laundries are as 
much a help to home washer and drier 
sales as they are a hindrance, accord- 
ing to the majority of appliance deal- 
ers checked in 13 major cities. 

The reason for the sales assist, re- 
tailers say, is as follows: The coin 
stores serve apartment dwellers and 
transients of all sorts. These persons, 
upon buying a home or settling in one 
place, are excellent prospects for 
laundry units, since they have been 
presold at the coin-operated store. 

The strongest instance of retailers 
being hurt by the coin-operated laun- 
dry comes from Dallas. Some dealers 
here openly admit they have cut 
deeply into home washer sales. Re- 
placement parts sales are hurt espe- 
cially, these dealers claim, because 
families are unwilling to make costly 
repairs. (0) 
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WHAT IT WAS HOPED was a well- 
guarded secret is pretty common 
knowledge today. That is, that coin- 
operated drycleaning will soon be 
available. Major appliance manufac- 
turers and others have been working 
feverishly to perfect this equipment 
and have units in the field on trial. 
The purpose is to work out the bugs 
before marketing the equipment. 

No doubt the units will be generally 
available within the next six months, 
but at the present writing those we 
studied still needed further develop- 
ment for a trouble-free operation. 

Our staff has been checking such in- 
stallations in Toledo, Ohio; St. Joseph, 
Michigan, and Chicago. In two cases, 
identical equipment was installed but 
not in use. Signs were affixed to the 
machines stating that they were tem- 
porarily out of order. 

Two different manufacturers’ ma- 
chines were studied. Both firms were 
experimenting with “hot” units, which 


cleaned, extracted and deodorized. 
One company was testing a machine 
with two pockets with capacities of 10 
pounds each. Loads could be run in 
one only or two pockets simultane- 
ously. The cost for cleaning is 75 cents 
per pocket load, and the cleaning 
cycle is approximately 40 minutes. 
The machine has filtration but no 
distillation. 


FOUR FIRMS NOW TESTING 

The unit is reported to sell for 
around $5,300. The other machine 
studied has had no price set on it, but 
rumors have it selling for about 
$1,500. (On the other hand, a com- 
pany representative testing the unit 
said there is no assurance the machine 
will ever be marketed; that it is still 
frankly experimental. ) 

Both types studied use synthetic 
solvent. One unit uses a charged sys- 
tem without moisture. It was difficult 
to get too many details concerning the 


operation of the other machine. Our 
reporter wasn’t even permitted to see 
the rear of the machine. Externally, 
the front had the appearance of a 
home laundry washer. It was 33 by 48 
inches by 60 inches high. 

The machine goes through four ma- 
jor cycles automatically. It has a pre- 
drying period, then the “wash,” ex- 
traction and drying and deodorizing. 
The capacity of the machine was not 
stated. Scales to weigh loads do not 
register in pounds; rather, the dial has 
a red area beyond a certain point to 
indicate an overload. It is estimated 
that the machine can clean about 7 
pounds at a time. The price at this 
plant was also 75 cents a load, with 
some thought being given to raising 
this to a dollar. 


70-MINUTE CYCLE 

The entire cycle took 70 minutes 
when the machine was examined, but 
some changes were contemplated to 
reduce this running time. Our reporter 
put his topcoat through the process 
and stated that three hours later the 
garment still had solvent odor in it. 

Each installation studied was lo- 
cated in a coin-operated laundry, 
which seems to be a natural develop- 
ment. Since these are unattended, it 
was difficult to question anyone with 
authority. The few plantowners seen 
were reticent to discuss it. They are 
more or less pledged to secrecy by the 
manufacturers, who want to make sure 
their units are all right before talking 
about them. 

At this early stage it has not been 
possible to check every manufacturer's 
pilot units. There are supposed to be 
about four different firms engaged .a 

Continued on page 70 





THE COMPLETE COIN-OP 


At a recent New England convention, Ernie 
Heidersbach of R. R. Street & Company Inc., 
gave his audience something to think about. He 
stated that it is estimated there will be some 
24,000 coin-operated laundries in existence within 
the next 15 months. Each of these is a potential 
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ing machine. 


purchaser of at least one coin-operated dryclean- 


While the advent of these machines won't affect 
the present plants turning out a quality cleaning 
job at fair prices it will leave its mark on the mar- 
ginal operators, he said. 

(EprTrors NOTE: It will put plantowners on their toes, 


and spark some plants to improve their quality and selling 
methods. And that’s all to the good. ) 





How to meet COMPETITION 


Extras preferred to price cuts 
by Colony Laundry of Nashville 


IN VIEW of the rate at which coin-ops are popping up 
everywhere in Nashville, Tennessee, there already are 
rumors of breaks in the long prevailing 20-cent wash and 
10-cent dry prices. Somebody's reported switching to 15 
cents and 5 cents, although intensive search did not turn 
up the guilty party. Probably most price wars start with 
an illusive “somebody,” when nerves are on edge. 

However, Colony Laundry & Cleaners realistically an- 
ticipated rougher competition when opening a coin-op at 
its plant last June. So it has included many extras to make 
the customers’ work easier and more enjoyable. 

Other laundryowners are watching with interest. Their 
usual comment is that one can afford to provide a lot of 
extras for the cost of a 25 percent price cut! 


Question is, which extras? 


Another factor, states H. B. Hooper, Colony’s manager, 
is that a coin-op strongly identified with the plant will un- 
avoidably affect the plant’s public image. Therefore, should 
a coin-op obviously provide customers as little as possible 
for their money, it may suggest that the parent firm’s serv- 
ices are also minimal. A coin-op that gives a little extra 
will bolster the belief that the mother plant does likewise. 

Colony has a well-publicized drive-through call office 
at the plant. There was a wide parking area on the en- 
trance side that was not needed because the traffic is usu- 
ally handled quickly enough in the drive-through lanes. 
The coin-op was erected at the back of this parking area, 
next to a busy side street. 

The building, 53 by 31 feet, is air conditioned by a 714- 
ton unit that has its compressor in the utility room. The 
ceiling-mounted blower unit is convertible to gas heating 
in winter. The air conditioner thermostat is set at 78°, 
a level that can be held even when shade temperatures 
are 95° outside. 

Two of the ten tumblers are equipped with variable 
temperature controls. These are labeled for use with syn- 
thetics and woolens. 

The exposed fronts of the tumblers are painted baby 
blue to match the enclosure and the trim in the public 
space. The interior masonry walls are contrasting warm 
peach, with a deeper blue-and-white asphalt tile flooring. 
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Four canvas carts are provided to transfer wet clothes 
to the tumblers or dried clothes to the folding tables. A 
large folding table is provided with an aluminum-trimmed 
railing and a similar divider across the center, to make 
two folding areas. There is also a smaller folding table of 
the same design. 

A starching sink was provided at the back of the room. 
It is a home-type kitchen sink, with a single basin and 
with drain surfaces at each side on which to stack the 
starch work. This starch sink gets a big play. Other Nash- 
ville coin-ops are rapidly installing similar sinks. 

A restroom is provided. Mr. Hooper counters the com- 
mon complaint that coin-op restrooms get messy with 
assurance they get no worse than restrooms in the laundry. 
He points out further that Colony Coin-Op is not strictly 
a neighborhood facility. Many of its customers combine 
shopping at the nearby supermarket with their trip to the 
coin-op, and appreciate the convenience. 

Twice-a-day cleaning keeps the premises in good order 
and three double rows of fluorescent tubing maintain a 
high light level, which is also important in attracting 
customers. 

Vending machines provide candy, soft drinks, detergent 
and bleach. All operate with dimes only, as do the washers 
and tumblers. Hence the coin changer is set to deliver only 
dimes and odd nickels. Bleach and detergent are separately 
dispensed at two packages for a dime. 

A dozen chairs are provided. These are very well padded 
and quite comfortable. Set 6 inches apart and bolted in 
place, they are preferable to the theater chairs so fre- 
quently used. Occupants of chairs are separated enough 
so they don’t jostle each other. 

Two small tables are provided in front of the chairs for 
magazines. A few second-hand magazines are supplied. 
Most accumulate, however, from what the customers leave 
when they’re through with them. 

A baby’s playpen has proven surprisingly popular. It 
saves customers from struggling with strollers in addition 
to their bundles when loading their cars. There had been 
a question whether mothers wanted to leave infants where 
others had been. This appears to be no deterrent, probably 
because the whole place is always spic and span. The 
mothers do tend to put babies in the pen only while they 
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must tend to the machines or folding. The pen has a 
smooth pressed-wood floor and is wiped down daily with 
a disinfectant solution. 

A sheet of pegboard provides a display for lost articles. 
It has been nicknamed the “sox board” since it’s mostly 
children’s socks that get lost, always one of a pair. The 
company never clears the sock board, but the quantity of 
socks thereon rises and dwindles regularly. It is not known 
whether there are certain customers who periodically clear 
the board. 

A suggestion box and out-of-order tags are combined at 
one location. The supply of hangtags is kept in a slot along- 
side the suggestion box. After a tag is hung on an ailing 
washer, the tag stub is filled out with a pencil fastened to 
the suggestion box, then dropped in the slot of the box. 
The stub enables a customer to get her wasted coins re- 
funded. 

Suggestions also dropped in the box have resulted in 
the provision of several extra services in the coin-op. One 
was the installation of an electric clock. Another was a 
refrigerated drinking fountain. Mr. Hooper says they were 
sure soft drink sales would fall off when the fountain was 
put in, but it seems to have had no effect on the bottle 
drinks at all. 

Another suggestion was to put in a pay telephone. Re- 
ceipts do not cover the service fee. It costs Colony about 
$6 a month. But several mothers expressed gratitude be- 
cause children left at home are able to reach the mothers 
if necessary. Quite a few customers do their day's phoning 
during their waiting periods. And, it is also possible for the 
plant to reach its maintenance man whenever he is work- 
ing in the coin-op. Therefore the firm feels the phone ex- 
pense is justified. 

So right now Colony’s answer to the question “which 
extras are necessary” would be “all of them.” They serve 
a variety of customers, having a variety of problems. They 
try to be as helpful as may be practical in a self-service 
operation. 

The payoff has been a right busy coin-op! OO 


1, SIGN on Tennessee coin-op bears main plant’s name 
and features air conditioning 


LOST ARTICLES a 


| 
4 
4 


' ees 

2. COLONY’S EXTRAS include “sox board,” starch sink, 
pay phone, drinking fountain, paper towels as well 
as other patron comforts 


Ba 


Si PLAYPEN is an important extra for many young 
mothers and much safer than leaving baby unat- 


tended on folding table 


THINK BIG: Size offers protection and profits 


Stan Hanson, owner of Kirkwood Laundry & 
Cleaners, Kirkwood, Missouri, went all the way 
when he decided to launch a combination coin-op 
laundry a year ago. 

The former allied tradesman opened up a plant 
with 60 washers and 20 driers. “Big stores dis- 
courage competition,” he says, “and it’s the only 
way to make money.” 

At the time of our visit last November, this 
coin-op—the only one in Kirkwood—was doing 
$125 a day. With expenses running $75 per day, 
the profit on revenue was 40 percent. 











asks a management consultant... 


When should a plant 
add flatwork folders? 


PHIL LEWIS 

is senior partner of the Philip L. Lewis 
Company, management consultants of 
Newark, New Jersey. 

Since flatwork represents the bulk of 
the work going through our readers’ 
plants, we asked him to answer some of 
the typical questions laundry industry 
executives ask in deciding whether or 
not to buy flatwork folding equipment. 

We addressed our questions to Mr. 
Lewis because his 12 years experience 
working with family laundries, linen 
supply, commercial and institutional 
plants enables us to present a broad 
picture of folder applications in our 
industry. 

We know you will find Mr. Lewis’s 
answers interesting as well as 
enlightening. 


What kind of folders are there? 


There are many types of folding 
machines available to the laundry in- 
dustry, but perhaps the simplest way 
to classify them is by function. 

@ In one class, we have the folders 
for handling large pieces such as 
sheets, tablecloths, patient gowns, etc. 
@ A second class includes machines 
used to fold small pieces such as 
towels and pillowcases. 

@ The third class is used for tumbled 
work, like bath towels. Actually, the 


same machine — with minor adjust- 
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At the present level of wage rates, there 
are very few situations in which some 


type of flatwork folding equipment would 
not be justified. 


ments — is used for both small pieces 
and tumble work. 


This method of classifying folders— 
large-piece folders, small-piece folders 
and bath-towel folders—is the most 
practical for the purposes of our dis- 
cussion, because the plant manage- 
ment must first consider the function 
and how it fits into the operation. 
After that, it’s a matter of determining 


which machine has the best mechani- 


cal design for the plant's needs. 


Can't a large-piece folder be 
used for small pieces? 

Yes, it is sometimes used for this 
purpose. And large-piece folders can 
be operated in two or sometimes more 


lanes. However, the type of fold which 


it produces (a two-over fold) is not 
always acceptable for all small pieces. 


Should small-piece folders be 
fed manually? 


Or is there more advantage to be 
gained by having them hooked up to 
the ironer for automatic feeding? 

This question is most often asked 
by linen supply and commercial 
plants. The answer depends primarily 
on the volume and variety of small 
pieces handled. 

In order to justify hooking-up small- 


piece folders in tandem, your total 
volume would have to run about 140,- 


000 small pieces per week. And the 
fewer the categories, the better. It 
would be ideal if they were all one 
category, like face towels. 

If your volume is in two or three 
categories, it could be worked out 
satisfactorily. But if you have too 
many categories on the same ironer, 
the tandem hookup becomes less at- 
tractive. 

Large-piece folders, of course, are 


always in tandem. 


Are some folders used more 
often in one type of laundry 
than in others? 

@ The large-piece folders are used 
pretty much across the board. They 
are the most common and you'll find 
them in family, linen, commercial, as 
well as institutional plants. 

@ Small-piece folders are used ex- 
tensively in commercial and linen sup- 
ply plants where there’s enough vol- 
ume for them to be used to advantage. 
You'll find many in the larger institu- 
tional plants. And some in family 
laundries on full identification. I do 
not know of any small-piece folders 
in family plants using pin-and-net. 

@ Bath-towel folders are a fairly re- 
cent development. They are used in 


‘linen supply plants and somewhat less 


THE LAUNDRY JOURNAL 





Can You Use a Flatwork Folder in Your Plant? 


Bath Towei 


Small-Piece Small-Piece 
Folder 


Folder : Folder 
(Manually fed) (In tandem) 


600 pieces 1,250 pieces 700—900 pieces 
Production per hr, per hr, per hr. 
No, of folding 


operators eliminat 


Large-Piece 


Folder fied in almost any of these plants hav- 


ing even one ironer. 

@ A small-piece folder would be ap- 
plicable where a plant has at least 
40,000 small pieces a week that need 
to be folded. This figure would not 
include work that was stacked flat. 
@ To justify bath-towel folders, the 
minimum volume necessary is about 
25,000 pieces per week. 








1 out of 2 All 








TYPE OF PLANT 











FAMILY LAUNDRY 
(Pin & Net) 


w/one FWi 


w/two FWI 


Not likely What kind of production can 
oer you expect to get from the 
various folder machines? 





FAMILY LAUNDRY 


(Full Identification )} 
w/one FWI 
w/two FWI 


A large-piece folder will fold as 
fast as the ironer feeds it—which 
generally means about 600 sheets per 


hour. That's almost twice as fast as 
hand folding where production is 


limited by the ability of the two fold- 


ing operators. There production is lim- 
g ope P 


No No No 
No 








Yes, if plant 
does at least 
25,000 
towels 


per week 


Yes, if plant 
has at least 
40,000 small 
pieces a week 


that need 
folding 








COMMERCIAL 


w/one or more FWI Yes, if plant 


has about 
140,000 
pieces per 





LINEN SUPPLY 


w/one or more FWI 





INSTITUTIONAL 





week in no 
more than 


three 


categories 




















w/one or more FWI Yes 





frequently by commercial and institu- 
tional laundries. The family plants 
have a wide variety of tumbled items 


which discourages their use. At least, 


I have never seen one here. 


What are the price ranges for 
the various folders? 


The large-piece folders run around 
$9,000 to $10,000. The small-piece 
and bath-towel folders, $6,000 to a. 
000. This does not include installation. 
Some of the latter are portable units 
that do not require instailation. 


What volume of work is nec- 
essary to justify the installa- 
tion of folder equipment in a 
family laundry? 

It depends on the plant's identifica- 


tion system. 

A plant on full identification can 
save enough to justify the installation 
of a large-piece folder even if it has 
only enough work to keep one flat- 
work ironer going. The small pieces 
can be run through the folder but, as 
pointed out earlier, you may have a 
problem in gaining customer accept- 
ance with a two-over fold. (I might 
point out that some plants have done 
so.) You can improve acceptance, 
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however, through consumer educa- 
tion. The other choice is to refold the 
small pieces by hand. 

The application of folder equip- 
ment becomes more worth while if a 
plant has enough work for two iron- 
ers. In that case, the large flat items 
would be sent over one and the small 
pieces through the other. 

You would profit by equipping the 
large flat ironer with a folder. And 
you might consider adding a small- 
piece folder for the second ironer, if 
your volume was sufficient. 

With a family laundry on pin-and- 
net, it becomes more difficult to justify 
a folder unless there is enough volume 
to keep two flatwork ironers busy. In 
this case, it would pay to install a 
large-piece folder on one ironer and 
send the large pieces through it. You 
wouldn’t need a small-piece folder and 
a bath-towel folder would be of 
doubtful value. In this case, the small 
pieces are sent out in a separate pack- 
age or assembled to either the large 
pieces or the bath towels. 


What about linen supply, 
commercial and institutional 
plants? 


@ A large-piece folder could be justi- 


ited to about 350 sheets an hour. 

Small-piece folder production varies 
with the type of pieces processed. But 
it wil] average about 1,250 pieces per 
hour. 


Where the small-piece folder is set 
in tandem, it will take as many pieces 
as can be fed through the ironer— 
specifically, about 700 to 900 an hour 
per lane. Since they are usually op- 
erated with five lanes—total produc- 
tion on one ironer would run between 
3,500 and 4,500 pieces an hour. 

A bath-towel folder is always fed 
manually—you have no choice, Pro- 
duction here will average about 900 


pieces an hour. 


What are the savings in terms 
of personnel? 


You can usually save two girls with 
a large-piece folder—the two catchers. 
A small-piece machine manually fed 
will usually eliminate one out of every 
two folding girls. For example, if six 
girls are presently required in this 
operation, you can eliminate three by 
installing two folding machines. You 
would then be left with two folders 
and one service girl. 

The same applies on the bath-towel 
folder. You can save one out of every 
two folders. 

Small-piece folders installed in tan- 
dem with the ironer eliminate all the 
folding operators. 

Continued on page 70 
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You can help your hospital and yourself 
... lf you know the short cuts 


How to process surgical gloves 


by IRVING STERN 


Laundry Executive 
Montefiore Hospital, New York, New York 


THE SEVERE SHORTAGE of 
trained nurses prompts hospital ad- 
ministrators to search for means of 
reducing the work load of the nursing 
department. As a result, other depart- 
ments in the hospital have taken over 
some of the functions previously per- 
formed by nursing personnel. In a 
good many large size hospitals, the 
laundry department is now responsible 
for making OR and OBS packs and 
other such tasks. 

At the Montefiore Hospital, the 
laundry is charged with the processing 
of surgical gloves—about 600 of them 
every working day. We do this for and 
in cooperation with the central supply 
service. Since this unit issues gloves 
to all users, central supply is responsi- 
ble for testing, grading and matching, 
as well as packaging and autoclaving. 

Here’s the way it works out. All 
soiled gloves are returned to central 
supply by the users. These are picked 
up by the laundry at 7:00 a.m. every 
working day and returned, washed 
and powdered, in the early afternoon. 
Since we pick up and deliver many 
items of central supply linen during 
the day, no special trips are required. 

In order to do an effective job with 
the greatest economy, it is important 
to have the right equipment. We use 
a 36 by 18-inch front-loading washer 
which lends itself very nicely to the 


and they could not be dried properly. 

The three rinses at high level are 
usually sufficient to remove all of the 
soap left in the gloves after the second 
suds. 

Operation 8 requires an explana- 
tion. This is done in order to expedite 
the drying and is not intended as a 
powdering operation. Since rubber 
cannot be placed in a centrifuge for 
extraction and cannot be subjected to 
excessive heat, we had to find another 
means to drain off all the water and 
have a glove that would not stick. 

By adding talc to the last rinse, at 
a low water level, we found that this 
tale was suspended in the water. Some 
of it adheres to the glove when the 
water is drained off and you will find 
only small drops of water on the 
gloves after 15 minutes of tumbling 
in the washwheel. These are quickly 
evaporated in 4 or 5 minutes in a 
warm tumbler. We use a conventional 
42 by 42-inch tumbler with the vent 
opened to medium. 


POWDERING PROCEDURE 

As mentioned earlier, it is always 
easier to do a job if you have the right 
equipment. This holds true for the 
powdering process as well. 

We used to place the dry gloves 
into a canvas bag, add powder, 
tie it securely and put it in the tum- 
bler for about 30 minutes. This 


method proved to be very unsatisfac- 
tory as well as costly. It tied the tum- 
bler up for at least an hour a day and 
the gloves were not adequately 
powdered. They would twist inside 
the bag and most of the fingers got no 
powder at all. Furthermore, the excess 
powder was sucked out by the tum- 
bler fan and wasted. 

We then contacted a dealer in re- 
built laundry equipment and asked 
him to help us out. He rebuilt an old, 
obsolete 18 by 20-inch front-loading 
washer to our specifications. The 
cylinder was lined with tin and a 
shallow drawer was built under it to 
catch the unused powder. 

We now place 50 to 75 gloves at a 
time into the machine, add an ounce 
of tale and let the machine run for 3 
or 4 minutes. The loose gloves are well 
powdered and the unused tale drops 
into the drawer to be reused. 

Since we use a very expensive 
powder (specified by the chief of 
surgery) we are able to save quite a 
bit of money. We also do a faster, 
more efficient job of powdering. OO 


Mr. Stern gave this talk at the Eastern 
Regional Institute presented recently by 
the Metropolitan Institutional Laundry 
Managers Association under the sponsor- 
ship of the National Association of In- 
stitutional Laundry Managers in New 
York City. 


RUBBER GLOVE FORMULA 





Water level 
(inches) 


Time Supplies 


washing operation. (A semi-automatic 
control would be a great help. ) 

The two lukewarm flushes assure us 
that all of the foreign matter adhering 
to the gloves is loosened sufficiently to 
be washed away. We maintain the 
same low temperature throughout the 
entire operation and use a built, low- 
titer soap. Experiments with synthetic 
soaps proved very unsuccessful. We 
found that the gloves stuck together 


Temp. 





3 min. — 

3 min. — 

8 min. Soap to suds 
7 min. Add if needed 

3 min. 

3 min. 

110° 3 min. 

110° 10 min. 
a 15 min. 


12 100° 
12 110° 
110° 
110° 
110° 
110° 
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FLIP-TOP FEED TABLE 

Will wonders never cease? Now we 
have a flip-top feed table for the flat- 
work ironer. At least that’s what John 
Logan calls a recent change he made 
in his flatwork department at the Del 
Monte Laundry in Pebble Beach, 
California. 

John used to have a 10-girl crew on 
an ironer equipped with an automatic 
folder. Most of them spent their time 
preparing work on pole racks for the 
feeders. Only 3 of the original 20 pole 
racks were retained for special types 
of work, and a special table took the 
place of the pole racks. To work prop- 
erly the platform was removed from 
the calendar ironer and the feed rolls 
were lowered to a convenient height 
for the feeders. 


Flatwork On 44x 8 fé 
Panels Of Plywood 
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Emptied Panel “/ Is Flipped” Over 
Loaded Panels To Gccupy *F Spot 
As Work ($s Moved Forward One Step, j 
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This flip-top table is 8 feet wide and 
12 feet long and, thanks to swivel 
casters, can easily be moved up to the 
ironer for sheet runs. The table top is 
fitted with conveyor wheels to support 
three 4 by 8-foot panels of half-inch 
plywood. Shake-out girls lay out work 
on the panels and move them to the 
feeders on the table-top conveyor 
wheels. 

To get the empty panel back to the 
shake-out girls, it is flipped over the 
other two loaded panels for position- 
ing for more work. The ironer is now 
serviced by two feeders, two on shake- 
out, one folder, and a throw-out girl. 
This has saved four employees, in ad- 
dition to eliminating the awkward 
pole racks and a great many hampers. 
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ELEVATED SOAP TANKS 

Glen Henry, manager of the St. 
Joseph Hospital laundry department 
in Burbank, California, runs a beauti- 
fully clean plant. I noticed one thing 
that makes it lots easier to keep the 
washroom neat, especially around his 
soap tanks. Glen builds his own soap 
and uses a pair of heavy-duty 55-gai- 
lon drums for the purpose. 


Heavy Inch Wide 
*“6vard” Rims 


Steam + Water Lines 

















Steel Table } 





18 Inches 1%, Pipe 
hegs 
co Pipe Cap 1d 

These drums sit on top of a steel 
table about 18 inches off the floor. 
This platform is supported by legs of 
1%-inch pipe screwed into pipe 
flanges on the underside of the table. 
Pipe caps on the ends keep them from 
cutting into the concrete floor. 

The drums are fitted with inch-wide 
guard rims of heavy steel which in the 
past were quite common on heavy in- 
dustrial-type drums. The top of the 
rim forms a sort of pocket which Glen 
says is handy for catching any soap 
that may bubble over, and keeps 
things a lot neater. Best of all, how- 
ever, the table idea makes it possible 
to clean up the area around and under 
the soap tanks. 


HOLDS WORK GLOVES 


A friend of mine is an electrician 
here in Los Angeles. The other night 
he dropped by the house with a gad- 
get on his belt that fascinated me be- 
cause it was so unusual. It was a loop 
of narrow leather strap with a small 
clamp fastened to it. He claims it’s 
the handiest way in the world to carry 
gloves around the plant, and keeps 
him from laying them down and for- 
getting them. 


Narrow Leather St trap 


Small Nut 
& Golt — Vv 
(or Rivets) 


Naturally, having laundry plant en- 
gineers always in my mind, and know- 
ing the price of good work gloves .. . 
and mainly because I’m short on mate- 
rial... I mention it here. 


LAUNDRYMEN’S LEISURE 


I’m amazed at the number of laun- 
derers who are latching on to the fun 
of boating. And it’s only natural, 
where there are kids in the family, 
that they get into water skiing. All 
beginners, especially if they don’t 
swim too well, wear life jackets and 
no harm comes from flipping off the 
skis. But many learners refuse to re- 
lease the tow rope when they fall, 
and being dragged through the water 
at 30 miles an hour is hardly pleasant. 
Rope burns are most painful if an arm 
or leg gets tangled in the tow rope in 
the process, and this happens with 
amazing frequency around here. 

So here’s a hint when you tow a 
beginner. Don’t anchor the tow rope 
to your boat with a hard knot. Tie one 
that can be released in one motion by 
someone at the stern watching the 
skier. The illustration shown is exactly 
like the knot a local sporting goods 
dealer showed me, and he ought to 
know. Don’t worry about the rope; 
you can always recover it. 


Tow- Bracket On Boat y 








Marketing 


NEITHER shirt selling nor shirt 
rental plans are entirely new to the 
industry. Both of these ideas have 
been going the rounds for years. A 
few laundrymen who have stuck with 
them now wonder just what all the 
sound and fury are about. 


If there is any one thing that has 
given these plants new impetus in re- 
cent months, it’s the fact that shirt 
manufacturers have made it easier for 
us to get started in them. 

The plantowner is no _ longer 
obliged to tie up his capital in a large 


inventory and hope for the best. Most 
of the risk has gone out of such plans. 
He now has the opportunity to try 
them out—to see what the consumer 
acceptance will be—at a minimum in- 
vestment. All he has to decide is 
whether he'll sell or rent shirts. 





Which will it be... 


SHIRT SALES? 


The latest shirt selling plans were introduced to the indus- 
try early last year. At this writing, there are at least three 
manufacturers who are promoting the idea. 

Basically, these plans involve the sale of white cotton shirts 
through laundry outlets at reduced prices with a one-year 
guarantee if they are sent to a professional laundry. 

The shirts belong to the customer. The laundry makes a 
profit in selling the shirt, hopes to win the buyer as a regular 
customer, and regards this as a means of combating the wash- 
and-wear trend. 

The potential in selling shirts appears to be far greater than 
in renting them. There’s a minimum of red tape. The customer 
simply buys the shirt and is under no further obligation. 

The plan requires very little explanation and plantowners 
like it because they start to get returns on their investment 
almost immediately. 

The bulk of the shirt sales to date have been made by 
family laundries. There seems to be little promise for linen 
suppliers to do much selling since they lack the retail outlets. 
Drycleaners, on the other hand, will become increasingly 
active in this area because they have the advantage of many 
choice point-of-purchase locations. 

Since shirts have come to be regarded as gift items, there 
are three specific periods of the year when sales will receive 
a natural boost—Christmas, Easter and Father's Day. Birth- 
days will also help at all times during the year. 

There has been relatively little money spent in advertising 
and promotion so far since customer acceptance has been 
immediate. But it seems inevitable that more will have to be 
spent as the field becomes more competitive in the future. 
In this light, you will probably see increasing emphasis on 
price, the tendency to sell in multiples, and more use of gift- 
type packaging. 

There have been some problems in delivery, labeling, etc., 
but few major difficulties. Some laundrymen have also shied 
away from these selling plans for fear of antagonizing local 
retail merchants. But more and more are adopting the attitude 
that these other merchants have shown no qualms about sell- 
ing home washing machines and wash-and-wear as a means 
of “saving on laundry bills.” They feel now that turn about is 


fair play. 
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or SHIRT RENTALS? 


The currently popular shirt rental idea was introduced to 
the trade in the early days of 1958 and is now promoted by 
four or five shirt manufacturing companies. 

The general idea is to set aside a specific number of shirts 
for each customer and have him sign a contract to pay so 
much a week for their use. The nominal rental fee includes 
pickup-and-delivery, laundering and replacement (at no extra 
cost) as the shirts wear out. 

The shirts belong to the plant. The customer has the ad- 
vantage of a really carefree shirt service. He doesn’t have to 
buy them; he’s relieved of their care and maintenance. In 
effect, he has a supply of shirts that never wear out. 

The rental idea has a lot of appeal and would seem to have 
greater long-range possibilities and more sales continuity than 
the retail shirt programs. But it’s a more complex arrange- 
ment which takes time to explain and requires more promo- 
tional effort. Recent moves to reduce customer obligation by 
reducing or dropping deposit requirements and otherwise 
liberalizing contracts have helped. And rentals will continue 
to rise so long as laundrymen are willing to stay with it. 

One shirt manufacturer feels that it takes a company about 
one year to reach peak sales. And from there the increase is 
from 5 to 15 percent per year, depending on the amount of 
promotion given it. 

At the present time, the linen suppliers are doing the best 
job in promoting this business and they hold about two-thirds 
of the rental business now on the books. The combination 
linen and family plant runs second. And straight family laun- 
dries and drycleaners rank third. 

Lacking the retail outlets, linen men have made their great- 
est gains in selling the idea to office and professional people. 
Large corporations that require their office personnel to wear 
white shirts on the job are prime prospects. And professionals, 
who may have need for other rental services, are likely tar- 
gets. Some plants have found it necessary to hire salesmen 
who can devote their efforts exclusively to promoting this 
service. 

As competition stiffens, it’s quite likely that family laundries 
selling shirts will consider branching out into the rental field. 

Quits and losses are minor problems; distribution and pro- 
motion are more formidable but not insurmountable. 
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WORTH MORE BECAUSE THEY WORK MORE 





New Chevrolet 
Multi-Stop Delivery Trucks 


These rock-ribbed new Chevy models are built to breeze 
through busy laundry schedules — to keep going in rough 
and tumble frequent-stop service. Six handy, handsome 
Step-Vans — with 8-, 10- and 12-foot bodies and maximum 
GVW’s of 7,000 and 10,000 lbs. — offer a wide variety of 
optional features to meet your special requirements. Also 
available are six sturdy stripped Forward Control chassis 
models, designed to accommodate most any type of 8-, 
10- or 12-foot body that suits your work needs. 


1960 Step-Van Bodies are cargo-engineered 


New Chevy Step-Vans are big and roomy and designed for 
extra-easy cargo handling, with low floors, wide double 
doors and snag-free smooth-lined interiors. Optional rear 
doors*, up to 72 inches wide, give you full-width access 
for loading out-sized cargoes. Wide sliding side doors run 
on ball bearings and nylon guides, stay snug and smooth- 


1960 CHEVROLET STURDI- 


FEBRUARY, 1960 


Model P 3645 Step-Van with spacious 12-ft. body. 


working for years. Double-walled all-steel body construc- 
tion with thick fiberglass insulating blankets gives solid, 
quiet, all-weather comfort and cargo protection. 


Tough, Built-To-Last Forward Control Chassis 


Underlying the smooth, durable performance of both Step- 
Van and stripped-chassis models is a complete lineup of 
super-tough components. First, you get the lean-muscled 
135-h. p- Thriftmaster Special 6 — an engine that’s famous 
for saving dollars on tight stop-and-start schedules. 

Also, as standard equipment, you get a long-lasting 
11-inch heavy-duty clutch that’s specially designed to 
stand up to severe delivery duty. And tough 3- and “3 speed 
Synchro-Mesh transmissions, or 4-speed Hydra-Matic* add 
to the efficiency of Chevy’s extra-durable drive train. 

Big Torque-Action brakes, smooth Ball-Gear steering, 
rugged leaf spring suspensions and premium alloy-steel 
frames — all these add up to Chevrolet’s special brand of 
day-after-day dependability. Get all the facts on how it can 
pay off for you by seeing your Chevrolet dealer soon! .. . 
Chevrolet Division of General Motors, Detroit 2, Michigan. 

*Exira cost option. 


LT TRUCKS sezageera” 
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TALLEY LAUNDRY MACHINERY COMPANY of Greensboro, 


North Carolina is proud of its facilities devoted to 


REBUILDING OF LAUNDRY AND 
DRY CLEANING MACHINERY 


SEE FOR YOURSELF! 


We are happy to play a most important part in the economy of our industry 


with the best late model rebuilt equipment. 


NEW EQUIPMENT 


Unipress @ Detrex @ Milnor @ (Only the Best) @ Columbia Boilers 
@ Coin-A-Matic Laundry Equipment by Maytag @ and Many Other 


Leading Lines 


BUY DIRECT FROM TALLEY AND SAVE 


Continuous Service 


You Get Full Value and Complete Satisfaction When You Buy Talley 
Guaranteed Rebuilt Equipment— 


BECAUSE: 


1. Every machine is completely dis- 


mantled when it comes into our 
factory. 


. Every part is carefully inspected, 
checked, and calipered. Unserv- 
iceable parts are replaced. 


. The best materials, workmanship, 
and supervision are used in re- 
building the machine to original 
factory specifications. 


4, 


D. 


Every machine is tested under 
power. 

After testing, every machine is 
carefully refinished to look like 
new, and rechecked to assure its 
readiness for operation. 


. Our service and our understand- 


ing and knowledge of your prob- 
lems have resulted in complete 
satisfaction to thousands of pro- 
gressive laundry operators. 


If You Have An Equipment Problem—Get In Touch With Us Now! 


“DONT DILLY DALLY”—CALL TALLEY! 
WRITE—WIRE OR PHONE—TERMS TO SUIT YOU! 


TALLEY LAUNDRY MACHINERY COMPANY 


1156 BATTLEGROUND AVENUE 


1960 


(PHONE: BR 4-1594) 


GREENSBORO, N. C. 





Holiday season helps shirt sale 
programs get off to flying start 


& Holland sells nearly $10,000 worth the month before Christmas 
® Brunswick sells 700 shirts in ten days during test on five routes 


by HENRY MOZDZER 


HOLLAND LAUNDRY was the first 
plant in the Philadelphia area to start 
selling shirts. Its shirt sales program 
began on 39 routes November 23. 

Preliminary plans and preparations 
were kept hush-hush until the very 
last minute. Even the plant's route 
salesmen were not let in on the big 
secret unti] the evening of the 22nd. 
At this time, a three-page telegram 
went out to each man’s home giving 
him full particulars. 

This might seem to be an extrava- 
gant procedure. But having the oppor- 
tunity to study this important message 
at leisure, every man knew pretty well 
how the program worked before he 
showed up for the 7 o'clock sales 
meeting the following morning. All 
management had to do was to clear up 
a few questions and pass out the air- 
line bags (used as a sample case) con- 
taining three shirts. 

During the very first week, the men 
sold more than $3,400 worth of shirts. 
The second week, over $9 600. Hol- 
land’s supply of shirts dwindled the 
following week and sales dropped to 
$1,200. But they were back up to 
$2,400 the next week when the stock 
was replenished. 

According to Bill McBrien, the men 
sold just over 2,500 shirts in four 
weeks time and total dollar sales 


reached $9,905.50. 


FURTHER DETAILS 


Holland stocks only white cotton 
shirts in three different styles. 

1. The Governor—a_ button-down 
oxford 

92. The Senator—a broadcloth with 
permanent collar stays 

3. The President — a_ broadcloth 
with a fused collar 

Route salesmen are instructed to 
suggest the Governor and Senator to 
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those prospects who desire a soft shirt, 
and the President to those who like a 
starched shirt. 

The shirts cost $30.50 a dozen and 
are sold at $3.95 each, All shirts are 
priced the same regardless of style or 
size. There are no quantity discounts 
and the sales tax does not apply. 

The route salesmen get their regu- 
lar 15 percent commission. 


THE MECHANICS 


Ordering: A Standard form is used on 
all shirt orders whether they originate 
on a route, in a store, over the phone 
or come in by mail. 

The form is filled out and, where 
possible, signed by the customer. It is 
then turned in to the retail shirt office 
which has been set up as a separate 
entity in the plant. 

Fulfillment: The person in charge of 
the shirt office fills the orders every 
morning. The shirts, which are pack- 
aged in poly bags at the factory, are 
simply packed in regular shirt boxes 
and placed on the salesmen’s racks for 


delivery on the proper day, 
Billing: The new shirts are billed on 


a ticket that resembles the plant’s flat- 
work bill. This is taped to the box in 
such a way that the customer's name, 
check number and charge are readily 
visible. The charge also appears on the 
salesmen’s adjustment sheets. 

The customer’s name appears along- 
side the check number. And the total 
shirt sales for the week appear as a 
separate item on both yellow and 
white settlement sheets. This is added 
to the salesman’s laundry charges just 
as drycleaning charges have always 
been added in the past. 

Using this system, the money col- 
lected for shirt sales need not be sepa- 
rated in any way. 

Undelivered goods are listed at set- 
tlement in the same manner as any 


other undelivered work. Sample shirts 
and sample bag are also charged as 
undeliverable goods. 

Delivery: When the shirts are deliv- 
ered, the top of the bill contains Hol- 
land’s Dated Shirt form. 

The salesmen are reminded to urge 
the customers to wear their new shirts 
as quickly as possible and to return 
them during the next pickup for dat- 
ing, using the bill as their request. 
The dating is an important “extra” in 
the shirt sales program since the laun- 
dry, unlike retail stores, offers a one- 
year guarantee. 

There has been no opposition from 
the retail stores. And the initial suc- 
cess of the program prompts manage- 


ment to say: “We’re in the shirt sales 


program for good.” 


me 


Brunswick Laundry of Jersey City, 
New Jersey, decided to experiment 
with the shirt sales program in a 
limited way. 

Only five of the company’s staff of 
over 60 route salesmen have been sell- 
ing shirts since the program began 
November 1. 

At the peak of the Christmas sea- 
son, these five men sold 700 shirts in 
the course of 10 days. During “nor- 
mal” times they average four a day. 

Brunswick shirts sell for $3.69 each 
or in lots of three for $11. The sales- 
men get their regular 13 percent com- 
mission which adds up to about 48 
cents for every shirt sold. 

No particular problems have been 
experienced to date, says sales man- 
ager Tom Rogers. And the three styles 
of shirts are all selling equally well. 

(Brunswick might have put more 
effort into shirt sales, had it not com- 
mitted itself to another merchandising 
deal which had been most successful 
in the past. The plant sells gift-wrap 
paper to route customers throughout 
December.—Epitor) (JC) 
JOURNAL 
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Standard Change-Makers offers the industry’s most 
complete line of coin changers for Coin-op Laundries 


SINGLE COIN CHANGER—MANUAL— 
Standard Change-Makers are available in 
14 different models to change Sc, 10c, 25c and 
50c coins into various denominations, in- 
cluding tokens. Sturdy, heavy steel casings, 
17 to 19% inches high, 8 inches wide and 
7 inches deep. Precision built, including 
complete slug rejection mechanism. Easy to 
secure to wall or stand. Insurance available 


on the coin changer itself, and its money 
content up to $100. 


COIN CHANGER VAULTS— Maximum Se- 
curity Vaults, specifically designed to pro- 


vide additional protection for one or two 
Standard Change-Makers. 3/16 inch steel, 
gas welded at all seams. Locks securely with 
two padlocks. Easy to mount. Allows 
changer loading or service without removal 
from vault. Finished and lettered to match 
Change-Makers. Changer insurance pre- 
miums approximately 4 less when the Max- 
imum Security Vault is used. 


pSee them all at the 








MULTIPLE COIN CHANGER—MANVAL— 
The Standard 300V Multi-Changer is specifi- 
cally designed for automatic laundries. It 
can change a SOc, 25c, 10c, 5c or even two 
5c coins into a 10c coin... any three coins 
into any of 364 different combinations in 
the same machine. Extra heavy duty steel 
cabinet with double locking mechanism, and 
3/16 inch steel vault. 1934 by 24 by 7 inches. 


Easy to secure to wall or stand, Machine, 
and up to $150 in money, insurable. 


one 


COIN COUNTER AND SORTER— Model 
CS-100, the lowest priced, electrically oper- 
ated combination coin counter and sorter 
ever manufactured. Portable. Weighs only 
27 Ibs.; has own carrying case with leather 
handle. Counts and sorts 15,000 coins per 
hour. Handles 25c, 10c, 5c and Ic coins. 
50c coins remain in hopper. No rubber belts 
or wheels to wear out. Only 3 moving parts, 
outside of motor. Operates on standard AC 
current. Only $175, plus Federal Tax. 


American Institute of Laundering Convention 


February 24-28, 1960 


Booths 330, 3317, 332, 333, 334 and 335 


STANDARD CHANGE-MAKERS, INC. 


422 E. New York St. - Indianapolis 2, Indiana 
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MULTIPLE COIN CHANGER— ELECTRIC 
The Standard Change Master holds up to 
$1,100 in change, and can change any 3 
coins into various denominations. Rugged 
3/16 inch steel vault type casing, quadruple 
locking mechanism, burglar alarm switches, 
optional burglar alarm horn and Tear Gas 
Protection System, One coin slot. Large 
return tray. 30 x 30 x 93%4 inches. Smart, 
contemporary design. Insurance available 
on changer, and money content up to $650. 


COIN CHANGER INSURANCE—All 
Standard Change-Maker coin changers, 
vaults, and their money contents, can be 
insured for as little as $7 to $15 a year for 
3 years. Individual policy written in your 
own name on each machine. Covers against 
theft or attempted theft. Includes machine 
and up to $650 in money, depending upon 
the model. Policy is written with one of 
America’s largest insurance companies (over 
$300,000,000 in assets). 


THE “STANDARD” OF THE COIN-OPS 





New Markets 


Curb service 
for pillows 


A mobile pillow cleaning service, 
recently introduced, brings the service 
as close as the customer’s door. 

The truck is equipped with an elec- 
tric plant which provides power for 
the combination cleaner and fluffer, 
the ultraviolet and ozone equipment, 
the lighting and sewing machine. 

It can be used in servicing hotels, 
motels, hospitals, other institutions. 

Plantowner Roger Graefe of She- 
boygan, Wisconsin, also says hundreds 
of homemakers have taken advantage 
of the service through pillow cleaning 
bees sponsored by church and wom- 


en’s organizations. 


Any one of these 
services could open 


up a new market 
for you 


Pressing 

Hat blocking 

Fur storage 

Fur cleaning 

Furrier’s process glazing 
Rug shampooing 
Dyeing 

Furniture cleaning 
Furniture repairing 
Furniture restyling 
Furniture upholstering 
Custom-built furniture 
Drapery making 


JOOOOOO00000000 


Drapery cleaning 
Laundering curtains 
Mothproofing 


oO 
] 


Wiping rag service 
Feather renovating 


OOOO 


Waterproofing 


O 


_] Repairs and 
minor alterations 
Tie forming 
Rug dyeing 
Monogramming 


OOOO 


Shoe repairing 

Brown Trueblood, Inc., of Marion, In- 
diana, makes all these services avail- 
able to its customers in addition to 
laundering and drycleaning. 
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Electric-blanket 
repair service 


Keeping pace with the trend to 
“electrical living,” the Snow-Flake 
Laundry of Peekskill, New York, offers 
a complete service on all makes of 
automatic blankets. 

In addition to laundering or clean- 
ing these blankets, the company also 
replaces heating elements, controls, 
wires, ete. And guarantees the repairs 
for a year as an authorized agent for 
a leading blanket manufacturer. 


Wrinkle-proofing 
clothes a future 
possibility 

A research program has been car- 
ried out by the National Institute of 
Drycleaning (under contract with the 
U. S. Department of Agriculture) to 
determine the feasibility of the appli- 
cation of finishes to impart wrinkle re- 
sistance and durable creases to cotton 


garments, using ordinary drycleaning 
plant equipment. It has been shown 


that such finishes can be successfully 


applied to many types of garments, 
particularly shirts, blouses, — skirts, 
trousers, and jackets. In general, 
medium or lightweight plain-weave 
fabrics, such as print cloth, ginghams 
and broadcloths, respond better than 
heavier weight fabrics. 

Essentially, the finishing procedure 
consists of impregnation of the gar- 
ment with the desired creases, pleats 
and flat areas, using hot-head presses 
and hand finishing equipment, and 
completion of the cure of the finish in 
a hot-air drying cabinet. The garment 
is then wetcleaned with water in a 
washer and tumbled dry. The effects 
of variations in this procedure have 
been determined and are reported in 
NID’s Fellowship report, No. F-19, 
released December 1959. 

Preliminary cost data on the process 
have been calculated. This type of 
finishing is best suited for use in con- 
junction with garment manufacturing 
but could be useful as a_ supple- 
mentary service by many drycleaners, 
especially during the slow season. 
This Abstract is reprinted with permission from 
the Fellowship Report prepared by NID’s Dr. 


Joseph R. Wiebush in cooperation with Robert 
T. Graham and Fred Loibl of the U. 8. Depart- 


ment of Agriculture. 
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Smart Laundrymen Are Cutting Costs 
With SAGER SPREADERS 


Handle More Sheets for Round the Clock 
With Fewer Operators <> High Speed Production 


The SAGER ‘‘A’’ model Spreader enables one operator to 
spread and deliver to the ironer feeders more sheets per 
hour than 3 or 4 hand shakers—even up to 1,000 sheets 
per hour. This is the model for the plant that handles 


more than 3,000 sheets and spreads per day. If your pro- 
duction is less than that, see our SAGER ‘‘B"’, below. 


Save Up To $100 PER Week 
On Ironer Production 


Besides saving the time and labor of two or more shakers, 

a SAGER Spreader increases ironer production and in- 

creases efficiency all along the line. Big savings are real, 

not merely theoretical. One West Coast laundryman 

writes: ‘Our SAGER has been in use for about 12 years 

and has saved more per dollar than any equipment we 

have ever had."’ He speaks for hundreds of others who SAGER “‘A’’ Spreader at University of Minnesota 


have had similar experience. 


for 1,200 to 3,000 
Sheets Per Day Production 


This machine is designed for the single ironer 
plant. For the feeding of large flatwork at high 
speed, even up to 18 sheets per minute, spread- 
ing at 6 to 15 sheets per minute under suitable 
conditions. One operator does the work of 2 or 
3 hand shakers with less effort and higher effi- 


ciency. 


Reduces Labor Turnover 


A SAGER Spreader eliminates one of the most 
tiresome tasks in your plant—hand shaking of 
sheets. No more heavy loads and nerve wrack- 
ing hand work. Your SAGER operators stay be- 
cause they like their jobs, thus saving you the 
expense of constantly training new labor and 


A SAGER “‘B’’ S id i ith irl . . A 
6 ee ee high social security costs. 


A SAGER SPREADER A Michigan institutional laundrymanager writes: . . . ““At our 
Quickly Pays For Itself wage level—$1.23 per hour, or $50.00 per operator each week, 
: the savings will pay for a Spreader every 6 months.” 
A SAGER SPREADER is not beyond your means. 


If your sheet production is 1,200 or more per day A New England laundryowner writes: . . . “We feel that it is 
you cannot afford to be without one. It will pay the best purchase from every standpoint that we have ever 
for itself more quickly than you can imagine in made in over 70 years of business.” 


saving of labor and speeding up production. 
| Please send us full facts about your labor-saving Sager Spreaders. 


WRITE For Full Facts lM. A. Pocock 


If yours is a laundry handling 1,200 or more 1236 Central Ave.. N. E. 
sheets per day, write today for details and | Minneapolis 13, Minneso'a 
names of progressive laundries all over the | 

world which are offsetting higher wages with | 
this labor saving machine. But write us only if 
your sheet spreader production is 1,200 or more 
daily. Otherwise you cannot profitably use a | State 
SAGER. | Print your name 


Firm 
| Street 
| City 
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A GOOD MANAGER is an asset to any 
organization but put an unqualified 
man in a tougher job than he can 
handle and you invite dissatisfaction, 
worry and failure 


Will he make 
a good 
manager? 


The answers to ten 
basic questions can 
reveal his chances 

for success 


EVERY CANDIDATE for a management position 
should ask himself 10 basic questions, says Ray H. 
Jordan, personnel director of the 1,700 J. C. 
Penney department stores. 

These questions form the yardstick by which all 
Penney store managers were measured and _ to 
which they measured up. Penney’s management 
training program stresses the importance of self- 
reliance to prepare trainees for the key company 
positions of store management. 

Penney managers, whose incomes are based di- 
rectly on the profits they help produce, are pretty 
much independent merchants operating their 
stores to best serve their communities’ needs. 


HERE’S THE QUIZ: 


To see how your candidate rates as management mate- 
rial under the Penney system, give him 10 points for each 
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J.C. Penney Co. photo 


> 


“yes” in the following quiz, 5 points for each “half-yes,” 
and zero for each “no.” Then, see the scoring table at the 


end. 


1. DOES HE LIKE DEALING WITH PEOPLE? 

No quality is more important to an executive. The 
opinion others have of him is often a reflection of what he 
thinks about them; if he likes them, they'll like him—and 
work for him. This doesn’t mean that he must be friendly 
to the point where he fails to criticize poor efforts. It does 
mean, on the other hand, that his criticism should be 
aimed at helping his subordinates, never at merely boosting 
his own ego. 


2. DOES HE REALLY KNOW HIS JOB? 

Doing his present job well is the only way he can ad- 
vance to a better one, for past performance is what po- 
tential leaders are judged on. He'll do his job better if he 
knows why he does it—just where he and his job fit into 
the total company picture. This will not only improve his 
morale but, by giving him a better grasp of the organiza- 
tion’s setup, prepares him for the next step up. 


3. DOES HE LOOK FOR BETTER METHODS? 

Does he try to dream up ideas that will attract custom- 
ers, increase sales, save the company money? Does he 
understand and work at the important function of finding 
the most efficient way to get things done? 


4. DOES HE SEEK RESPONSIBILITY? 

If he looks around for something to do when his im- 
mediate assignment is fulfilled, if he stays with a job when 
others would let down, if he’s willing to show someone else 
how to do something, he’s the “responsible” kind who's 
likely to go places. Someone who offers suggestions to 
help fellow employees is a good man for a key job. Be- 
cause supervision—a prime executive task and talent— 

Continued on page 48 
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HI-LO TEMPERATURE CONTROL 
PROTECTS MY FABRICS, 
SO IT GETS MY TRADE” 


Cissell coin-meter dryers 
have more confidence features 





for both you and your customer 


Today’s customer goes where all her clothes are 
safe —to the coin laundry featuring Cissell dryers 
with the new conveniently located Hi-Lo tem- 
perature control. She selects the correct temper- 
ature for drying man-made fibers, wash-n-wear, 
delicate materials, or regular wash. The famous 
Cisseil no-snag basket wins her confidence, too. 

In addition, five new built-in safety sentinels 
give both customer and coin-store owner more 
reasons than ever for confidence in Cissell Coin- 


Meter Dryers: 


Built-in overload protection for each motor 
Overheat protection for gas heating unit 


Air flow protection against obstruction of lint 
drawer or exhaust duct 


Fully automatic overcurrent protection . . . 
unaffected by temperature, requiring no fuses 


Automatic back draft damper prevents chill- 
ing of dryer in cold weather, recirculation of 
hot air from one dryer to another, or hot air 
blasting into customers face through dryer door 


VISIT US AT THE AIL CONVENTION EXHIBIT 


\CESSELL 


W. M. CISSELL MFG. CO., INC.—Lovisville 1, Ky. 


Pacific Coast Office: 4823 W. Jefferson Bivd., Los Angeles 
Foreign Distributors write Export Dept.—Cable Code “CISSELL” 
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METRO-MITE 


SAVINGS START WITH YOUR ORDER, 
SO WHY NOT ORDER NOW! 


You save money .. . up to $1,000 against what you would expect to 
pay for a conventional American delivery truck as soon 
as you sign the order. 


You save time . . . your order now is assurance of getting the time- 


saving, work-saving Metro-Mite on your route when you 
need it! 


YOU KEEP SAVING... 


e With high operating economy! 4-cylinder engine delivers out- 

standing savings every operating mile and every idling minute 
. needs only 4-qts. of oil at change. 

e With low driver fatigue! Walk-in, walk-through “square-cut” 
design means greater ease in accessibility, front to back. Only 
13-ft. overall, it simplifies parking. Easiest handling even on ice 
and hills. 

e With high payload volume! 200 cu. ft. in the Metro-Mite—and 
that means room for 9-ft. rugs or 120 garment bags. Perfect 
1,000 lb. loadability for increasing trend to “finish” wash. 

e With low depreciation! Longer life and looks with unitized, fac- 
tory undercoated body plus extra-economy value make it worth 
more at trade-in time. 


See your INTERNATIONAL Dealer or Branch, start saving today! 














INTERNATIONAL Trucks with Metro-Lite® Bodies of aluminum and mag- 
nesium alloys and fiber-glass rein- 
forced plastic are at least 36% 
lighter in weight. This means easier 
handling . . . and bigger loads for 
the size of truck. And a Metro-Lite 
body will never rust, either from in- 
terior condensation or exterior 
rain, slush or salt. Little worry 
and less maintenance in models to 
468 cu. ft. capacity, and up to 
11,000 lbs. GVW rating. 


INTERNATIONAL 
TRUCKS torts ip 


International Harvester Company, Chicago 
Motor Trucks * Crawler Tractors * Construction Equipment * McCormick® Farm Equipment and Farmal!® Tractors 
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Type 1-L.A single-lane Folder for large pieces. 
Used with any 110” or 120” Ironer. 


Type 2EF-LM.A 2-lane or single-lane Folder for 
both large and small pieces. The flip of a switch 
will change it from two to one or one to two-lane 
operation. Use it with any 110” or 120” Ironer. 


Type 2EF-LS. Control automatically changes 


Folder back and forth for two-lane or single-lane 
operation as different size pieces pass through. 
Folds large and small pieces directly from any 


110” or 120” Ironer. 


Type 2EF-FS, A 2-lane or single-lane Folder 
especially designed for family service flatwork. 
A “pick-up” conveyor delivers pieces too small 


for mechanical folding to a Receiving Tray 
beneath the Delivery Table. Change back and 


forth for one or two-lane operation is automatic. 


Type 8EF-BA. Automatically folds bib aprons 
in three 40”-wide lanes directly from any 120” 
Ironer. A manual selector instantly combines 
the three lanes into a single 120’-wide lane for 
folding large pieces. 


Type L4EF. Four lanes, two lanes or one lane as 
you need them. The four 30”-wide lanes operate 


independently, boost production by eliminating 


stagger-feeding. A manual control also sets 
Folder for operation of two 60”-wide lanes or 


one 120”-wide lane. 


Type 4 UF-BA, Four, three, two, or single-lane 
folding with the flip of a switch! Ideal for part- 
time folding of bib aprons. Manual control sets 
Folder for 4 lanes (two 40” and two 20”-wide), § 
3 lanes (each 40”-wide), 2 lanes (each 60”-wide) 


or 1 lane (120”-wide). 


Type 5EF, Five, three, two or one-lane opera- 

tion gives unusua) flexibility to handle a wide 

variety of flatwork on a single Folder. Simple 

contro) changes from 5-lane (each 24”-wide) to 

3-lane (two 48”-wide and one 24”-wide) to 2- 
Ld 


Jane (one 72”-wide and one 48”-wide) or to 1- 


lane (120”-wide) as needed. 





Type 5EF-BA. The same five, three, two and 


one-lane flexibility as the Type 5EF, plus 
special features for plants using a 120” Ironer 


part time for bib aprons. 





Ask your American representative to arrange for you to see 


our new motion picture on the TRUMA TIC FOLDER 











A.1.L. story in 


reviews the controversial... 


Saturday Evening Post 





Was it a blessing or a boo-boo? 


AFTER MANY MONTHS of effort, the industry’s attempts 
to interest a national consumer publication in laundering 
finally paid off. 

On January 12, The Saturday Evening Post hit the 
newsstands with a three-page article entitled “Tales of 
the Laundry Sleuths.” The Post has a circulation of more 
than six million readers. 

The article deals with the extensive testing programs 
carried on by the American Institute of Laundering’s 
Textile and Certified Launderable Seal Laboratories. 

Lab managers Lee Johnson and Norman Duckworth are 
pictured in two of the four photographs. Mr. Johnson 
displaying some of the unique samples of problem fabrics 
sent in by members, and Mr. Duckworth testing a waitress 
uniform to determine how well it will resist food and 
beverage stains. 

It is a good article if you consider it was written by a 
layman for the public at large. The writer, Post man 
Merrill Pollack, told his tale well, mixing anecdotes with 
dry facts in just the right proportion to hold the reader’s 
interest all the way through. 

The average homemaker will find it entertaining as 
well as informative. And she’s bound to come away with 
a good opinion of AIL. But the story is not likely to change 
her negative opinion of the laundry industry as a whole. 

This is not the author's fault nor is AIL to blame. 

Mr. Pollack is trained to look for the odd and unusual 
facts that make for interesting reading. To the professional 
launderer’s eyes, some of the examples he choses are 
“old hat” and have been given too much emphasis. Never- 
theless, they are new and interesting to the consumer. 

Once the story was written, it was out of AIL’s control. 
Advance proofs were presented for “technical corrections.” 
That is, changes where the word “blueing,” for example, 
should have read “bleach,” etc. 

Most publishing houses do not show their stories in 
advance, but even if they do, they frown on making ex- 
tensive changes. 

If such changes were allowed, Joliet would have obvi- 
ously made them. For example, every photograph with 
the story showed shredded linens or goods being torn and 
stained, At least one might have shown something being 


done right. 
There is also a statement that in any given year 
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the AIL Lab receives from its members “thousands of 
letters of inquiry and 7,000 exhibits, asking sometimes 
piteously, what caused the holes or burns or stains or rips.” 

This puts the professional laundryman in a bad light. 
And it is not the sort of information that tends to build 
consumer confidence. The point might have been put in 
the right perspective with an added sentence or two 
explaining that the number of problems is infinitesimal 
compared to the total volume of work handled. 

These are not the only rough spots. Elsewhere, the 
reader learns “laundry tumblers will reach 250 degrees 
while home dryers reach approximately 160 degrees.” And 
again, “There probably would not have been any damage 
if the laundry used electric tumblers, but it didn’t . . .” 

Then there’s a “bad” description of a trouble-bound 
launderer washing what he thinks is a cotton twill to 
remove grease stains: “He washed it in very hot water 
with a highly alkaline cleansing solution.” 

Any semantic-minded laundryman would have struck 
this out. Or modified it to read “normal washing formula” 
or some such. 

But the prize of the lot is this colorful case history of a 
plant that put a Dynel blanket through an ironer. 

“Once it was a blanket, fluffy and soft and wonderful to 
feel. After it was washed it was fed into the rollers of a big 
commercial flatwork ironer. Under the high heat of the 
flatwork ironer the blanket refused to run through the 
machine. Instead, it rolled back on itself, fusing into a rod.” 

By way of explanation, the article continues: “It 
(Dynel) shrinks if it’s washed above 160 degrees and 
melts at 257 degrees. The laundry’s flatwork ironer obvi- 
ously was set for a higher temperature.” 

It’s an interesting case history, granted. But, unfortu- 
nately, a reader might very well be led to assume that all 
laundries put all blankets through a flatwork ironer. 

It’s easy to be critical when you are so close to a sub- 
ject, so there’s no point in belaboring the story’s obvious 
weaknesses any further. 

One article isn’t going to make us or break us. Good or 
bad, it has given our industry some national publicity. 
People will be talking about us. 

But let’s profit by our mistakes and admit that no one is 
going to tell our story right unless we tell it ourselves. It’s 
a harder course, but much better in the long run. O00 
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Interested in reducing 
repairs and replacements... 
and increasing customer 
satisfaction on 


work shirts and pants? 
*K > K 


ating economies for laundries in test after 
test on shirts and pants. You will find 
it worthwhile to run similar tests on 


your own garments. 
*k *k *K 


Let us give you complete information. Write to Scovill Manufacturing Company, 


Laundry Section, Waterbury 20, Connecticut. 


GRIPPER Snap Fasteners are a product of SCOVUILL. Also makers of GRIPPER Zippers. 


The closure that keeps your customers ¥ HAPPY! 





Diaper Industry Sponsors 
National Baby Care Council 


THE LATEST CHAPTER in the diaper service industry’s 
united public relations program was begun on January 19 
with the formation of the National Baby Care Council. 

The NBCC was set up under the direction of the Diaper 
Service Industry Promotion Association as a voluntary 
public service organization to promote the health, educa- 
tion and general welfare of babies from birth to age two. 

The NBCC is financed by independent diaper service 
laundries across the country and operates as a non-profit 
corporation with offices at 1620 Locust Street, Philadel- 
phia. It has its own constitution, by-laws, board of directors 
and professional committees. 

According to the papers of incorporation, the NBCC is 
assured independence of commercial or industrial domina- 
tion in determining its program, policy or recommendations. 

Nine of the twelve board directors are drawn from 
professional sections and three from the sponsoring group. 
The chairman of the board is selected from the national 
community-at-large. Selection is based on record of ac- 
complishment, interest in child welfare and professional 
integrity. 

The Council chairman at the inception of this program is 
Ernest G. Osborne, Ph.D., professor of education and 
associate in the Guidance Laboratory, Teachers College, 
Columbia University, New York City. 


SCOPE OF ACTIVITIES 

The program and activities of the NBCC will be de- 
termined by the board of directors on the basis of recom- 
mendations from the Council’s nine professional sections— 
representing the fields of medicine, public health, nursing, 
education, social service, community organizations, hos- 
pitals, research and communications. Here are some of 
the activities which have been suggested: 
@ It will prepare, publish and distribute educational 
material for parents of babies—material designed to pro- 
mote baby health, education, welfare. 
@ It will certify the validity of scientific and popularized 
information on baby care. 
@ It will promote research in baby health, education 
and welfare and sponsor specific scientific projects. 
@ It will grant a seal of approval (or endorsement or 
qualification certificate) to products and services which 
meet high standards set by the professions. 


IMMEDIATE PROJECTS 


Two projects of the NBCC are already under way. One 
is a health booklet-—“Mother’s Guide to Diaper Hygiene” — 
prepared to help mothers prevent diaper rash. The other 
is an education program on baby care designed for use in 
the nation’s schools—“A Better Sitter Training Course.” 
This course includes an instruction film, a baby sitter’s 
handbook and a teacher training manual. First developed 
in Pittsburgh, in cooperation with the Allegheny County 
Schools, the course is being revised. 
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Continued from page 40 
consists largely of teaching others, helping them to do 
their work better. 


5. IS HE WILLING TO LEARN? 

The potential executive knows that he must literally 
learn to succeed—by taking courses, talking to superiors 
or more experienced co-workers, keeping up with trade 
literature. But technical knowledge is not the whole story. 
He must also learn to recognize the needs of the customer. 
Learning all he can about the people your firm serves will 
help him do a more effective job. 


6. DOES HE ACCEPT CRITICISM GRACIOUSLY? 

Taking criticism personally is a sign of immaturity which 
weakens his effectiveness. If he honestly thinks his critic 
is wrong, does he speak up and make counter-suggestions? 
Does he speak from knowledge and not from hurt pride— 
especially if it’s the boss whose opinion he is challenging? 


7. CAN HE EXPRESS HIMSELF WELL? 

Unless he can phrase his thoughts clearly and concisely, 
he’s not adequately equipped to tell others what to do. 
Numerous personnel studies have shown that executives 
in every field tend to have above-average vocabularies. 
If he’s weak here, or in spelling or grammar, he should be 
making an effort to correct these deficiencies. 


8. DOES TIME FLY FOR HIM? 

There’s nothing wrong with clock-watching so long as 
the clock is used as a stimulus to work, not as an escape 
from it. If he finds his job so dull that he counts the hours, 
maybe there’s another position within the company that 
would be more congenial. 


9. IS HE AN OPTIMIST? 

A good executive is optimistic and enthusiastic about 
his job and his company, and seeks to foster this construc- 
tive approach in his co-workers. Does he try to create 
goodwill for your company—both on and off the job? 


10. IS HE AHEAD OF THE COMPETITION? 

The best way to time his speed in the race for success 
is to keep a record of his performance. No matter what his 
job is, note how much he accomplishes each week or each 
month. After a while, you'll find him automatically setting 
goals for himself. In the process, he'll have developed a 
vital leadership quality, because he can then help others 
improve their performance. 


WHAT SCORES MEAN 


95—100—He has it. Mr. Jordan would classify him as a ‘‘prime 
manager prospect.” If he keeps up the good (hard) work, he has an 
excellent chance of reaching the top. He is an extraordinary person. 

85—90—He is definitely management material, but he'll be wise to 
step up his efforts if he wants to live up to his potential. 

75—80—He can make it, but he has a lot of competition. Check 
the questions on which he lost points, then ask yourself how he can 
improve. 

65-—70—tThe odds are against his becoming a top manager unless 
he can lick those traits that have cost him so many points. 

Below 65—Being a manager isn't everything. His best bet is to 
seek success as a spouse and as a citizen. If he has the gumption, a 
management position is barely possible but he would probably be 
happier seeking a career in another direction. [)[_] 
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Tingue Brown offers its latest laundry items early 


For highlights of the Tingue Brown Laun- 
dry Line without waiting for your stand- 
ard Catalog. mail the coupon below. 

As a service and a saving to you, Tingue 
Brown has extracted its newest items and 
offers them on a pre-publication basis, so 
that you may plan ahead, order early and 
buy at a saving. 


TINGUE, BROWN & CO. 
1765 Carter Avenue + New York 57,N.Y. * (CYpress 9-8800 
1227 Wabash Avenue + Chicago 5, Illinois * HArrison 7-0083 


723 E. Washington Blvd.* Los Angeles 21, Calif.» Richmond 9-6023 
507 Bishop St.N.W. + Atlanta 13,Ga. + TRinity 4-3864 


FEBRUARY, 1960 


ORDER AND SAVE 


A complete listing of the latest Tingue Brown 
innovations in germ control basket liners, bags, 
nets, baskets, trucks, slings, and a host of other 
items. Handy order cards enclosed. 


TINGUE BROWN & CO. 


1765 Carter Avenue + New York 57, New York 
Please rush your preview Catalog of laundry items at a saving: 


NAME 
ADDRESS 


CITY ——___________.____ STATE 


ag 





A. 1. L. 
EXHIBITORS 


EXHIBITOR 


Abso-Clean Chemical Co., 
Mich. 

A. C. S. Industrial Div., Woonsocket, R. |. 

Ace Cabinet Corp., 358 Belleville, New Bedford, Mass. 

Ace Tank & Heater Co., 3810 Fruitland Ave., Maywood, 
Calif. 

Addressograph-Multigraph Corp., 
Cleveland 17, Ohio 

Adell Chemical Co. (Lestoil, Inc.), 51 Garfield St., Hol- 
yoke, Mass. 

Ajax Pressing Machine Co., Div. The American Laundry 
Machinery Co., 619 S. Fifth West St., Salt Lake City, 
Utah 

Almore Dye House, Inc., 4424 S. Wentworth Ave., Chi- 
cago 9, Ill. 

Alton Mfg. Co., 1112 Ross Ave., Dallas 2, Tex. 

American Associated Cos., Inc., 451-67 Stephen St., S. W., 
Atlanta, Ga. 

American Cleaners Equipment Co., Div. The American 
Laundry Machinery Co., Ross & Section Aves., Cincin- 
nati 12, Ohio 

American Institute of Laundering, Joliet, Ill. 

American Laundry Digest, 21 W. Huron St., Chicago, Ill. 

American Laundry Machinery Co., Ross & Section Aves., 
Cincinnati 12, Ohio 


17325 Lamont, Detroit 12, 


1200 Babbitt Rd., 


American Mothproofing Co., 2510 Hampton Ave., St. 
Lovis 10, Mo. 

American Permac, Inc., 48 Merrick Rd., Rockville Centre, 
ae 

Anaconda Metal Hose, Div. American Brass Co., P. O. Box 
791, Waterbury, Conn. 

Anderson Collar Support Co., 
land, Ohio 

Anderson-Prichard Oil Corp., 1000 Liberty Bank Bidg., 
Oklahoma City 2, Okla. 

Armour & Co., 1355 W. 31st St., Chicago, Ill. 

Armstrong Machine Works, 816 Maple St., Three Rivers, 
Mich. 

Arrow Mfg. Co., 2924 Terrace St., Kansas City 41, Mo. 

Atlas Powder Co., Wilmington 99, Del. 

Automatic Launderer & Cleaner, 75 Third St., N. W., 
Atlanta 8, Ga. 

Automatic Laundry Equipment Co., 3252 Peachtree Rd., 
N. E., Atlanta 5, Ga. 

Automatic Service & Supply Co., 2701 E. Commerce St., 
San Antonio 10, Tex. 

Automatic Switch Co., 50-56 Hanover Rd., Florham Park, 
N. J. 


1443 120th St., Cleve- 


B & L Distributing Co., 3855 E. 78th St., Cleveland, Ohio 

Beacon Supply Co., 4340 Park Ave., Bronx 57, N. Y. 

Bishop Freeman Co., 1600 Foster St., Evanston, Ill. 

Bock Laundry Machine Co., 3600 Summit St., Toledo, 
Ohio 

F. H. Bonn Co., 111 N. Hickory Ave., Arlington Heights, 
Hl. 

G. A. Braun, Inc., 461 E. Brighton Ave., Syracuse, N. Y. 


Bruner Corp., 4763 N. 32nd St., Milwaukee 9, Wis. 
R. D. Bussard & Son, 505 E. Fifth St., Albany, Ore. 


C & C Manufacturers & Distributors, Inc., 1201 Hord St., 
Dallas 2, Tex. 

Cleaning Laundry World, 10 E. 40th St., New York 16, 
0, -¥; 

Caled Products Co., Inc., Brentwood, Md. 

Calgon Co., Hagan Bidg., Pittsburgh, Pa. 

Calusa Chemical Co., Inc., 801 E. Macy St., Los Angeles 
12, Calif. 

Camptel, 833 Edwards St., Baldwin, N. Y. 

Capita! Poster Service, Inc., 307 Canal St., New York, 
N. Y. 
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BOOTH NO. 


442 

195 

B-14, B-15 
140 

347, 348 
498 


471-474 
521-524 


644 


841 
145 


371-373 
421,422 


A-6-A-8 
597, 598 
354-360 
404-410 
454-460 
435 


157-160 
449 
512 
381 


431 
374, 375 


308 
243, 244 
B-13 


296-298 
893 

182 

599 

192 
254-259 
206-208 
683 
A-21 
A-23-—A-25 
530, 531 
643 

894 

B-1, B-2 
377, 378 


532 
461 


695 
747,748 


EXHIBITOR 


Carber Co., 523 Cedar, Minneapolis, Minn. 

Carman-Morris & Eckels Associates, 4321 W. 32nd St., 
Chicago 23, Ill. 

Carry-Pack Co., Ltd., 9525 Irving Park Rd., Schiller Park, 
i. 

Carson Textile Co., Inc., 2401 S. Swanson St., Philadel- 
phia 48, Pa. 

Century Paper Products, Inc., 2762 S. Archer, Chicago 8, 
Hl. 

Cerf Brothers Bag Co., 2827 S. Brentwood Bivd., St. Louis, 
Mo. 

Challenge Mfg. Co., 7400 E. Bandini Bivd., Los Angeles 
22, Calif. 

Chandler Machine Co., Ayer, Mass. 

Chevrolet Motor Div., General Motors Corp., Detroit 2, 
Mich, 

Chicago Dryer Co., 2210 N. Pulaski Rd., Chicago, Ill. 


Chicago Lock Co., 2024 N. Racine Ave., Chicago 14, Ill. 

Cincinnati Marking Tag & Supply Mfg. Co., 12 E. Ninth 
St., Cincinnati, Ohio 

W. M. Cissell Mfg. Co., Inc., 831 S. First St., Louisville, Ky. 


Clayton Mfg. Co., P. O. Box 550, El Monte, Calif. 

Cleaners Hanger Co., 18140 James Couzens Highway, 
Detroit 35, Mich. 

Cleaning and Laundry Age, 370 Lexington Ave., New 
York 17, N. Y. 

Clear-View Packaging Co., 8218 S. Stony Island Ave., 
Chicago 17, Ill. 

Clesco National, Inc., 1416 Central Parkway, Cincinnati 
10, Ohio 

Colgate-Palmolive Co., 300 Park Ave., New York, N. Y. 

Columbia Boiler Co. of Pottstown, Box 230, Pottstown, Pa. 

Columbia-Southern Chemical Corp., 1 Gateway Center, 
Pittsburgh 22, Pa. 

Comfort Distributors, Inc., 168 Eaton St., Buffalo 8, N. Y. 

Commercial Heater Co., 3020 Galvez, Fort Worth 11, Tex. 

Con-Sei Co., Inc., 646 W. North Ave., Chicago, Ill. 

Container Development Corp., 415 Monroe St., Water- 
town, Wis. 

Continental Equipment Corp., 218-54 Hempstead Ave., 
Queens Village, N. Y. 

Cook Machinery Co., Inc., 4301 S. Fitzhugh, Dallas, Tex. 

Cowles Chemical Co., 7016 Euclid Ave., Cleveland 3, 
Ohio 

Cummings-Landauv Laundry Machinery Co., Inc., 305 Ten 
Eyck St., Brooklyn 6, N. Y. 


Davies-Young Soap Co., 705 Albany St., Dayton 1, Ohio 

Deal Products, Inc., Hellertown Rd., Easton, Pa. 

Detrex Chemical Industries, Inc., P. O. Box 501, Detroit 
32, Mich. 

Diamond Alkali Co., 300 Union Commerce Bldg., Cleve- 
land 14, Ohio 

Divco Truck Div., Divco-Wayne Corp., 22000 Hoover Rd., 
Detroit 5, Mich. 

Dodge Div., Chrysler Corp., 7900 Joseph Campeau, De- 
troit, Mich. 

DO-16 Corp., 62-11 35th Ave., Woodside 77, N. Y. 

Dow Chemical Co., Midland, Mich. 

Arthur H. Dugrenier, Inc., 250 W. 57th St., New York, 
Mm :%; 

E. |. du Pont de Nemours & Co., Inc., Electrochemicals 
Dept., 1007 Market St., Wilmington 98, Del. 


Eagle-Picher Co., 900 American Bidg., Cincinnati 2, Ohio 

Electronics Machine Co., Inc., 919 S. Fifth St., Milwaukee, 
Wis. 

Ellis Drier Co., 2444 N. Crawford Ave., Chicago 39, Ill. 

Emery Industries, Inc., 4200 Carew Tower, Cincinnati, 
Ohio 

Empire Cardboard Corp., Main and Maple Sts., Ware- 
house Point, Conn. 

Essick Mfg. Co., 1950 Santa Fe Ave., Los Angeles, Calif. 

Ewing Mfg. Co., P. O. Box 875, 2545 N. W. Tenth, 
Oklahoma City, Okla. 

Ex Cel Co., 107 Beeson St., Dowagiac, Mich. 

Excelsior Machinery Co., 6175 Vermont St., Detroit 8, 
Mich. 

E-Z Packaging Corp., 5111 Sheridan Rd., Chicago, lil. 


Fablok Mills, Inc., 46 Cordier St., Irvington, N. J. 
Henry Fisher Replacement Service, 1366 Eastmoreland, 
Memphis 4, Tenn. 


BOOTH NO. 


848 
780, 781 


810, 811 
595 
134 
B-12 
295 


376 
753-757 
803-807 
671-675 
721-725 
396 
443 


666-669 
716-719 
B-9, B-10 
543, 544 


746 
289 
228, 229 
362 
286, 287 
592, 593 
499 
279, 280 
944 
691,692 
109, 110 


760-763 
336, 337 


265, 266 


664, 665 
594 

363-369 
413-419 
292, 293 


883 
881 
483-485 
994,995 
743,744 
283, 284 
230, 231 
991 


816-819 
385-387 


242 


993 
693 


395 

475,476 
525, 526 
397-398 


156 
399 


Continued on page 52 
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PICK THE 
\\y BLEACH 
\ THATS BEST FOR YOU 


FEBRUARY, 








from the complete line of 
Mathieson quality bleaches 


Mathieson offers you a choice of three 
bleaches — Ad-Dri, HTH Granular, and 
HTH Soda Bleach Mix. You can pick the 
one that’s best for your individual operation. 


No matter which bleach you choose, you 
are assured of a quality product backed up 
by Mathieson’s experience and reputation. 


AD-DRI. The newest of the Mathieson bleaches 
that is added dry directly to the washer. The handy 
measuring cup included in each drum assures con- 
trolled bleaching—no waste of bleach power. 
Packed in 100-Ib. “Leverpak” drums. 


Visit us, Booth 586-587, 


HTH SODA BLEACH MIX. For a dependable, 
economical bleach solution, try HTH Soda Bleach 
Mix. Simply add this pre-proportioned mix to water 
and you have a stable stock solution of sodium 
hypochlorite. Packed in 100-Ib. “Leverpak” drums. 


HTH GRANULAR. The more than 30-year stand- 
by of the laundry industry for making up stock 
bleach solutions. Containing 70% available chlo- 
rine, HTH Granular comes in 100-Ib. full-opening 
lithographed steel drums and in sealed “measured 
unit” 3%-lb. cans, 12 to a case. 


Ask your laundry supply house for more 
detailed information, or write today. 


AD-DRI® and HTH® are trademarks 


A.LL. Show. 


OLIN MATHIESON CHEMICAL CORPORATION 


CHEMICALS DIVISION * BALTIMORE 3, MD. 


1960 





Continued from page 50 
EXHIBITOR 


Fitch Distributing Co., Box 13201, Fort Worth, Tex. 

Fluff 'N Puff Pillow Service of America, Inc., 1645 Henne- 
pin Ave., Minneapolis 3, Minn. 

Forse Corp., 1500 W. Second St., Anderson, Ind. 

Foster-Stephens, Inc., 310 S. Christiana Ave., 
i. 

Francis Economy Boilers, 9140 E. Rose Ave., Bellflower, 
Calif. 

Freund, Freund & Co., 
mY. 

Frigidaire Div., General Motors Corp., 300 Taylor St., 
Dayton 1, Ohio 

Fulton Boiler Works, Inc., P. O. Box 122, Pulaski, N. Y. 


Chicago 24, 


Inc., 102 Franklin St., New York, 


G & F Mills Corp. (Acme Nylon Products), 2859 Atlantic 
Ave., Brooklyn 7, N. Y. 

Garment Finishing Equipment Corp., 18 Brattle St., 
bridge 38, Mass. 

Gasway Corp., 6463 N. Ravenswood Ave., Chicago 26, 
Hl. 

Gibraltar Fabrics, Inc., 254 36th St., Brooklyn 32, N. Y. 

Bill Glover, Inc., 5204 Truman Rd., Kansas City 24, Mo. 

Goldman Pressing Machine Corp., 400 W. Broadway, 
New York 12, N. Y. 

H. Greenwald Co., 1340 Metropolitan Ave., Brooklyn 37, 
N. Y. 

Guardian Better-Pak Corp., 84 Junius St., 
N. Y. 

The Guide, 316 Peachtree St., N. E., Atlanta 8, Ga. 


Cam- 


Brooklyn 12, 


Walter Haertel Co., 2840 Fourth Ave., S., Minneapolis 8, 
Minn. 

Hammond Laundry-Cleaning Machinery Co., P. O. Box 
1160, Waco, Tex. 

Handy Hanky, Inc., 119 24th St., Niagara Falls, N. Y. 

Hartford Co., 22 Thomas St., East Hartford, Conn, 

Hercules Powder Co., 900 Market St., Wilmington, Del. 

Hild Floor Machine Co., Inc., 1217 W. Washington Blvd., 
Chicago 7, Ill. 

Hoffman International Corp., 
3 ay 

Holtzman-Kain Advertising, 59 W. Van Buren St., 
5, Wl. 

Hoyt Mfg. Corp., Westport, Mass. 

Huebsch Mfg. Co., Div. The American Laundry Machinery 
Co., 3775 N. Holton St., Milwaukee 1, Wis. 

Hydraxtor Co., 7415 N. St. Louis, Skokie, Ill. 


107 Fourth Ave., New York 


Chicago 


BOOTH NO. 


146 
699 


465-469 
515-519 
A-10, A-11 
945 

895 

143, 144 


382, 383 


260 
513, 514 
684, 685 
379, 380 
309, 310 
176-178 
812,813 
169 

445 
A-3-A-5 
727-730 
842 

345 

263 
A-17, A-18 
660-663 
710-713 
557 
582-585 
554-556 


604-606 
162-164 


EXHIBITOR 


Identification, Inc., 512 S. Peoria St., Chicago 7, Ill, 

International Coin Cleaners, Inc., P. O. Box 101, Station 
1, Toledo, Ohio 

International Dryer Corp., 360 Ashburton Ave., Yonkers, 
7 Y. 

International Duplex Corp., 1355 Market St., San Fran- 
cisco, Calif. 

International Harvester Co., 180 N. Michigan Ave., 
cago, Ill. 


Chi- 


Jayson's, Div. of Jayson Silk Mills, 5428 Wyalusing Ave., 
Philadelphia 31, Pa. 

Johnson Chemical Industries, Inc., 99 Mellor Ave., Balti- 
more 28, Md. 


Johns-Manville Corp., 22 E. 40th St., New York 16, N. Y. 


Kaleen Chemical Corp., 241 Church St., 
N. Y. 


Keever Starch Co., 538 E. Town St., Columbus 15, Ohio 
Keyes-Davis Co., 74 14th St., Battle Creek, Mich. 


New York 13, 


. Key-Tag Checking System Co., 6509 Hough Ave., Cleve- 


land, Ohio 

Kisco Boiler & Engineering Co., 2414 DeKalb St., St. Louis 
4, Mo. 

Kleentest Laboratories, 940-950 Ohio River Bivd., Pitts- 
burgh 2, Pa. 

Kling "100" Corp., 2840 N. Birch St., Franklin Park, tll. 

H. Kohnstamm & Co., Inc., 11 E, Illinois St., Chicago 11, 
i. 

Kordite Corp., Macedon, N. Y. 

Kwik Kover Sales Co., 410 N. Kedzie Ave., Chicago 12, 
Hi. 


W. A. Laidlaw Wire Co., Peoria, Ill. 

R. Lally Co., 1729 Greenleaf Ave., Chicago, Ill. 

Lamson Corp., Syracuse 1, N. Y. 

W., T. Lane & Bros., Inc., Prospect St., Poughkeepsie, N. Y. 

Larton Products Co., Inc., 4234 Third Ave., New York 52, 
N. Y. 

P. M. Lattner Mfg. Co., Box 1710, Cedar Rapids, lowa 

Launder-Matic Age, 40 E. 41st St., New York 17, N. Y. 

Laundry Dryer & Equipment Co., Inc., 2101 Miami St., 
St. Lovis 18, Mo. 

Laundry Journal, 466 Lexington Ave., New York 17, N. Y. 

L. M, Leathers’ Sons, 675 Pulaski St., Athens, Ga, 

Leebaw Mfg. Co., 65 Wayne Ave., Youngstown, Ohio 

Lever Bros. Co., 390 Park Ave., New York 22, N. Y. 


BOOTH NO. 


589, 639 
198 


247, 248 
885 


858, 860 
862 


285 
432 


795,796 


497 


560, 561 
433, 434 
B-11 


311-313 
941 


681, 682 
424, 425 


232, 233 
161 


645, 646 
A-26 

898 

412 

234 


732, 733 
346 
998 


590, 640 
193 
996 
680 


Continued on page 57 


Be Sure and See Us at Booths 590 and 640 
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BEFORE YOU 
BUY 


care’ tumbler... 


REMEMBER 


HUEBSCH 





in FEATURES 


@ Huebsch Originators have origi- 
nated more time-saving, money- 
saving and safety features than you 
will find on any other tumbler on 
the market. Some of these features 
have been copied by competition; 
most are still exclusive with 
Huebsch. To be sure of getting the 
most value for your tumbler dollar, 
it will pay you to look first to 
HUEBSCH! 


Magnetic Door Latch * Variable Temperature Selector 
Self-Cleaning Lint Screen * Back-Draft Damper * Adjust- 
able Feet + Temperature Limit Control + Air Flow Switch 


HUEBSCH ORIGINATORS 


MILWAUKEE 1. WISCONSIN 


World's largest manufacturers of commercial tumblers 
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Before you 
buy a truck, 
be sure you 

see this book! 

It tells what 

FORD TRUCK 
SAVINGS 

can mean fo 
you. 











$26 to *246 lower priced...25% better 


Wouldn’t it be great if you could fully test a truck 
before you bought it? Compare its gas mileage with 


other makes . . . determine how well it will hold up 


... how reliable it will be on the job? 


Well, these tests have already been made for you 
by independent research engineers. The certified 
results of these tests are now available in the “Cer- 
tified Economy Reports” book at your local Ford 
Dealership. These test results, together with a com- 
parison of the manufacturers’ suggested list prices 
of the five leading makes, represent the greatest 
assurance you can have that Ford Trucks give the 
most for your transportation dollar. These are the 
types of savings you can expect with a ‘60 Ford. 


54 


Save with Certified lowest prices*! 
Ford’s Light and Medium Duty Trucks are priced 


lower than comparable models of the four other 
leading makes. For example, you can save from $33 
to $181 on the list price of a standard %-ton pickup. 
The savings on a %-ton pickup run from $32 to $185 
and the initial price advantage on a Ford 1-ton 
stake model ranges from $26 to $246. 


Save with Certified gas economy! 
Ford %-ton pickups beat all competition in Econ- 
omy Showdown, U.S.A.! Ford’s standard 6-cylinder 


engine delivered more miles per gallon in every 
test—low and high speed highway driving, simu- 
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gas mileage...doubled tire life ! 


lated city traffic and door-to-door delivery. The 
average figure for all the tests conducted by inde- 
pendent research experts shows a Ford advantage 
of 25.2% more miles per gallon. 


Save with Certified tire life! 


Ford's true truck front suspension saves on tire 


wear. Independent experts checked tire wear of 


the 1960 Fords with competitive makes using a 
soft-type suspension and found that the front tires 
on a Ford lasted twice as long. Your Ford Dealer 
has all the test results in his “Certified Economy 


Reports” book. Go in and check the record. 


* Based on latest available manufacturers’ suggested retail prices, 


including Federal excise tax, excluding dealer preparation and 


conditioning and destination charges 


FORD TRUCKS COST LESS 


+s LESS: - FG+6OV~ «.. 


FEBRUARY, 1960 


LESS TO RUN... BUILT TO LAST LONGER, TOO! 
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active aumau 


REG. U.S. PAT. OFF. 


'MEISD 
GRANULA 


: SOMUM METASIUCATE osama | 


eeeeeeeeeeeeeeeeeeeeeeeeeeeeeee FREE LITERATURE 


manufacturers of 


METSO DETERGENTS 


For top quality always, use Metso in your formulas—white loads, colored loads, 
short formulas, linen supplies, overalis, diaper washing, wiping rags, rug washing. 


METSO GRANULAR 


Metso Granular, pentahydrate sodi- 
um metasilicate, is a silicate alkali 
(29.5% Na:O with properly bal- 
anced SiO:). It maintains a constant 
pH over a wide range of concentra- 
tion. Its wetting and deflocculating 
powers effectively remove the dirt; 
hold it in suspension. Metso Granu- 
lar is a white, granular, free-flowing 
product, readily soluble in hot or cold 
water. Popular for washing average 
soiled loads. Packed in multiwall 
paper bags—100 Ibs.; fibre drums— 
300-325 Ibs. For details request 
folder #26-28. 


METSO 99 


Metso 99, sodium sesquisilicate, is a 
silicate detergent of high alkalinity 
and pH. It maintains a constant pH 
until nearly all the alkali is neutral- 
ized, offering high emulsifying power 
and prevention of redeposition of 
dirt. Metso 99 is a white, granular 
material which dissolves quickly 
without causing heat. Effective against 
heavy soil. Used either dry or in solu- 
tion. Packed in multiwall paper bags 
—100 Ibs.; fibre drums—350 Ibs. For 
details request folder #26-22. 


METSO FORMULA CHARTS 


Metso Formula Charts are heavy coated 
cardboard designed for posting near wash- 
wheels. They help the washman maintain 
your precise, established formulas, thus 
minimizing guess work, poor quality washing 
and wasted supplies. Charts are set up with 
space for the laundry manager to fill in 
individual formulas with ink or crayon. 
Request free charts for each of your washing 
classifications. 


METSO ANHYDROUS 


Metso Anhydrous, anhydrous sodium 
metasilicate, provides a well-balanced 
ratio of alkali and silica for superior 
laundry work. Metso Anhydrous con- 
tains approximately 49% active al- 
kali. It is water free and therefore 
economical in washwheel formulas— 
particularly for heavy soil classifica- 
tions. It is a white, granular, free- 
flowing product. Packed in multiwall 
paper bags—100 Ibs.; fibre drums— 
400 lbs. For details request folder 
# 26-41. 


METSO 200 


Metso 200, concentrated sodium or- 
thosilicate, has an alkali content of 
approximately 60% NazO which de- 
velops and maintains a high pH. 
Combined with high silica (SiO:) 
component, Metso 200 is particularly 
useful to laundries processing heavily 
soiled commercial and linen supplies. 
It emulsifies or saponifies oils quickly. 
Small white granules are carefully 
sized for quick solubility. Packed in 
fibre drums—400 Ibs. Ask for folder 
# 26-39. 


@eeeeeeoeeoeeoeoeeseeoeeosoeeeeeeeeeeee@ 


THE QUESTION AND 
ANSWER BOOK OF 
WASHROOM PRACTICE 


The Q & A Book is available to any laundry 
manager or owner. It is a series of loose leaf 
data sheets offering practical information on 
varied and timely washroom problems. 
Issued as a monthly series, the sheets are a 
particular help to new personnel and ‘‘re 
freshers” for the more experienced. 


Write to: PHILADELPHIA QUARTZ COMPANY, 1160 Public Ledger Building, Philadelphia 6. Pa. 
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Continued from page 52 
EXHIBITOR 


Liberty Marking Tag Co., Inc., 548, 549 
27 Hooper St., Brooklyn, 
N.Y. 

lifeline Products Corp., 641 794 
Wilson St., Macon, Ga. 

Lincoln Bag Co., Inc., Para Lux A-12—A-14 
Products Co., 4200 W. 
Schubert Ave., Chicago, Ill. 

Lookout Boiler & Mfg. Co., 887 
Manufacturers Rd. & Com- 
press St., Chattanooga, Tenn. 

Loomis Bros. Equipment Co. of 
lowa, 535 S. W. Sixth, Des 
Moines, lowa 

Lucas Products Corp., 3839 942 
Seiss Ave., Toledo 12, Ohio 


MacCarl Co., Inc., 4342 Pearl 194 
Rd., Cleveland 9, Ohio 

Machinex, Inc., 1301 Clover 864 
Dr., Minneapolis 20, Minn. 

Mack & Parker, 209 S. LaSalle 607 
St., Chicago 4, Ill. 

Magic-Seal Paper Products, 883 541, 542 
E. Hudson St., Columbus 11, 

Ohio 

Manitowoc Engineering Corp., 786-788 
S. 16th St., Manitowoc, Wis. 836-838 

Manitowoc Textiles, Inc., 206 481, 482 
Revere Dr., Manitowoc, Wis. 

Marlow Pumps, Div. Bell & Gos- 845 
sett Co., P. O. Box 200, 

Midland Park, N. J. 

Marlyn Chemical Co., Inc., Box 411 
166, Lakeview, Ohio 

Marquette Appliance, Inc., 307 390, 440 
E. Hennepin Ave., Minneap- 
olis 14, Minn. 

Martin Equipment Co., Div. The 766-769 
American Laundry Machinery 
Co., Ross & Section Aves., 
Cincinnati 12, Ohio 

Masterbilt Brush Mfg. Co., 990 
1123 N. Ashland Ave., Chi- 
cago, Ill. 

Maytag Co., Newton, lowa 138 

McDonnell & Miller, Inc., 3500 294 
N. Spaulding Ave., Chicago 
18, i. 

Meese, Inc., Madison, Ind. 559 

Mehl Mfg. Co., 2057 Reading 102, 103 
Rd., Cincinnati 2, Ohio 

Mercury Cleaning Systems, Inc., 277, 278 
1817 Benson Ave., Evanston, 
Hh. 

Miller Laundry Machinery Co., 
8341 Lyndon Ave., 
38, Mich, 

Minnesota Chemical Co., 2285 264 
Hampden Ave., St. Pau! 14, 

Minn. 

Minneapolis-Honeywell Regula- 814, 815 
tor Co., 2747 Fourth Ave., 
S., Minneapolis 8, Minn. 

Modern Meters, Inc., 570 Pop- 793 
lar St., Macon, Ga. 

Moore's Time Saving Equip- 290, 340 
ment, Inc., 1934 Sterling 
Ave., Elkhart, Ind. 

Morey Seldin Machinery Corp., 275, 276 
5999 E. 56th St., Indianapo- 
lis, Ind. 

Motorola Communications & 791,792 
Electronics, Inc., 4501 W. 

Augusta Blvd., Chicago 51, 
Hl. 


185-187 
Detroit 235~237 


National Cash Register Co., 147, 148 
Main & Case Sts., Dayton 9, 
Ohio 


BOOTH NO. 





is major cost cutter 


If you have been looking for a way 
to stop shirt tangling during wash- 
ing and to eliminate net costs, 
string-tying is your answer. 

The Ideal Troy Laundry, Peoria, 
Illinois, reports that this new 
method saved enough money to 
pay for two Bunn Tying Machines 
in six months. It’s easier on the 
shirts too; there is no pulling or 
tugging needed to untangle 
them. 

Prior to washing, shirts are tied 
in bundles of eight, with collars at 
one end and tails at the other. 
Three ties are made: one at each 
end and one in the middle. The 
bundles come out of the washer 
still neatly tied. A girl removes the 
string, places the shirts on a roll- 


PACKAGE TYING MACHINES—SINCE 1907 


round truck, and they’re ready for 
the finishers. 

Operation of the Bunn Tying 
Machine is so simple anyone can 
use it without training. It adjusts 
automatically to bundle size... 
always ties securely with a mini- 
mum of twine. The bow knots hold 
tight during the rigors of washing. 

“Most laundry operations,” says 
Jack Triebel, general manager at 
Ideal Troy, “have been stream- 
lined to the point where it is diffi- 
cult to find ways to make a really 
big saving. That’s why ideas such 
as shirt-tying are welcome.” 

Ask for the Details. To learn 
more about this money saving 
method, mail coupon today. You 
will be glad you did. 


Tying shirts before washing 


0265 


MAIL THIS COUPON NOW 


B. H. BUNN COMPANY, Dept. SL-20 
7605 Vincennes Ave., Chicago 20, Ill. 


Please send free booklet which illustrates how 
we may cut costs with Bunn automatic tying. 


Name 








BL 4 - Company 


! 
| 
| 
| 
| 
National Cleaner & Dyer, 466 590, 640 | 
B. H. BUNN COMPANY | Address 
| 
hes 


Lexington Ave., New York 
17,N. Y. 





7605 Vincennes Ave., Dept. SL-20, Chicago 20, Ill. City 
Export Dept.: 10406 S. Western Ave., Chicago 43, Illinois a 


| 
| 
I 
| 
| 
| 
| 
| 
| 
| 
| 
| 
L 


Continued on page 58 
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Continued from page 57 
BOOTH NO. 
734,735 


EXHIBITOR 


National Cleaners Chemical 

Mfg. Co., 2809 Lake St., 

Chicago 12, Ill. 

National Combustion Co., 101- 

06 43rd Ave., Corona 68, 

N. Y. 

National Institute of Dryclean- 
ing, Silver Spring, Md. 

National Marking Machine Co., 304-307 
4026 Cherry St., Cincinnati 
23, Ohio 

National Truck Leasing System, 
23 E. Jackson Bivd., Chica- 
go, Ill, 

Newhouse Specialty Co., Inc., 447, 448 
3827 San Fernando Rd., 
Glendale 4, Calif. 


632-635 


A-19, A-20 


946 


EXHIBITOR 


271-274 
321-324 


New York Pressing Machinery 
Corp., 880-888 Broadway, 
New York 3, N. Y. 

Norman Control Co., Inc., 5454 
W. Higgins Ave., Chicago 
30, Ill. 

Nu-Pro Mfg. Co., 2918 Wash- 
ington Ave., St. Lovis 3, Mo. 


642 


808, 809 


Olin Mathieson Chemical Corp., 586, 587 
Chemicals Div., Mathieson 
Bidg., 10 Light St., Balti- 
more 3, Md. 
Olson Filtration Engineers, Div. 
The American Laundry Ma- 
chinery Co., 5024 Section 
Ave., Cincinnati 12, Ohio 


Starch with versatile Cameo®. .. Here’s why! 


Economical! Non-congealing! Cameo goes further! 
Saves money! Lets you starch from light to heavy 
to satisfy individual customer requirements! 


Truly, here’s a starch that will enable 
you to satisfy even your most per- 
snickity customers—Staley’s Cameo. 

And no wonder! For famous Cameo 
quality results in smoother cooking. 
Maintains an even fluid consistency 
—without lumping. Too, noncongeal- 
ing Cameo gives fast, even penetra- 
tion for a smoother, superior finish. 
And Cameo saves you money .. . be- 
cause it goes further than 8-ounce 
starches...does up to 5 shirts for 
the cost of only 3. 

For the most efficient, customer- 
pleasing starching you’ve ever pro- 
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duced, get the low-down on this high- 
quality starch. See your Staley Dis- 
tributor for complete information on 
Cameo Laundry Starch, or write 
today to: 


A. E. STALEY MFG. CO., DECATUR, ILL. 


Branch Offices: Atlanta - Boston « Chicago - Cleveland 
Kansas City - New York - Philadelphia - San Francisco 
® St. Louis 


CAMEO” 


LAUNDRY STARCH 














BOOTH NO. 


EXHIBITOR 


P & H Industries, Inc., P. O. 
Box 14325, Dallas 34, Tex. 
Package Masters, Inc., 2525 S. 
Wabash Ave., Chicago, Ill. 

Pantex Mfg. Corp., P. O. Box 
660, Pawtucket, R. |. 

Para Chlor Chemical, 3216 
35th Ave., Long Island, N. Y. 

Para Patch, Div. Anglo Chemi- 
cal & Rubber Co., 36 Walker 
St., New York 13, N. Y. 

Patterson-Kelley Co., Inc., East 
Stroudsburg, Pa. 

Pellerin Milnor Corp., P. O. 
Box 7313, New Orleans 19, 
La. 

Pennsalt Chemicals Corp., 3 
Penn Center, Philadelphia 2, 
Pa. 

Per Corp., 295 High St., 
Orange, N. J. 

Perfo Plastics, Inc., 1240 Web- 

Ave., New York 56, 
N. Y. 

Philadelphia Quartz Co., Public 
Ledger Bldg., Philadelphia 6, 
Pa. 

Phoenix Products Co., Inc., 
4715 N. 27th St., Milwau- 
kee 9, Wis. 

Pick Mfg. Co., West Bend, Wis. 

Pinnacle Products Corp., 188 
Tarrytown Rd., P. O. Box 
155, Elmsford, N. Y. 

Piolet Button & Novelty Corp., 
2537 Amsterdam Ave., New 
York 33, N. Y. 

Pittsburgh Tag Co., 1112-20 
Galveston Ave., Pittsburgh 
33, Pa. 

Pittsburgh Waterproof Co., 
2537 Penn Ave., Pittsburgh 
22, Pa. 

Pre-Marked Strip Tag Co., 
3232 India St., San Diego, 
Calif. 

Procter & Gamble Co., P. O. 
Box 599, Cincinnati 1, Ohio 

Professional Laundries Shirt 
Plan, 1529 S. Third Ave., 
Louisville 8, Ky. 

Prosperity Co., 701 Nichols 
Ave., Syracuse, N. Y. 

Purkett Mfg. Co., 325 E. Third 
St., Joplin, Mo. 


Quality Products Co., 4248 N. 
Elston Ave., Chicago 18, Ill. 


Railex Corp., 634 Dean St., 
Brooklyn 38, N. Y. 
Rassenfoss Bag Co., Inc., 1904 
Grove St., Glenview, ill. 
Reed Bros., Inc., 1460 Haddon 
Ave., Camden, N. J. 
Registered Shirt Laundry Asso- 
ciation, 350 Fifth Ave., New 
York, N. Y. 
Reliable Laundry Supplies, 7131 
W. 60th St., Chicago 38, Ill. 
Reliable Machine Works, Inc., 
238 Eagle St., Brooklyn 22, 
_, he 
Resillo Press Pad Co., 6950 N. 
Central Park Ave., Chicago 
45, ill. 
Revolite Div., Raybestos-Man- 
hattan, Inc., Manheim, Pa. 
Robco Corp., 261 Madison 
Ave., New York 16, N. Y. 
F. H. Ross & Co., 3930 Glen- 
wood Dr., Charlotte 1, N. C. 
Rowe Enterprises, Inc., 531 N. 
Stiles St., Linden, N. J. 


BOOTH NO. 


527-529 
874-875 
562-569 
612-619 
798 


299 


¥11,112 


504-511 


436, 437 


783-785 


741 


737,738 


495 


491 
A-27, A-28 


736 


227 


571-581 
621-631 
245, 246 


534, 535 


104-108 
183, 184 
196, 197 


596 


392 


325, 326 


315, 316 


361 
948 
764,765 


992 
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Uniform resilience in 


M REVOMESH 


METALLIC PRESS PADS 





improves the performance of equipment 
for a long, long time 


Owners who take the long view 
order REVOMESH Pads. These pads 
keep their resilience indefinitely, 
outlast other press pads many 
times over, permit faster work be- 
cause they dissipate moisture and 
transfer heat quickly. Result: a hot, 
dry press. 

The REVOMESH line is complete: 
top pads, base pads, or combina- 
tion top and base pads. Just send 
us the make and model of your 
press and tell us whether the buck 
is spring-padded or bare. We can 


supply the pad to put it in top op- 
erating condition. 

REVOLITE also offers two types 
of outstanding nylon press covers: 
REVOLON, of spun nylon cloth; 
and Nylotex, a special construction 
of filament and spun nylon. Each 
will turn out the consistent quality 
finish your customers want. 

To get the best from your equip- 
ment, write for further information, 
or ask to have a REVOLITE rep- 
resentative call to help you find the 
right pad and cover combination. 


REVOLITE DIVISION 
OF RAYBESTOS-MANHATTAN, INC. 


500 Fifth Ave., New York 36, N.Y. Phone: BRyant 9-4390 
SPECIALISTS IN ASBESTOS, RUBBER, SINTERED METAL, ENGINEERED PLASTICS 
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Continued from page 58 
EXHIBITOR 


Sak-Rak Co., 601 Cole Ave., 334,335 
P. O. Box 3, Monroe, La. 

Saratoga Conveyor Co., P. O. 342-344 
Box 4132, Atlanta 2, Ga. 

Sayve Corp. of America, 2270 B-4—B-8 
Seymour Ave., Cincinnati 12, 
Ohio 

Fred H. Schaub Engineering 
Co., 2110 S. Marshall Bivd., 
Chicago, Ill. 

Scotch Equipment Co., Inc., 320 
Washington St., Brookline 
46, Mass. 

Scovill Mfg. Co., 99 Mill St., 
Waterbury, Conn. 

Sealaround Corp., 2024 S. Wa- 
bash Ave., Chicago 16, Ill. 


758, 759 


496 


132, 133 


BOOTH NO. 


EXHIBITOR 


Shaver Boiler & Equipment Co., 
3016 N. Sylvania, P. O. Box 
7251, Fort Worth 11, Tex. 

Signal Chemical Mfg. Co., Inc., 
5020 Richmond Rd., Bedford, 
Ohio 

Singer Sewing Machine Co., In- 
dustrial Sales Dept., 149 
Broadway, New York 6, 
N. Y. 

Small Equipment Co., Div. The 
American Laundry Machinery 
Co., 5010 Section Ave., Cin- 
cinnati 12, Ohio 

A. O. Smith Corp., 3533 N. 
27th St., Milwaukee, Wis. 

T. L. Smith Co., 2835 N. 32nd 
St., Milwaukee 1, Wis. 


BOOTH NO. 


494 


870, 871 


141, 142 


771-776 
821-826 


180, 181 


867-869 








NOW! THE KEY TO 


FULL PROFITS ON TODAY’S 


SMALL BUNDLE! now you can go 


after the piece-price partial bundle your 


customers want to send! a whole new 


system of modern laundry management, 


based on a new identification system... 


THE KEY-TAG 


Wehatete) ha-le) ME} 4-b0 5), 


Now you can handle both the 
large family bundle and the small 
piece-price bundle at the same 
new low cost—make the same full 
profit on both. Easy to maintain 

a 2 or 3 day delivery schedule. 

Big new savings in all departments 
and services. Allows simplified 
billing and payroll methods. 
Key-Tag Lot Control combines 
the best of “pin and net” with 
selective full identification in a 
simple, foolproof plant-wide 
system. 100% mechanical check 
on everything—always. No human 
error. Cut identification help 

up to 40%. Use green labor. 
Train mark-in girls in 4 hours. 
Full nets—full wheel ioads. 
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Write for the lot contro/ story 


THE KEY-TAG CHECKING SYSTEM CO. 


6509 HOUGH AVENUE — CLEVELAND 3, OHIO 





| 
| 
| 
| 
| 
| 


EXHIBITOR 


X. S. Smith, Inc., P. O. Box 
272, Red Bank, N. J. 

Solon Meters, Inc., 115 L St., 
S. E., Washington 3, D. C. 

Solupak Co., 5727 W. 36th St., 
Minneapolis 16, Minn, 

Southern Mills, Inc., 585 Wells 
St., S. W., Atlanta, Ga. 

Speed Check Co., Inc., 542 
Courtland St., N. E., Atlanta, 
Ga. 

Speed Queen, Div. McGraw- 
Edison Co., Ripon, Wis. 

J. P. Spencer Corp., 355 Lex- 
ington Ave., New York 17, 
N. Y. 

Stadham Co., Inc., 1825-31 N. 
20th St., Philadelphia 21, 
Pa. 

A. E. Staley Mfg. Co., Decatur, 
i. 

Stamford Chemical Co., P. O. 
Box 1131, Stamford, Conn. 

Standard Change-Makers, Inc., 
422 E. New York St., In- 
dianapolis, Ind. 

Standard Financial Corp., 530 
Fifth Ave., New York 36, 
N. Y. 

Standard, Inc., 714 Fabrication 
St., Dallas 12, Tex. 

Sta-Nu Corp., 5111 Sheridan 
Rd., Chicago, Ill. 

Stauffer Chemical Co., 380 
Madison Ave., New York 17, 
N. Y. 

Steele Canvas Basket Co., Inc., 
199 Concord Turnpike, Cam- 
bridge 40, Mass. 

R. R. Street & Co. Inc., 561 W. 
Monroe St., Chicago 6, Ill. 
Strike’s Laundry Machinery, 
1844 Cypress Ave., Los An- 

geles 65, Calif. 

Stry-Lenkoff Co., 817 E. Mar- 
ket, Louisville, Ky. 

Super Laundry Machinery Co., 
1113 W. Cornelia Ave., Chi- 
cago 13, Ill. 

Sure-Hold Div., Nashua Corp., 
Franklin St., Nashua, N. H. 
Swift & Company, Union Stock 

Yards, Chicago 9, Ill. 


Corp., 240 
New Rochelle, 


Technical Tape 
North Ave., 
N. Y. 

Textile Marking Machine Co., 
Inc., 2204 Erie Bivd., E., 
Syracuse 1, N. Y. 

Thermopatch Corp., 2432 Grand 
Concourse, New York 58, 
N. Y. 

Thompson & Sons, Inc., 8130 
W. 47th St., Lyons, Ill, 

Thomson Chemical Co., 619 
N. Jackson St., Lima, Ohio 

Tillery Container Corp., 6000 
Wilson Ave., Kansas City 23, 
Mo. 

Time Savers, Inc., 83-99 Wal- 
nut St., Montclair, N. J. 

Tingue, Brown & Co., 1765 
Carter Ave., New York 57, 
N. Y. 

Tower Chemicals, Inc., P. O. 
Box 102, Glenshaw, Pa. 
Tri-Supply Co., 2120 N. Men- 
ard St., Chicago 39, Ill. 
Troy Laundry Machinery Div., 
American Machine & Metals, 

Inc., East Moline, Ill. 


UniMac Co., 802 Miami Circle, 
N, E., Atlanta 5, Ga. 
Unipress Co., Inc., 2800 Lyn- 


BOOTH NO. 
261, 262 


B-3 
393,394 
167, 168 
856 


210-213 


117 


464 


179 
731 
830-835 


Sas 


547 
636, 637 
384 


282 


226 
686-688 
844 
339 


647-649 


608 
533 


697, 698 


609-611 


742 


745 
694 
333 


426-429 
389, 439 


281 
696 
654-658 
704-708 
128-131 
267-269 


Continued on page 62 
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THIS IS NO TIME TO 


it makes good business sense to join the leaders. The Aldry 
Dryer is designed and built specifically for laundry stores 
for ALD by the manufacturer whose creative engineering 
Capabilities are respected and recognized throughout the 
world and whose advances are imitated years later. 


Aldry Dryers 
manufactured for ALD 
by Huebsch Originators 


Whether you need ruggedly built Aldry 
Commercial Dryers which will handle one to six 
loads with ease... or other trouble-free equipment 
for an entire new store, it’s smart to consult 

ALD. Proper balanced equipment, engineered 
exclusively for the laundry store industry... backed 
by intelligent store planning, a national service 
and parts organization, and the nation’s most 
complete advertising programs have made over 
9,500 licensed Westinghouse Laundromat® stores 
supreme in profits and consumer acceptance. 


Can you risk your capital on untried equipment and 
inexperienced distributors when you too can afford to 
have the best, work with ALD, and profit by the consumer 
acceptance of the sign of the licensed Westinghouse 
Laundromat Store? Call or write for equipment 
information and details on ALD’s liberal financing plan. 


ALD, Inc. 


7045 North Western Avenue, Chicago 45 
Offices in 44 principal cities 
ALD Canada, Ltd., 


54 Advance Road, Toronto, Ontario 
© Ald, Inc. 1960 





Continued from page 60 EXHIBITORS BOOTHS EXHIBITORS BOOTHS 


EXHIBITORS BOOTHS Warco Laboratories, Inc., 13609 492, 493 Kansas City 16, Mo. 
S. Normandie Ave., Gardena, Whitehouse Nylon Products, 714,715 


dale Ave., §., Minneapolis 317-319 Los Angeles, Calif. 360 Furman St., Brooklyn 1, 
8, Minn, Washex Machinery Corp., 192 327-332 N.Y. 
United Brass Works, Inc., Ran- 676-679 Banker St., Brooklyn 22, White Machine Co., N. 14th 777-779 
dieman, N. C. N. Y. St., Kenilworth, N. J. 827-829 
Wasser, Kay & Philips, Inc. 349 Wilcar Corp., 110 N. Franklin 558 


Vanbar Co., 519 N. Monroe 843 (For Kellogg-American Div. St., Chicago, Ill. 
St., Decatur, II. of Scaife Co.), 1231 Banks- Wilico Sales Co., 6944 Pros- 846 


Vapor Heating Corp., 80 E. Boiler Area ville Rd., Pittsburgh 16, Pa. pect, Kansas City, Mo. 
Jackson Bivd., Chicago 4, Ill. Weave-Masters, Inc., Banasch 943 A. Ll. Wilson Chemical Co., 314 
Vend Rite Mfg. Co., 1536 N. 891,892 Button & Supply, 125 W. 1050 Harrison Ave., Kearny, 


_ Halsted St., Chicago 22, Ill. Fifth St., Cincinnati 2, Ohio N, J, 
Vic Mfg. Co., 1313 Hawthorne 151-155 Webster Industries, Inc., 45 749 Wichita Precision Tool Co., inc., 477—479 


Ave., Minneapolis, Minn, 201-205 Congress St., Salem, Mass. 450 N, Seneca, Wichita 3, 
Western Boiler Engineers, Inc., 135-137 Kans. 
Wallerstein Co., Wallerstein 446, 480 1616 Anson Rd., Dallas, Tex. Wyandotte Chemicals Corp., 462, 463 


Square, Mariners Harbor, Western laundry Machinery 486-488 Wyandotte, Mich, 
Staten Island 3, N. Y. Co., 420 E, 10th St., North 536—538 Zeolux Corp., 705 Second Ave., A-1, A-2 


New York 16, N. Y, 100, 10) 
Zimmerman Products, 2519 545, 546 
Burnet Ave., Cincinnati 19, 


| Ohio 
| Zuckerberg Co., 87 Franklin St., 


| New York 13, N, Y, 


PROGRAM 


77th Annual Convention and 


Exhibit, American Institute of 


Laundering — Chicago, Illinois 
February 24-28 


WEDNESDAY, FEBRUARY 24 
12:00 noon. Luncheon and Meeting, 
Council of Laundry Association Ex- 
ecutives, Astoria Room, Conrad Hilton 
Hotel 
12:00 noon—6:00 p.m. Exhibit open, 
Donovan Hall, International Amphi- 
theatre 
2:00 p.m. Public Relations Committee 


Meeting 











THURSDAY, FEBRUARY 25 


8:00 a.m. Laundry and Cleaners Al- 
lied Trades Association Membership 
TIME TESTED PERFORMANCE Meeting, Waldorf Room, Conrad Hil- 


ton Hotel 


Our biggest users, including both laundries and linen supply houses, have pro- sees Ciniseeean Sessi Coie 
‘ the all-new BULLDOG DOUBLE-X the most ru ed lon est lastin > a.m. “onven 05 ession, xTanc 
nounced viel ghee Se bf Ballroom, Conrad Hilton Hotel. Pre- 


press cover in their experience ... gives double the service of other press ee ‘ 3 
siding, James W. Foasberg, director, 


loths. ie 
ps Tin gence District 4, AIL 
Welcome—David P. Wallace, Jr., 
DEPENDABLE QUALITY ° SUPERB FINISH president, AIL 
Only by weaving the fine-finished cloth, by constant quality control, were we “Uniform Rental Service” — Jack 
able to produce this tough BULLDOG DOUBLE-X. It won't stretch or shrink ; pro- Scharff, Model Laundry-Cl 2aners, 
tects your press pads and asbestos under covers; gives the clothes a finer finish. Memphis, Tennessee 


“Shoe Repairing Can Be Profitable” — 


si Special Nylon Draw Cord Henry E. Worcester, Morningside 


Laundry Company, Silver Spring, 


— Jt lasts the life of the cover re 
Get q 
from your jobber- 
X 
4 


“I Sell Shirts to My Customers”— 

wire OF BULLDOG DOUBLE-X E. A, Mall, Llewellyn Laundry, Louis- 
Write, f full » ts available in all types of made up covers or in roll ville, Kentucky 

phone or | form. Both types are priced to fit the mos) econom+ “Mop Rental—An Excellent Diversifi- 

information. ical budget. cation Item”’—Richard E. Hager, 

Meeker Laundry Company, Marshall- 


town, Iowa 


EST ER Pe em Sh Reval Service Wiliam 


Weaver, 


RED BANK «+ NEW JERSEY ' Company, Seattle, Washington 
Continued on page 66 


THE LAUNDRY JOURNAL 





ow-€. A. BRAUN, INC. presents 


00 Ih. WASHER-EXTRACTOR 











| iia eee 
j oe 








o So veeos = 





This machine was designed and built 
as a washer-extractor ... nof a re- 
adaptation of conventional washers 
Cylinder designed to give the highest, whitest retention 


with the least tensile strength loss in the shortest washing. 


extracting shakeout cycle. An added feature is that with 


2 outer doors the cylinder only requires one re-positioning 


for loading or unloading. 


Two men can load and unload 600 Ibs. dry weight with 
nets in 8 minutes, loose garments in 1? minutes. 


Ideal water retention. 


OUR ONLY BUSINESS IS WASHER-EXTRACTORS 


G. A. BRA were Inc. 


DEN 


Cyclinder 4 pockets 72” diameter 
(big drop assured). 


Occupies one-third space of con- 


ventional machinery. 


Labor reduced up to 50%. 
Fuel and Water upto 40%. 
Supplies up to 25%. 


Mending reduced up to 40%. 


Dry Floors. 


Most complete range of 
WASHER-EXTRACTORS 


60 250-275 
100 375-400 
200 600-650 


Nearly 1000 Installations 


461 E. Brighton Ave., Syracuse, N. Y. 
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with the new DIVCO LITE-WEIGHT 


500 to 1000 pounds more payload 
in lite-weight aluminum or steel 


Never before a multi-stop delivery truck with such a profitable 
combination of extra pay load . . . low operating cost . . . and long life 
dependability. The famous Divco MuttI-Stop Cuassis, ruggedly 
designed to give you DouBLE the years of service, is backed by 32 
years of multi-stop manufacturing experience. With all-steel body, 
the lower panels are high tensile steel for many years of corrosion- 
free operation. Aluminum body features advanced steel enclosed 
safety cab. The new Divco LitrE-WEIGuHT in 7500 pounds gross 
vehicle weight and 412 cubic feet payload is equally well-suited for 


either retail or wholesale delivery routes. 


—— 
t V/ [D For additional information, dimensions and complete 
mY specifications, contact your DIVCO Dealer. 
> ww oe Aen owe 2 OA. Bowen Boek. @ Wa mek, | 
Over 75% of all Divco trucks produced since 1927 are still in service! 
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Power of a Six! 
Economy of a Four! 


Divco’s GOLDEN MiIssILE Four is designed 
specifically for rugged multi-stop truck serv- 
ice, adds muscle and hustle to economical 
four cylinder performance—for longer routes 
... heavier loads . . . and greater speeds. This 
new overhead valve engine develops 80 
horsepower at 3500 RPM on regular gaso- 
line—runs cool, remains sludge-free under 
the toughest start-stop conditions. The new 
truck is also available with the new Divco 
Super Srx ENGINE. 
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FEMININE TOUCH - With the American Institute of Laundering’s move toward more feminity in commercial laun- 
dries — Mrs. Fern E. Senn, President and General Manager of the State Laundry & Dry Cleaners, Inc. in Portland, Oregon, 
has established numerous innovations. A seamstress at State serves the emergency needs of all callers and a smart, feminine 
touch has been added at the main receiving station. The result — where formerly more men stopped at the “will call” depart- 
ment, now most customers are women. State operates home, commercial and linen supply divisions. Their fleet of 14 trucks 
services Portland’s entire metropolitan area. Amid these many changes, one thing remains unaltered—for over 20 years, State 
has used Prosperity Apron Cloths and continues to use them for maximum ironing efficiency. This is another example of how 
fabrics produced by Mount Vernon Mills and the industries they serve are serving America. 


UNIFORMITY —_ = 
J *®) " > TURNER HALSEY 
Mokes The —_/ 2) Vfouns \/ernon Vins inc. OMPAN 
Big Difference ( Wr ry 


In Industrial A LEADER IN INDUSTRIAL TEXTILES 
Fabrics 
Main Office and Foreign Division: 40 Worth Street, New York, N. Y. Branch Offices: Chicago * Atlanta » Baltimore * Boston * Los Angeles 


Always look for this purple stripe in all PROSPERITY* and ORIOLE” fabrics. It’s your 


assurance of fine performance and longer life in apron duck and cover cloth fabrics. 


PROSPERITY and ORIOLE purple stripe fabrics are available ONLY from these laundry supply jobbers: 


THE CARMAN CO., Denver, Col. * CARMAN-CONLEY, INC., Chicago, Ill., Indianapolis, Ind., Milwaukee, Wis. * CARMAN-MITCHELL-WING CO., 
Stoneham, Mass. * CARMAN OHIO CO., INC., Cincinnati, Ohio * CARMAN PITTSBURGH INC., Pittsburgh, Pa. * CARMAN SUPPLY CO., Cleveland, 
Ohio * C. C. CHEMICAL CO., Sunnyside, L. 1. * JOHN P. LYNCH CO., San Francisco, Calif., Los Angeles, Calif. © MORRIS & ECKELS, INC., Alexandria, 
Va., Norfolk, Va., Baltimore, Md. © MORRIS & ECKELS CO., Jacksonville, Fla., Atlanta, Ga. * OSMUND & CO., Portland, Ore. * ROCHESTER 
CARMAN SUPPLY CORP., Rochester, N. Y. © JAMES E. ST. JOHN, Philadelphia, Pa. * E. J. THOMAS CO., Columbus, Ohio * THOMPSON-HAYWARD 
CHEMICAL CO.— CARMAN DIVISION, Fort Worth, Tex., Houston, Tex., Kansas City, Mo., Omaha, Neb., St. Louis, Mo., San Antonio, Tex. 


*Trademark Mount Vernon Mills, Inc 
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Continued from page 62 
“Can I Over-Diversify — Elmer 
Strandberg, assistant director, Depart- 
ment of Research and Education, 
AIL 
Open Forum 
“President’s Annual Report”—David 
P. Wallace, Jr. 
Special meeting of laundry plants par- 
ticipating in the National Public Re- 
lations Program, Grand Ballroom 
12:00 noon—6:00 p.m. Exhibit open, 
Donovan Hall, International Amphi- 
theatre 
6:00 p.m. Reception and _ Dinner, 
Presidents and Directors Club, AIL 
6:30 p.m. Dinner Meeting, Old Tim- 
ers Club, Laundry and Cleaners Allied 
Trades Association, Stock Yards Inn 














8:30 p.m. “Get-Together Party,” Wil- 
liford Room, Conrad Hilton Hotel 
9:30 p.m. Fellowship Hour 

Dancing, Pay Bar 


FRIDAY, FEBRUARY 26 
9:30 a.m. Convention Session, Grand 
Ballroom, Conrad Hilton Hotel. Pre- 
siding, Kenneth L. Roberts, director, 
District 6, AIL 
‘Finding the Weak Spots in Your 
Plant”—Irving G. Garcelon, The Knox 
Laundry, Galesburg, Illinois 
“What Production Records Do I Need 
To Control My Costs?”—Kenneth D. 
Weiser, M. R. Weiser & Company, 
New York, New York 
“Cost Reduction Through Labor’— 
Everett H. Brink, manager, Produc- 








There’s no guesswork, no jug- 

gling amounts of soap and builder 

when you use PRIME SOHP with 

its perfect balance of special_soaps 

and high potency alkali (OH). It’s 
activated with new sequestering agents, 
new miracle brighteners, new PRIME 
color set, and safe, powerful stain solvents. 
Your washman simply scoops PRIME SOHP 
out of the bag into the machine and when the 

















“Signal Suds” appear, he’s on his way to a per- 


fect wash. 


PRIME SOHP gives you beautiful washes every 
time without the mess and wasted effort in making 
stock soap solutions. Your washes will be brighter, 
with whiter whites and more brilliant colors. You’ll see 


the difference with your own eyes. . 


your customers. 


. and so will 


Find out how you can save up to $564.00 per year 
on each wheel with a washroom-proved, “New Way 
to Wash”. Write today for free 16-page illustrated 


booklet. 


DIVISION 


THE KEEVER STARCH CO. COLUMBUS 15, OHIO 


tion-Engineering Department, AIL 
“How Can a Qualified Management 
Engineer Help Me?”—A. L. Christen- 
sen, A. L. Christensen & Associates, 
Joliet, Illinois 
“Cost, Quality and Earnings Control 
During and After a Cost Reduction 
Program”—Gus Anderson, Silver State 
Laundry Company, Denver, Colorado 
“Cost Reduction on Your Routes”’— 
Richard Pearson, executive secretary, 
Florida Institute of Laundering and 
Cleaning 
Open Forum 
“A Capitol Report’”—Fulton Lewis, 
Jr., news analyst and radio commen- 
tator, Washington, D. C. 
12:00 noon. Ladies’ Luncheon. Pre- 
siding, Mrs. David P. Wallace 
“What Women Should Know About 
Money”’—Carl E. Ogren, executive 
vice-president, Midwest Stock Ex- 
change, Chicago, Illinois 
12:00 noon—6:00 p.m. Exhibit open, 
Donovan Hall, International Amphi- 
theatre 
| 12:15 p.m. Luncheon, 19th Annual 
| Advertising Contest Awards, Williford 
Room, Conrad Hilton Hotel. Presid- 
ing, John L. Slick, director, District 
| 8, AIL 
Paul C. Fulton, manager, retail adver- 
| tising, Chicago Tribune 
| 2:00 te 5:00 p.m. AIL Advisory Com- 
mittee Meetings, Conrad Hilton Hotel 


SATURDAY, FEBRUARY 27 
| 8:00 a.m. Breakfast Meeting, AIL Re- 
search Committee—LCATA Relations 
Committee 
9:30 a.m. Convention Session, Grand 
| Ballroom, Conrad Hilton Hotel. Pre- 
| siding, George H. Isaacson, general 
manager, AIL 
Film, “The American Look”—Chevro- 
let Motor Division, General Motors 
Corporation, Detroit, Michigan 
“The State of Our Nation” —Congress- 
man Noah M. Mason, 15th Illinois 
District, Washington, D. C. 
“Public Relations in Action”—-Nation- 
al PR Committee 
10:30 a.m. Ladies’ “brunch” and style 
show, Waldorf and Astoria Rooms, 
Conrad Hilton Hotel. Maggie Daly, 
fashion commentator 
12:00 noon to 6:00 p.m. Exhibit 
open, Donovan Hall, International 
Amphitheatre 
12:15 p.m. Wage-Hour Membership 
| Luncheon, Williford Room, Conrad 
Hilton Hotel. Presiding, Fred W. 
McBrien, chairman, AIL National 
Legislative Committee 
“The Wage-Hour Situation Today” 
| Harold K. Howe, manager, AIL 
| Washington office 
U. S. Congressman Noah M. Mason 
| 4:30 p.m. Business meeting and re- 
ception, AIL Alumni Club 
5:00 p.m. Reception and Reunion— 
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Here’s the 
oval hance iaateli-ig 
built for 

dal 


NEW, 
Fast 


oling aang 


he advanced design <> 1000 tumbler 


Here’s an important step toward automating 
your laundry and at the same time getting rid 
of much of the aisle clutter caused by carts, 
conveyors, dollies, etc. The trick is to switch 
to Smith-Grantham 1000 tumblers, and over- 
head sling loading. These units are the only 
tumblers available that tilt way back a full 
28° so that slings dump easily into the large 


FEBRUARY, 1960 


door opening. It’s a fast, fingertip-controlled 
job .. . no sweat, no strain, no chance for half 
the load to wind up on the floor as with straight 
up-and-down tumblers. Specify 28° back-tilt 
on your next tumbler -— its a bonus added to 
all the other features that make the Smith- 
Grantham outstanding! The T. L. Smith Com- 


pany Laundry Division / Milwaukee 1, Wis. 


QD 
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: Z—fproe Your 
7 Fabric Falehing 


“We save time and do a better job | 
when each buck has a perfect fitting — 
press cover”, says a plant superin- | 


tendent. 


It's a money-saving fact . . . “dress” your 
presses with covers that are “‘tailored-to-fit’”’ 
and you will always produce quality pressing 
and fabric finishing. 


STAD-SPUN 
and STAD -TEX PROGRAM 20th Annual 


PRESS COVERS 


"Tailored-to-Fit” 


STAD-SPUN covers — used on all presses, 
especially wearing apparel and shirt presses 
where a non-slip, non-stick cover is needed. 
Treated to assure longer wearing qualities. 


STAD-TEX filament nylon covers—especially 
developed for sleeve, yoke and backer presses. 
Special weave for slickness without slippage. 
Heat and abrasion resistant. 


Call your distributor—he will 
help you with your press 
maintenance problems. Or 
write for a “Glossary” that 
defines the various types and 
uses of STAD-SPUN and STAD- 
TEX Press Covers. 


S) 


STADHAM 


COMPANY, INC. 
HEXAGON DIVISION 


1825-31 N. 20th ST. PHILADELPHIA 21, PA. 
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Continued from page 66 
Ohio Mechanics Institute Power 
Laundry Cooperative Course Alumni 
Association 
7:00 p.m. 77th Annual Convention 
Banquet, Floor Show and Dance, 
Grand Ballroom, Conrad Hilton Hotel 


SUNDAY, FEBRUARY 28 
10:00 a.m. Convention Session, Grand 
Ballroom, Conrad Hilton Hotel. Pre- 
siding, Arthur E. Gelnaw, director, 
District 11, AIL 
“Coin Store Operations” — Thomas 
Schultz, Monarch Launderers & 
Cleaners, South Bend, Indiana 
“Plant Layout for a Coin-Op”—Dan- 
iel Christenson, Production-Engineer- 
ing Department, AIL 
“Nice-Looking Stores 
Themselves” — W. 
Chamberlin Laundry, Inc., 
Virginia 
“Drive-Up Store Operations” — Paul 
Branch, Domestic Laundry, Kankakee, 
Illinois 
“Training Store Girls’—Jack W. Chin, 
Chin Laundry & Cleaners, Mobile, 
Alabama 
“Package Plant Operations” — Sol 
Krevlin, Darien Laundry, Inc., Darien, 
Connecticut 


Speak for 
A. Bauserman, 
Phoebus, 


10:00 a.m. to 5:00 p.m. Exhibit open, 
Donovan Hall, International Amphi- 
theatre 


Conference National 
Association of 


Institutional Laundry Managers 


—Hotel Sherman, Chicago, 
Iinois—February 24-27 


WEDNESDAY, FEBRUARY 24 
7:30 p.m.—10:30 p.m. Get Acquainted, 
Skyline Terrace, 18th Floor 
Speaker, John James, associate direc- 
tor, Michael Reese Hospital, Chicago 
Entertainment 


THURSDAY, FEBRUARY 25 
9:30 a.m. Official opening of conven- 
tion session 
“Where Do We Go From Here”—-Hy 
Schwartz, associate publisher, Institu- 
tional Laundry 
“The Combination Washer Extractor: 
Novelty or Necessity’—Jack Kerwin, 
sales manager, McAvay Sales & Serv- 
ice Co., Inc., Brooklyn, N. Y. 
“Flatwork Production” 
Laundry Machinery Co. 
Film, “A Visit to General Linen” 
“Costs—What They Mean to Me”— 
Robert C. Archer, manager, Depart- 
ment of Accounting, AIL 


— American 











ZEIDLER 


for modern 
laundry profits 


*Stripping and Guide Device 
eliminates tapes and strings. 


*Steel Spring Cushions for 
Chest-type lroner Rolls. 


*Feed Ribbon ‘‘Sur-Drive” Kit. 
*Doffer Rolls. 


*Spring ‘‘Perma-Pad"’ for 
Drycleaning Presses and 
“Enduro” Pads for Laundry 
Presses. 


ZEIDLER 
MANUFACTURING COMPANY, INC. 
633 Concord Ave. 
MAMARONECK, N. Y. 








“Linen Control”—G. A. Weidemier, 
staff representative, American Hospital 
Association, Council on Administrative 
Practice 


FRIDAY, FEBRUARY 26 


9:30 a.m. Convention session 


“The New Role of the Professional 
Institutional Laundry Manager”—Al 
M. Henning, sales director, Resillo 
Press Pad Co., Chicago 

“Presswork Production”—Julius Kras- 
ner, director of laundry service, Barnes 
Hospital, St. Louis, Mo. 

“Personnel Relations in Institutions” — 
Robert Markowitz, assistant director, 
Mount Sinai Hospital, Chicago 

“The How of Recruitment and Train- 
ing”’—U. S. Department of Labor 
“Linen Repair’—Frank L. Muddle, 
assistant director, Cleveland Clinic 
Hospital; James Mahoney, director of 
laundry, Massachusetts General Hos- 
pital; Paul Wolf, laundry manager, 
Cedars of Lebanon Hospital, Los An- 
geles 


SATURDAY, FEBRUARY 27 
9:30 a.m. Annual NAILM business 
meeting 


7:00 p.m. Annual NAILM banquet 
and entertainment 
THE 
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Here at last! TheAmazing New 
AJAX DOUBLE-BUCK CABIN 
BOSOM BODY PRESS... 
Outproducing Any ‘Zora Girl 
Shirt Finishing 
Unit Ever Built 





aggre 


So! Vw, 40 Ruolstionary 


it makes all other shirt san methods 
old-fashioned! 


@ The exclusive AJAX Expanding Buck fits 
every shirt, consistently insuring the fin- 
est shirt quality, anywhere. 

Flexible and Versatile, it can be used 
as a 1, 2, or 3 girl unit, to handle vol- 
ume variations, 


Compact, 10’ x 10’, it requires little COLLAR & CUFF 
more valuable work area than one girl ay PRESS 


units. 

Interchangeable shirt bucks, an exclu- 2 Presses in 1 . . . high velo- 
sive AJAX feature, handles boys’, la- . city heads . . . Presses collar 
dies’, and military shirts. JS } while cuffs are being laid. 
@ Ajax Double-Buck turns out more shirts 


than any 1, 2, or 3 girl unit ever built, CABINET SLEEVE 


Look Al head, Only AJAX can increase eee 


Finishes both sleeves auto- 
your profits beyond the capabilities of matically. Features AJAX ex- 
conventional units. Put AJAX to work for ME clusive “MAGIC EYE” Seam 
you. Contact your AJAX representative, or 
write directly to AJAX, Box 449, Salt Lake 
City, Utah. 


Since 1929 ee FOLDING TABLE 
AJAX PRESSES a Provides simple, fast opera- 


models, with stand-up or 


619 S. 5th W.-Salt Lake City, Utah [NE MERE lay - down collar blocks, 


Indicator for varying sleeve 
lengths. 
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\C=m See them at the A.I.L. Show, Booth 345 
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NYLON NETS WITH 








and securely fastened 
without pins by 
sliding the RopeHold 
closure forward. ( 


Fig. 2, Nets are 
quickly and easily 
opened by pulling 
on RopeHold 

ring. Nets cannot 
open during 
washing process. 


New RopeHold closes nets securely, 
eliminates time-consuming pinning and 
damage caused by pins. 

HARCO Laundry Nets with RopeHold require 
no pins. Time-wasting pinning and costly tear- 
ing are eliminated. 

RopeHold tightly closes the net with one 
movement of the hand and keeps it closed. A 
combination of Stainless steel spring pressure 
and a new mechanical design insures that Rope- 
Hold cannot release during washer agitation. 

RopeHold is molded entirely from nylon 
(not plastic) and has been designed specif- 
ically to withstand al) laundry conditions of 
moisture, chemicals, heat, and pressure. Ex- 
tractors which normally twist pins out of 
shape have no effect on RopeHold, It is used 
as a closure on the most modern extractor 
slings. j 
_ HARCO Nets with RopeHold are available 
in all standard maierials, weights, and sizes at 


costs no more than you pay for quality nets 


plus pins. 


THE HARTFORD COMPANY 
22 THOMAS STREET EAST HARTFORD, CONNECTICUT BUtler 9-5958 


FLATWORK FOLDERS 


Continued from page 29 


What other factors should be 
considered in installing folder 
equipment? 


@ No matter what folder you use, 
the opportunity for inspection after 
ironing is limited. This is particularly 
true on large-piece folders and small- 
piece folders that are hooked up in 
tandem. This means that many spots, 
stains, tears and rips will get through, 
unless you provide for inspection on 
the feed end of the ironer. 

In the case of small-piece folders 
which are fed manually, the operator 
has more of an opportunity to inspect 
as she feeds the folder. But even 
here, inspection is not as effective as 
in hand folding. The item may get 
along too far into the machine to be 
rejected before the operator realizes 
there is a defect. 

@ Another point to bear in mind is 
that folding machines have some fairly 
delicate parts and require fairly deli- 
cate adjustments. There must be some- 
one available to make the necessary 
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adjustments as the necessity occurs. In 
other words, maintenance is a factor 


to be considered. 


Is poor feeding a major cause 
of ‘‘jamming’’? 

No. As a matter of fact, poor feed- 
ing is probably the least offender. 
Rolling is one cause of this problem, 
as are damp work and improper main- 


tenance. 


Do folders do anything but 
fold? 


Almost all are equipped with count- 
ing devices. The small-piece folders 


also stack the work. 


Is the trend to the use of fold- 
ers growing? 

Yes. The higher wage rates go, the 
more favorable are the prospects for 
all sorts of mechanization—and that 
includes the use of folders. We are at 
the point now where the wage rate 


would justify their application almost 
anywhere. 


There’s no doubt in my mind that 
we will have more folders. And they'll 
be more automatic and do a more 
complete job. Take the large-piece 
folder, for example. The ones that are 
common now only fold the piece 
lengthwise. I’m sure we'll have folders 
that will also cross-fold in the not too 
distant future. And this is but one ex- 
ample of the many improvements that 
will be made to reduce production 
costs. OD 


COIN-OP DRYCLEANING 


Continued from page 25 


experimental work, including major 
appliance companies. 

In spite of the secrecy that shrouds 
developments, and the problems ob- 
served in our checks, there is little 
question that perfected units will soon 
be available. The plan seems to be to 
sell these to coin-operated laundries. 

This report is not intended to be- 
little the worth of these machines. 
Quite the contrary. It is meant to post 
the industry on another new develop- 
ment that should have a tremendous 
potential. 

Information received indicates that 
the manufacturers plan to sell these 
to the professional plantowners; that 
is, if they show interest. It’s the re- 
verse of the beginnings of coin-oper- 
ated laundries which had their big 
impetus from investors outside the 
industry. 

When these machines are perfected 
—and they surely will be—it be- 
hooves laundrymen to consider them 
from the outset. Industry leaders feel 
that this will not hurt present dry- 
cleaning volume; rather it will supple- 
ment it. Items that now hang in the 
closets of the customers, that never 
come to the professional plant, will 
supply the volume. This includes work 
clothes, old garments too far gone for 
a higher priced job, and children’s 
wear. 

The coming convention will bring 
a lot more information on this devel- 
opment to light. We will listen and 
watch closely at the show and bring 


you a further progress report. (1) 
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EXCLUSIVE ! 
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“KAL’’ PRODUCTS PREPARED FOR 
COIN-OPERATED AUTOMATIC LAUNDRIES ONLY 


Oldest Firm Serving Industry 
Exclusively to Continue Policy 


of Quality and Service 


New York: —The first and oldest 
producer of pre-measured launder- 
ing aids exclusively for the coin- 
operated automatic laundries has 
reaffirmed its traditional policy of 
quality and service to the trade and 
the consumer. Kaleen Chemical 
Corp., of New York, manufactur- 
ers of the famous “KAL” line, has 
announced that it will not package 
its product for direct consumer 
purchase in chain stores and super- 
markets throughout the nation. 

Commenting on the announce- 
ment, “KAL” president Louis S. 
Twersky, observed that “we do not 
want to undermine the profit po- 
tential that our products have for 
the coin-op owner. We will con- 
tinue to produce a quality product 
that will assure satisfied repeat 
customers for the coin-op. We will 


= 


ye 








continue to package it the best 
way we know how — in no-leak, 
heat sealed, moisture-proof enve- 
lopes that eliminate damage to 
venders and guarantee the fresh- 


ness of their contents.” 


No Increase in Sale Price 

At the same time, Mr. Twersky 
revealed that “KAL” will continue 
to be marketed at 5 cents per pack- 
age. “That's what the customer 
wants and that’s what we'll give 
her. And the coin-op operater will 
still make a handsome profit.” 


President Honored 

‘We have been honored,” Mr. 
Twersky said, “by the satisfied pa- 
tronage of thousands of coin-op- 
erated laundries throughout the 
United States over many years — 
and we hope to continue to merit 
their loyalty. We certainly will do 
everything in our power to deserve 
it.” 


“KAL” laundering aids include (from left to right) KAL Condensed 
Detergent, KAL Concentrated Chlorine Bleach, KAL Concentrated 
Ammonia Powder and KAL Concentrated Powdered Bluing. Each pre- 


measured envelope sells for only 5 cents. 





NEW 1960 KAL-VEND 


At a recent ceremony in New 
York, Kaleen Chemical Corp. in- 
troduced its new 1960 “KAL- 
VEND” automatic dispenser for 
KAL laundering aids. The result 
of constant technological advances, 
the 1960 “KAL-VEND” is a truly 
trouble-free machine that is easy 
to operate, both for the coin-opera- 
ter manager and the customer. The 
6 column, shelf-type mechanism 
holds 168 packages for less fre- 
quent refills, 


KALEEN TO EXHIBIT 

IN CHICAGO 
Chicago: —It was announced here 
today that Kaleen Chemical Corp. 
will participate in the AIL 1960 
Exhibit to be held at the Interrta- 
tional Amphitheatre in Chicago, 
Feb. 24-28, 1960. Kaleen will be 
in Booth 497 and all who attend 
are invited to drop in and look 
around. 





KALEEN CHEMICAL CORP. 


241 CHURCH STREET 


NEW YORK 13, N. Y. 


AIL 1960 EXHIBIT - CHICAGO - BOOTH 497 


1960 





aLuep trade news 


ROBERT W. ALLEN JAMES F. KURTZ 


The Keever Starch Company sales organization has been 
consolidated with that of the Beach Soap Company. James 


F. Kurtz, president of National Industrial Products Com- 
pany, the parent organization, said that acquisition of 
Beach common stock will make possible expanded and 
improved service to commercial, institutional and industrial 
laundries by making all Keever and Beach products avail- 
able through the Keever-Beach division of The Keever 
Starch Company, Columbus 15, Ohio. 

Robert W. Allen, vice-president of Keever, will be in 
charge of the integrated sales group. Kenneth E. Fulton, 
president of Beach, will join the Keever organization in an 
executive capacity. He will continue in charge of Beach 
Soap Company operations at Lawrence, Mass. 


L*A Water Softener, Inc., Glendale, Calif., and Wate: 
Conditioning, Inc., San Gabriel, Calif., have merged. The 
new corporation will be known as L*A Water Conditioning, 
Inc., and will be located at 1007 Airway, Glendale, Calif. 
N. A. Wynhausen will be president and general manager, 
S. C. Solomon vice-president, Charles Fisk treasurer, Eu- 
gene Schmidt secretary, and Paul Wynhausen chairman of 


the board. 


H. J. Nave (left), executive vice-president of the White 
Truck Division, White Motor Company, and Harry D. 
Weller, Jr., vice-president—sales, watch one of the new 
White PDQ (Pickup and Deliver Quickly) trucks burst 
through a map of the United States. White will soon in- 
troduce a wide dealer expansion program for marketing 
the new line of multi-stop trucks. 
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KENNETH E. FULTON DWIGHT STANFIELD 


Dwight Stanfield has been named to the new post of com- 
mercial laundry sales assistant at the Maytag Company. 
Operating out of the appliance company’s Newton, Iowa, 


headquarters, he will serve its 27 independent distributors 


located throughout the United States and Canada. 


WILLIAM J. BURKE RICHARD L. SILVA 
William J. Burke has been appointed to the metropolitan 
New York territory of Cowles Chemical Company, Cleve- 
land, Ohio. His headquarters will be in Yonkers. 

Richard L. Silva has been appointed to the east Texas 
territory of Cowles Chemical Co. Mr. Silva, a former laun- 
dry operator, will make his headquarters in Houston. 


Challenge Manufacturing Company, Los Angeles, Calif., 
and Bryan, Ohio, has combined with Cook Bros. Equip- 
ment Company, Los Angeles and Oakland, Calif. The new 
corporate group will be known as Challenge-Cook Bros. 
J. Ross Castendyck was named board chairman of the new 
group which will have its offices at 3334 San Fernando Rd., 
Los Angeles. Howard F. Cook will serve as associate chair- 
man. Joseph E. Hall, former executive vice-president of 
Cook Bros., was named president of the new company. 


John W. Walter, Inc., 230 W. 230th St., New York, N. Y., 
has been franchised as distributor of Maytag coin-operated 
commercial laundry appliances in metropolitan New York 
and Long Island. The company is headed by John W. Wal- 
ter, president. Continued on page 74 
JOURNAL 
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WHITEHOUSE BLASTS OFF WITH 


NEW NET NEWS 


Here’s the biggest and 


@: = | best nef news in years! ee 
| Whitehouse announces two re-designed nets featuring 





available in a complete range of sizes and colors in woven 
stripes; full lock-stitched seams mean trouble-free perform- 
ance for you. AND—last but not least—new ROK-RIB 
actually costs Jess than its famous namesake! 


New DIAMOND net 15% heavier 


Final item on the Whitehouse net “Hit Parade” is the new 
medium-weight, all-knit DIAMOND. It’s 15% heavier 
than the popular DIAMOND product introduced five years 
ago BUT its price is actually lower. The new DIAMOND 
has a smaller hole size than before; it’s all 260 denier con- 
struction, comes in a full range of sizes and solid colors. 


’ important modifications and improvements. 
‘s Improved ROK-RIB actually costs less 
The famous ROK-RIB is now better than ever! This all- 
woven 2 x 6 rib construction masterpiece has long been 
: noted for its exceptional wearing qualities. Now new ROK- 
. RIB offers you an even better balance in its design. It’s 


/ 


j 


Which net can save YOU the most ? 


The new Whitehouse net line is designed to set new stand- 
ards for the laundry industry—to make possible savings 
and efficiency never before possible with the older nets. 
So take your choice, but remember this—there are real 
savings for you built into the design of these new nets. See 
which one can save you the most. 


¢ 
3 
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TEHOUSE WHITEHOUSE NYLON PRODUCTS, INC. 


—— ee 360 Furman Street, Brooklyn 1, N.Y. 


“ IP THROUGH CONSTANT RESEARCH” 





Wyandotte Chemicals Corporation, J. B. Ford Division, 
Los Angeles district has won the company award for the 
largest dollar sales increase in laundry and textile produ:ts. 
Above: Accepting the award from laundry and textile depuart- 
ment manager W. B. Appleby is W. C. Van Keuren (lett), 
Los Angeles sales manager. 

Wyandotte’s Chicago district won the company award for 
outstanding performance in 1959. District sales manager 
Charles Martin (right photo) receives award from Ford 
Ballantyne (right), general manager of the J. B. Ford Divi- 
sion and a Wyandotte vice-president and director. 


Hercules Powder Company has promoted four men in its 
sales division. 

E. S. Massey, former district manager in Detroit, is the 
new supervisor, industry service, in the marketing services 
group in the home office. G. E. Osborn was also named 
supervisor of the same group, dividing with Mr. Massey 
the responsibility for promotion and service of products in 
major industries served by the Synthetics Department. 

W. L. Kitchel, New York district technical representative, 
is the new district manager in Detroit. C. L. P. Vaughan has 
been transferred to the New York district as senior tech- 
nical representative. 


Thomas J. Shaw, formerly connected with the Philadel- 
phia sales office of Pennsalt Chemicals Corporation’s Laun- 
dry and Dry Cleaning Department, has been assigned to 
new headquarters in Columbus, Ohio. Matthew A. Mc- 
Kinney, formerly assigned to northern New Jersey, has been 
transferred to Philadelphia to cover the eastern Pennsyl- 
vania territory vacated by Mr. Shaw. G. Robert Sturgis 
succeeds him in the New Jersey territory. 


THOMAS J. SHAW MATTHEW A. McKINNEY 


Leyland Motors (U. S. A.), Inc., a subsidiary of Jaguar 
Cars Inc., has been formed to market in the United States 
commercial vehicles manufactured by Leyland Motors Ltd. 
of Leyland, England. Known as the Leyland Group, Ley- 
land Motors Ltd. includes Albion Motors Ltd. and Scammell 
Lorries Ltd. North American headquarters will be at 32 E. 
57th St., New York, N. Y., and a parts stockroom will be 
maintained at Long Island City, N. Y. 


The American Laundry Machinery Company has awarded 
five grand prizes in its thirty-first annual suggestion con- 
test. Shown receiving their awards from Harry W. Knox, 
factory manager, are, left to right: Louis Haubner, Elmer 
Wlach, Joseph Roling, Mr. Knox, Quentin Wisby and 
Harry Appel. 


James H. Beaumont has been promoted to assistant man- 
ager of the A. E. Staley Manufacturing Co., Corn Division. 
Mr. Beaumont had been public relations director since 
1955. John N. De Boice becomes public relations director. 


Continued on page 76 
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Diamond Orthosilicate 
keeps new business 
rolling in 





Let’s face it. The best way to sell your heavy-soil service is to return ASK YOUR DISTRIBUTOR FOR 
those bundles of towels, overalls or mops—cleaner than your customers 


ever expected to see them again! DIAMOND ORTHOSILICATE . . . PRODUCED 


DIAMOND ORTHOSILICATE, made by our exclusive process, helps you IN DALLAS. TEXAS 
do exactly that. We recommend it for heavy soil in high bicarbonate ’ 
areas. ORTHOSILICATE dissolves in seconds after it hits the water. Slower 
dissolving orthosilicates waste part of each scoopful down the drain. 


Moneysaving fact: smaller amounts of ORTHOSILICATE and soap pro- 
duce the effective pH and abundant suds you need for pick-and-shovel 
jobs. Morale-building fact: ORTHOSILICATE is dustless, easy-to-handle. 
Ask your DIAMOND distributor today for a free test. No obligation. 
DIAMOND ALKALI CoMPANY, 300 Union Commerce Bldg., Cleveland 14, O. VISIT BOOTHS 292, 293 
A.1.L. CONVENTION 
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; MORE THAN 4,000 LAUNDRIES” 


INVERSAND ZEOLITE 
WATER SOFTENERS! 


Over 200 sizes—one for every flow 
and capacity 


Manual or automatic operation 
Single or multiple units 


Your selection of six different 
zeolites 


@ Unequalled field service 


@ Prices and terms to suit most budgets 


* Suitable for both commercial and in- 
stitutional laundries. Send for Bulletins 
giving full details—or ask to have Rep- 
resentative call without obligation. Spe- 
cialists for 50 years in the economical 
over-hauling, rebuilding, and moderniz- 
ing of all makes of water softeners. 
is © ££ 8 Ff Ss OF Ue. UhUmlLhUDl Uc U6 UDG hUD.LhUG 


HUNGERFORD & TERRY, INC. 
ee CLAYTON 8. NA Je 
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Pennsalt Chemicals Corporation, Philadelphia, Pa., will 


| build a $6 million technical center at King of Prussia Park. 
| Plans call for a campus-type arrangement as shown in the 
| sketch. The first building will be a two-story laboratory. 


| Edward T. Keating, veteran sales executive for the Huron 
| Milling Division of Hercules Powder Company, Wilmington, 
| Del., has retired. Mr. Keating had been associated with 
| Huron since 1924, for many years as head of its Eastern 


sales territory. 


Wyandotte Chemicals Corporation, Wyandotte, Mich., has 


| announced completion of its Atlanta, Ga., plant expansion. 
| Wyandotte products for commercial laundries will be made 
| in the Atlanta plant. 


| Pantex Manufacturing Corporation has acquired manufac- 
| turing facilities in Winschoten, northern Holland, to meet 


the demands of the expanding European market. In Eng- 


| land, a licensee of Pantex, James Armstrong & Co., Ltd., 


of London, is also expanding to meet the demands of the 
Outer Seven countries. Pantex has also established an 


| affiliate with headquarters in Geneva, Switzerland, to co- 


ordinate all expansion activities of its interests overseas. 


CHARLES H. KRUEGER HOWELL M. STILLMAN 


| Charles H. (Jack) Krueger has been appointed by Thomp- 
| son-Hayward Chemical Co. as manager of its Laundry and 


Dry Cleaning Division in Minneapolis, Minn. He was previ- 


| ously sales representative in southern and western Iowa. 


Howell M. Stillman has been elected treasurer of the Beach 


Soap Company, Lawrence, Mass. Mr. Stillman has been 
| a director of the company since 1943. He was previously 


president of the Bay State Merchants National Bank. 
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NEW PRODUCTS—Continued from page 10 


BULK DETERGENT VENDOR 


Electrically operated bulk 
detergent bleach vendor for 
coin-ops can be adjusted to 
suit washer size and local water 
conditions. Dispenses from 1 
to 8 ounces of Colgate Low 
Foam Detergent for each coin. 

Solupak Company, 5727 W. 
36th St., Minneapolis 17, Minn. 


UNIMAC LAYOUT KIT 

A new layout kit is available 
for the efficient planning of 
Unimac Coin Laundries. The 
kit contains a floor plan and 
scale-model templates of all 
equipment necessary for coin- 
ops, also for commercial, indus- 
trial or institutional laundries. 

Unimac Company, 802 Mi- 
ami Circle, N. E., Atlanta 5, Ga. 


ERIE CATALOG 

Erie City Iron Works de- 
scribes two types of its two- 
drum water tube factory-assem- 





bled boilers in its new 20-page 
catalog, SB-57R. 

Erie City Iron Works, Erie, 
Pa. 


NEWS ABOUT people 


SOUTH 


City Laundry and Cleaners, 
Inc., Burlington, N. C., has 
purchased DeLuxe Cleaners 
and Washateria, 224 W. Har- 
den St., Graham. 


Mrs. Billie Bowie is the 
general manager of a new 
laundry opened recently in 
Augusta, Ark. 


Modern Laundry & Clean- 
ers, W. Frederick, Gaffney, 
S. C., has added a storage 
vault, 


Snow’s Laundry and Dry 
Cleaning Co. of Athens, Ga., 
was granted a charter on a 
petition by Hugo L. Maddox, 
William A. Snow, Jr., Alfred 
Gardner and George Stelljes. 
The firm will maintain princi- 
pal offices in Macon. 


C. C. Teague, owner of the 
30-year-old Raleigh (N.C.) 
Laundry at Cabarrus and 
Dawson Sts., has announced 
the sale of the firm’s trucks 
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and routes to Hayes Barton 
Laundry and Dry Cleaning 
Co. at Five Points. Mr. 
Teague’s drycleaning estab- 
lishment on Glenwood Ave. 
has also been purchased by 
Hayes Barton. 


Hill City Laundry, 1344 
Main St., Lynchburg, Va., 
has added a storage vault. 


WEST 


Mr. and Mrs. Kenneth Pol- 
lard have purchased Bourland | 
Laundry, Lone Wolf, Okla.., | 
from Mr. and Mrs. Roy Bour- 
land. 


Henry Estep, owner and 
operator of G & W Laundry, | 
S. Main St., Grandfield, Okla., | 
has announced the addition of | 
coin-operated equipment. 


Domestic Laundry and 
Cleaners, Pacific Palisades, 
Calif., has been remodeled 
and expanded to feature drive- 
in service. The business is 
owned by Jack Moran and 





CAMA LULA 
Year After Year 


Look in the 
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CASTER 
HEEL 


to meet your exact needs 


There is a type of Darnell Caster or 

Wheel for every kind of use and 

floor. Made for light. medium and 

heavy-duty service, you are sure to 

find in the Darnell line the .exact 

caster or wheel to meet your indi- 
vidual requirements 


DARNELL CORPORATION, Lt. 


DOWNEY (LOS ANGELES COUNTY) CALIFORNIA 
37-28 SIXTY-FIRST ST., WOODSIDE 77. L. I.. N.Y 
36 NORTH CLINTON STREET, CHICAGO 6, ILLINOIS 





QUICK -WAY 


elastS Mal-vele Ma l-telal-ts 


KEEPS PRESS HEADS 

SHINING CLEAN AND 

SMOOTHLY LUBRICATED 
* 


Costs Only Two Cents 
Per Press Application! 


YOU WILL PROFIT 
By A Return To The Old 
Established Values.... 


The years have proven that there is no substitute for good old- 
fashioned quality, service and reliability. That's why we offer: 
1. Products specifically compounded or designed to meet 
the particular needs of the Laundry and Dry Cleaning 


Industry. 


Uniform high quality developed through scientific research 
and practical experience. 
A ‘‘Money-Back’’ Guarantee on every item — your assur- 
ance of complete satisfaction in every way. 
Good reasons for the steadily 
increasing demand for Enduro Products! 


© BETTER PRODUCTION 
End delays and costly press 
shutdowns for cleaning 

@ IMPROVED FINISHING 
Eliminate build-up of starch 
and grime on press heads. 

© REDUCED COSTS 
Can be used on hot or cold 
heads. Less shut-down time. 


© PREVENTS STAINING 
OF METAL 


5 a 


JUST ONE OF THE 
MANY EXCLUSIVE 


PRODUCTS 





QUICK- WAT 





FREE! Send for your Cata- 
logue of time, trouble and 
money savers — Today! 


iene 


AURORA MANUFACTURING COM. 
74 Wythe Ave. * Brooklyn 11, N. Y. 





operated by Clara Turcotte 
and Charlotte Bayer. 


Bradshaw Laundry on S. 
Broadway, Tipton, Okla., is 
now being operated by Mr. 
and Mrs. R. P. Mills. 


Robert White, who with 
Mrs. White operated White- 
way Laun-Dry Cleaners, Sil- 
ver City, N. M., for 14 years, 
has announced that American 
Laundry is taking over the 
firm. 


Mr. and Mrs. L. Warmack 
will open a new laundry in 


the Jack Osborn Bldg., Picher, 
Okla. 


Heard’s Laundry, Rush 
Springs, Okla., was completely 
destroyed by fire recently. 


Mr. and Mrs. Glen Ketner 


have established a laundry at 
408 S. Fifth, Purcell, Okla., 


in the location formerly occu- 
pied by the J&K Laundry. 


Home Laundry, Fairfax, 
Okla., has installed more new 
equipment, according to B. C. 
Wise, owner. 


Dennis Canerot, owner of 
San Carlos (Calif.) French 
Laundry, 628 San Carlos Ave., 
was injured recently when gas 
in a boiler he was lighting ex- 
ploded. 


NORTH 
CENTRAL 


Staples (Minn.) Laundry, 
owned by Lloyd Bergh and 
W. E. Fezler, held its grand 
opening recently. 


American Laundry & Dry 
Cleaning Co., 150 Lafayette 
St., Valparaiso, Ind., has add- 


ed a storage vault. 


Eugene Ferden has pur- 


chased the Podendorf Bldg., 
Manly, Iowa, for the estab- 


lishment of a laundry. 


Edmund Tijon, Patrick 
Kelly and Harry Hoyt, rep- 
resenting the Hanson Laun- 
dry and Dry Cleaners, 3505 
N. Southport, Chicago, IIL, 


were honored by the Chicago 
Laundry Owners Association 
recently for their achievement 
in conduct and sales. 


Star Laundry and Dry 
Cleaners, Hillsdale, Mich., 
held a grand opening recent- 
ly after extensive remodel- 
ing. The firm was founded 57 
years ago by W. C. Lovejoy. 
His sons, Guy and Owen, op- 
erated the plant until the 
death of Owen. The present 
owners are Guy, Gerald, Du- 
ane, Robert and Mrs. Owen 
Lovejoy. 


Mr. and Mrs. Thompson 


recently opened a laundry in 


Westbrook, Minn. 


Better Laundry & Dry 
Cleaners, Lebanon, Ohio, has 


been purchased by R. Alvin 
Dempsey and Eldon D. Shutts. 


Mr. Dempsey had been man- 
ager for the past 14 years, and 


Mr. Shutts had been with the 


concern for 10 years. 


Beardstown Laundry & 


Cleaners, 201 E. Second St., 
Beardstown, IIl., has added a 


storage vault. 


T 


H 


E 


Mr. and Mrs. Harold A. 
Oldag have announced plans 
to open a laundry in a newly 
remodeled building on Gil- 
man St., Sheffield, Iowa. 


Queens-Way Laundry has 
been established at 213 Mel- 
by St., Westby, Wis. 


Russell Olsen and Paul Hot- 
vedt are the co-owners of 
Warren (Minn.) Laundry, 
which held its grand opening 
recently. 


Mr. and Mrs. Charles Lind- 
horst have announced plans to 
establish a laundry in a new- 
ly remodeled building in New 
Sharon, Iowa. 


NORTHWEST 


H. Charles Detloff has been 


issued a business license for 
operation of a laundry at 8221 


N. Denver Ave., Portland, 
Ore. 


Overall Laundry Co., 6800 
S. W. MacAdam Ave., Port- 
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land, Ore., has constructed a 
two-story addition to its pres- 
ent facilities. 


Mr. and Mrs. Kenneth Wall 
are the managers of the new 
laundry which held its grand 
opening celebration recently 
in Meridian, Idaho. The firm 
is owned by Lawrence Haw- 
ley. 


New Model Laundry, Bain- 
bridge Island, Wash., has 
been purchased by Mr. and 
Mrs. Howard N. Hales from 
New Model Laundry and Dry 
Cleaning, Inc., Seattle. 


Gold Star Laundry has 
been moved from 4290 Frank- 
lin Blvd. to 304 Blair Blvd., 
Glenwood, Ore. 


Marian and A. M. Ross- 
man, Jr., have been issued a 
business license for operation 
of a laundry at 7100 N. E. 
Glisan St., Portland, Ore. 


Seaside (Ore.) Laundry- 
Cleaners and Seaside Clean- 
ers will combine their facili- 
ties, it was announced by 
William Fague, owner of Sea- 


side Cleaners, and Alvin 
Lemma, general manager of 
Seaside Laundry-Cleaners. 
Seaside Cleaners will be 
moved to the Seaside Laun- 
dry-Cleaners location, and 
modern equipment will be 
added, Mr. Fague will be in 
charge of production and 
service. 


Mr. and Mrs. William E. 
Clancy have opened a laun- 
dry at 500 N. E. 28th, Port- 
land, Ore. 


Mr. and Mrs. Frank Mer- 
rion have announced plans 
to establish a laundry at 1013 
12th St., Hood River, Ore. 


EAST 


The Louis Levines of Snow 
White Laundry, Middletown, 
Conn., have opened a new 
drive-in package plant, com- 
plete with coin-op facilities, 
in nearby Hamden, under the 
name Finest. 


William F. McDonough, 
Jr., president and_ general 
manager of Standard Coat, 


Apron and Towel Supply Co., 
Inc., Lawrence, Mass., has an- 
nounced the promotion of Leo 
Applebee and William Riker, 
both with Standard since 
1947, to the position of serv- 
ice manager and sales man- 
ager, respectively. 


Anna Tynan last month 
completed 50 years service in 
the laundry department of the 
Plaza Hotel, New York, N. Y. 
Mrs. Tynan began her career 
washing lace curtains and is 
now laundry manager. 


Abraham D. Hirsch, presi- 
dent of Standard Laundry 
Co., Jersey City, N. J., was 
named to an unsalaried post 
as a member of the City Sink- 
ing Fund Commission. 


Allen Laundry of Allen- 
town, Pa., has opened a new 
drive-in at Tilghman St. and 
Cedar Crest Blvd., to be man- 
aged by C. Robert Broderick. 


Mrs. Anthony J. Penachio, 
proprietor with her husband 
of Springdale (Conn.) Laun- 
dry, 1000 Hope St., received 
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the annual prize awarded by 
the Springdale Lions Club for 
the best decorated Christmas 
window in the Springdale 
business center. 


Beach Haven (N. J.) Laun- 
dry, Bay Ave. and Marine, 
has installed drycleaning 
equipment. 


Joe, Pat and Anthony Or- 
zano, brothers who operate 
Oceanside (N. Y.) Launder- 
ers-Dry Cleaners, have an- 
nounced plans to open a 
branch at 278 E. Park Ave., 
Long Beach. 


CANADA 


Sunnyside Laundry and 
Cleaners has been opened in 
Bedford, N. S., by A. J. Hus- 


tins. 


Dutch Laundry and Dry 
Cleaners, London, Ont., has 
been issued a building permit 
for an addition to its plant at 
4 Dundas St. B. P. Cramer is 


the owner. 


Eas FAST? 


NEW BOCK RED BALL EXTRACTORS WILL 





VOLUME AND PROFITS! 


All the best features of the famous dependable Bock 24 BC Model 
have been incorporated into the new 15 lb, Automatic Coin-Oper- 


ated Red Ball Extractor. 


Drying time is cut in half! A three minute cycle and 


clothes are 


ing to the dryer. 


damp dry ready for ironing or transfer- 


You double your profit potential and you eliminate 
frequent traffic tie-ups at the dryers. 


We are ready to prove you can make more money with 
Bock Extractors added to your present store or included 


in new store plans. 


Write today for complete information and name of 
nearest Bock equipment dealer. 


FEBRUARY, 1960 


BOCK LAUNDRY MACHINE CO. °- 


3600 Summit St. « Toledo, Ohio 








EXCLUSIVE ON C/L WASHERS 


YEAR 
GUARANTEE 


on the amazing, LEAK-PROOF 
Cc/L Sealomatic 
Trunnion Seal 


a One of 6 exclusive C/L features, each patented 
or patent pending, and each guaranteed for 5 
years! At the critical spots where ordinary wash- 

ers customarily break down, C/L guarantees 5 


trouble-free years! 


WRITE, WIRE OR PHONE FOR FULL C/L STORY 


CUMMINGS - LANDAU 
Laundry Machinery Co., Inc. 
305-317 Ten Eyck St. Brooklyn 6, N. Y. 


HYacinth 7-1616 











BACK 
AT THE 


OLD STAND 5 / st 
FOR THE TIME! 


My mony thanks to so many of you 

in our industry for your continued 
confidence in our efforts and our fine 
products. Without your support, NONE 
of these 31 invigorating visits would 


have been possible! 
The following items will be displayed: 
@ 2-in-1 Nylon* 
® Nydac 2-in-1* 
© Airpress-Tex Covers* 
© Knit Nylon Flannels 
© Nets, all types 
© Blanket Binding 


© Pillow Ticks 
© Permafold Replacement Collars* 


























© Laundry Bags 


All the above are manufactured and 
converted by us. Know your source 


of supply. 


See you at the American Institute of 
Laundering Convention in Chicago, 
Booth #782 on February 24-28 


Sam Zuckerberg 


*TM Reg. The Zuckerberg Co., 
87 Franklin St., N. Y. 13, N. Y. 





























OBITUARIES 


MicHAEL J. ALBRIGHT, 71, 
former owner of Star Laun- 
dry, Utica, New York, died 
recently following a long ill- 
ness. Mr. Albright had also 
operated laundries in Lake 
Placid, New York, and in 
Daytona Beach, Florida. He 


is survived by his wife. 


J. L. Brown, 80, former 
owner of Better Laundry & 
Dry Cleaners, Lebanon, Ohio, 
died on January 4. He was a 
charter member of the Elks 
Lodge and Rotary Club, and 
had served as a trustee of pub- 
lic affairs in Lebanon. Surviv- 


ing is a sister. 


Norman C. ELLIncswortH, 
47, operator of WN x1 man’s 


Laundry and Dry Ci aning 
Company, Trenton, New Jer- 


sey, died recently. Mr. El- 
lingsworth is survived by his 


wife and daughter. 
Rozert B. Licur, 84, former 


owner of Imperial Steam 
Laundry, Lebanon, Pennsyl- 


80 


vania, died recently. Mr. 
Light operated the laundry 
for about twenty years. He 
was later engaged in the dry- 
cleaning business and retired 
about 1945. He was a member 
of Mt. Lebanon Lodge 226, 
F&AM; Knights Templar. Sur- 
viving are two sons and three 
daughters. 


ANTHONY F. ScHNEWER, 54, 
owner of Colonial Laundry, 
Cleveland, Ohio, died recent- 
ly. A native of Cleveland, Mr. 
Schneider founded the laun- 
dry twenty years ago. He is 
survived by his wife and two 


sons. 


Lee Roy Sutton, 67, presi- 
dent of White Swan Laundry 


& Dry Cleaning Co., Mobile, 


Alabama, died recently after 


a long illness. Mr, Sutton was 


in the laundry business with 


his father, the late Lee E. 


Sutton, and assumed presi- 


dency of White Swan after his 


father’s death. Surviving are 


his wife and daughter, 


convention catenoar 


National Institute of Drycleaning 


Palmer House, Chicago, Illinois, February 22-24 


American Institute of Laundering 
Conrad Hilton Hotel and International Amphitheatre, Chi- 


cago, Illinois, February 24-28, With exhibit 


National Association of Institutional Laundry Managers 
Hotel Sherman, Chicago, Illinois, February 25-27 


New England Linen Supply Association 
Hotel Somerset, Boston, Massachusetts, March 4-5 


Connecticut Launderers & Cleaners Association, Inc. 
Wallingford, Connecticut, March 19 


Massachusetts Laundryowners’ Association 


Statler Hotel, Boston, Massachusetts, April 1-2 


Diaper Service Institute of America 
Roosevelt Hotel, New Orleans, Louisiana, April 5-8. With 


exhibit 


Linen Supply Association of America 
Ambassador Hotel, Los Angeles, California, April 26-29 


Ohio Laundryowners’ Association 


Hotel Sheraton-Cleveland, Cleveland, Ohio, April 27-29 


Continued on page 81 
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Continued from page 80 
QUALITY 


Southern Distributors Council 
Chisca Hotel, Memphis, Tennessee, April 30-May 1 


Maryland, District of Columbia and Virginia 
Laundryowners Association 
Chamberlin Hotel, Old Point Comfort, Virginia, May 1-3 LEADER 


Idaho Launderers and Cleaners Association NET PINS 
Bannock Hotel, Pocatello, Idaho, May 5-7 MARKING PINS 


BLANKET PINS 


Illinois Laundry Association SAFETY PINS 
Wagon Wheel Lodge, Rockton, Illinois, May 6-8 STRAIGHT PINS 


Oregon State Laundry Owners’ Association 
Eugene Hotel, Eugene, Oregon, May 12-14 Coiled or Coil-less 
Brass, Stainless, Brass Finish 
Pacific Northweet Launderers and Drycleaners Association “Brass-Stainless” Combination 


Winthrop Hotel, Tacoma, Washington, May 19-21 Sizes — 11/,-inch to 5Y/,-inch 


California Laundry and Linen Supply Association Sharp or Stenderized Ball Point 
Hotel del Coronado, Coronado Beach, California, June 1—4 Plain, Numbers, Letters, Special / 


North Carolina Association of Launderers and Cleaners PIN CARRIERS — Brass or Canvas 


Sir Walter Raleigh Hotel, Raleigh, North Carolina, June 8-9 COLOR-CODED FLAG MARKERS 


if, 
West Virginia Launderers and Dry Cleaners Association sincollheeicldesennx strana Ve Gis id 


Daniel Boone Hotel, Charleston, West Virginia, June 17-18 PIN STRAIGHTENERS 
Ask Y our Jobber or Write For Catalog 


Southeastern Linen Supply Association 110 14th Street 


Grove Park Inn, Asheville, North Carolina, June 19-22 —_ 
KEYES-DAVI S/ Battle Creek, Mich. 


COMPANY 








Florida Institute of Laundering and Cleaning 


Fontainebleau Hotel, Miami Beach, Florida, June 24-26 











keeps them smiling-and 


coming back for more! 


Your customers may not know why you turn out a better job, but 


one of the big answers is Jomac 54. On your body presses and 
collar-and-cuff machines, its long-wearing loop-pile fabric gives free 


passage to steam and hot air. That, plus its scorch resistance, 
absorbency and resilience, means an outstanding job—one to bring 


customers back time after time. 
Users report that Jomac 54 cuts downtime 75%. . . reduces press 
padding costs from 25 to 40%. Tnere are no broken buttons, no 


crow’s-feet, no wrinkles. No wonder smart laundry operators swear 
by it! Get Jomac 54 Press Padding from your nearest laundry dis- 


tributor. Write for his name and address. Jomac, Inc., Dept. |, 
Philadelphia 38, Pa. 


24-K Press Padding and Jomac 33 also available 


ex OK WY 


NO BROKEN 


BUTTONS NO CROW'S-FEET NO WRINKLES . ] 


PRESS PADDING 


FEBRUARY, 1960 





classified 
department | 


Mail your box number replies to THE LAUNDRY JOURNAL, 466 Lexington Ave., New York 17, N. Y. 


10¢ a word for the first insertion and 8¢ a word for each 
subsequent, consecutive insertion of the same ad. Adver- 
tisements set in capitals or bold face type 15¢ a word, first 
insertion, 10¢ a word for subsequent, consecutive insertions. 
Minimum charge—$2.00 (new or repeat). 

Help Wanted and Situations Wanted ads 5¢ a word for first 


insertion, 4¢ a word for each subsequent, consecutive 
insertion of same ad. Minimum charge $1.00 (new or repeat). 


Capitals or bold face type—double these rates. 
Ads including full payment must be in our hands by the 
first of the month, Payment must accompany all orders. 


Add cost of 5 words if answers are to come to a box number 
to be forwarded by us. Rates are net, not commissionable. 





MACHINERY FOR SALE 





ae” HUEBSCH HANDKERCHIEF IRONERS with fluffers, like new. Talley 
y Machinery Co., Gr ib . N.C. 1267-4 
oars TWO-GIRL SHIRT UNIT, Tebuill. Talley Laundry Machinery 
Co., Greensboro, N. C. 1977-4 
30 x 30 AMERICAN STAINLESS-STEEL WASHERS, excellent condition. 
Talley Laundry Machinery Co., Greenshoro, N. C. 1278-4 
AMERICAN and TROY 5-ROLL 100” IRONERS, ironing goods on both 
sides in single pass. Can be arranged for return feed. CUMMINGS-LAN- 
DAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 
6766-4 

WOOD WASHERS REBUILT WITH ALL NEW WOODWORK AND 
EQUAL TO NEW IN EVERY RESPECT. 30 x 30”, 36 x 54”, 42 x 72” and 
44 x 84”. Ready for immediate delivery. CUMMINGS-LANDAU Laundry 
Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6661-4 


8-ROLL 120” AMERICAN and TROY IRONERS, REBUILT IN NEW MA- 
CHINE CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 313 
Ten Eyck Street, Brooklyn 6, N. Y. 6799-4 
CUMMINGS-LANDAU NOW MAKING QUICK DELIVERIES OF NEW 
ALL-WELDED STAINLESS-STEEL CYLINDERS. REPLACE YOUR WORN 
CYLINDERS WITH CUMMINGS-LANDAU STAINLESS-STEEL CYLINDERS 
WITH OUR PINCH- AND FOOL-PROOF DOORS AND ELIMINATE YOUR 
TEARING COMPLAINTS. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9706-4 
TROY and AMERICAN LATE-TYPE 6-ROLL 120” STREAMLINED FLAT- 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6618-4 
AMERICAN 4-ROLL 100” and 120” STANDARD FLATWORK IRONERS. 
COMPLETE WITH VARIABLE-SPEED MOTORS. NEW MACHINE GUAR- 
ANTEE. CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, 
oe eS 9318-4 
48 x 126” AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 
ELECTRICAL EQUIPMENT AND NEW 3-, 6-, or 9-COMPARTMENT 
STAINLESS-STEEL CYLINDERS. CUMMINGS-LANDAU Laundry Machin- 
ery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9368-4 
40” AMERICAN OPEN TOP EXTRACTORS WITH AUTOMATIC BRAKE 
RELEASE. 40’ HOFFMAN EXTRACTOR WITH EXPLOSION PROOF MO- 
TOR. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., 
Brooklyn 6, N. Y. 598-4 
MONEL METAL WASHERS. AMERICAN CASCADE, 1 COMPARTMENT, 
1 DOOR, MOTOR-DRIVEN, 30 x 48”, 30 x 30”, 24 x 36”, 24 x 24’, RE- 
BUILT LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 305 
Ten Eyck St., Brooklyn 6, N. Y. 693-4 
60” AMERICAN ZEPHYR, HOFFMAN AMICO AND TOLHURST CENTER 
SLUNG OPEN TOP EXTRACTORS WITH COPPER AND STAINLESS STEEL 
BASKETS. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
St., Brooklyn 6, N. Y. 600-4 
48” VIERSEN HIGH-SPEED and 48” TOLHURST, DIRECT MOTOR- 
DRIVEN EXTRACTORS. Ready for immediate delivery. CUMMINGS- 
LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, Brooklyn 
i ee 4855-4 
24 x 120” RETURN-FEED SUPER IRONER, MOTOR-DRIVEN. PRICED 
RIGHT. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
St., Brooklyn 6, N. Y. 9725-4 















































Five 42 x 84” AMERICAN MASTER CASCADE DOUBLE END-DRIVEN 
MONEL WASHERS with 9-compartment, 2-door cylinders. IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 


CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 


Brooklyn 6, N. Y. 6910-4 


2-ROLL 100”, 110” and 190’ AMERICAN AND CL RETURN-FEED IRON. 
ERS. MECHANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Laun- 


dry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 735-4 


PROSPERITY POWER CIRCLE 2 GIRL SHIRT UNIT CONSISTING OF THE 
FOLLOWING PRESSES:—COLLAR AND CUFF, BOSOM, YOKE AND 
TWO LAY SLEEVE PRESS. CUMMINGS-LANDAU Laundry Machinery 
Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 9942-4 
PROSPERITY LATEST TYPE SPORT SHIRT UNIT, complete with TUMBLER 
AND DRYSET VACUUM UNIT, Used less than one year. Equal to new 
in every respect. Cummings-Landau Laundry Machinery Co., 305 Ten 
Eyck St., Brooklyn 6, N. Y. 1537-4 


American and Hoffman 140F drycleaning units, complete in every re- 
spect. New-machine condition, at considerable saving over new-equip- 
ment price. Cummings-Landau Laundry Machinery Co., 305 Ten Eyck 
Street, Brooklyn 6, N. Y. 1538-4 

















ASHER ironers 48 x 120, 32 x 120. Rebuilt, big eet; terms. yore “pang 
dry Machine Company, 29 Calumet Street, Newark 5, N. J. 2240-4 





condition. TALLEY 
1804-4 


AMERICAN IRONER, 2-roll 100”, rebuilt in A-1 
LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 





Five TROY 48” open-top extractors at a bargain price. TALLEY LAUN- 
DRY MACHINERY COMPANY, Greensboro, N. C. 1806-4 


“TALLEY LAUNDRY 
1 aes-4 





PROSPERITY and AJAX air-driven utility presses. 
MACHINERY COMPANY, Greensboro, N. C. 


42 x 84 and 42 x 96 AMERICAN and HOFFMAN rebuilt wuihninitie ex- 
cellent shape. TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, 
N.C. 1811-4 





AMERICAN MASTER CASCADE, DOUBLE-END-DRIVEN, CONVERTED 
TO SILENT CHAIN DRIVE AND ‘’V"’ BELT DRIVE AT MOTOR, 44 x 96”, 
44 x 108”, 44 x 120” MONEL METAL WASHERS with 3 and 4 pockets. 
CUMMINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 1726-4 








AMERICAN STREAMLINED 6-ROLL IRONER, WITH HAMILTON SPRING 
PADDED ROLLS AND VACUUM DEVICE, IN NEW MACHINE CONDI- 
TION. CUMMINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 1729-4 





TAL- 


PROSPERITY 51” wearing apparel presses. Power Circle, rebuilt. 
1803-4 


LEY LAUNDRY MACHINERY COMPANY, Greensboro, N, C. 





AMERICAN, TROY AND SMITH-DRUM MONEL METAL WASHERS. 
MOTOR-DRIVEN, 42 x 96” 2-POCKET and 3-POCKET; 42 x 72” 2- 
POCKET. CUMMINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 

1730-4 





PURKETT 72” HEATED CONDITIONING TUMBLER, COMPLETE WITH 
CONVEYOR. IN EXCELLENT OPERATING CONDITION. CUMMINGS- 
LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 1731-4 





HUEBSCH 25” COMBINATION HANDKERCHIEF AND NAPKIN IRONERS 
COMPLETE WITH FLUFFER AND TABLE, 4 CISSELL MASTER HOSIERY 
DRYERS, LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9943-4 


AMERICAN 120”, 12-ROLL IRONER, THOROUGHLY REBUILT; IN NEW 
MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, 
| a 647-4 
48” HOFFMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN- 
TOP MOTOR-DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6983-4 
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STARCH COOKERS, 15, 25, 50 GALLON, COPPER AND MONEL. PRAC- 


TICALLY NEW. CUMMINGS-LANDAU, 305 Ten Eyck Street, Brooklyn 6, 
aS 2113-4 


6—AMERICAN SUPER-ZARMO DUCK COAT PRESSES; 4 AMERICAN 
FOLDMASTERS, EITHER FOR 7” or 8” FOLD. CUMMINGS-LANDAU, 
313 Ten Eyck St., Brooklyn 6, N. Y. 1733-4 


UNIPRESS CABINET SHIRT UNIT, CONSISTING OF: CABINET BOSOM, 
CABINET SLEEVER, SPECIAL YOKE PRESS AND AUTOMATIC FOLD- 
ING TABLE. EQUAL TO NEW IN EVERY RESPECT. CUMMINGS-LANDAU 


LAUNDRY MACHINERY CO., 305 TEN EYCK ST., Brooklyn 6, N. Y. 
1739-4 
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MACHINERY FOR SALE (Cont'd) 





36 x 30 HUEBSCH GAS-FIRED TUMBLERS, like new. Talley Laundry Ma- 
chinery Co., Greensboro, N. C. 1279-4 


HOFFMAN X MODEL PRESSES, factory rebuilt. ‘Talley Laundry Machin- 
ery Co., Greensboro, N. C. 1280-4 








40” and 48” AMERICAN all stainless-steel open-top extractors—periect 


shape. TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 
1809-4 





ONE—AMERICAN FULLY AUTOMATIC WASHWHEEL FORMULA CON- 
TROL MODEL 050M. CUMMINGS-LANDAU Laundry Machinery Co., 305 
Ten Eyck Street, estan 6, N. Y. 1900-4 





CALL! WRITE! WIRE! “DON’T DILLY-DALLY, CALL TALLEY.” We 
have a complete stock of late model rebuilt laundry and drycleaning 


machinery. Low terms to suit you! TALLEY LAUNDRY MACHINERY CO., 
GREENSBORO, N. C. 2059-4 





PROSPERITY CABINET SLEEVERS—late models. TALLEY LAUNDRY MA- 
CHINERY, GREENSBORO, N. C. 2053-4 


PROSPERITY 200 AUTOMATIC OPEN-END WASHERS—Just arrived. 
TALLEY LAUNDRY MACHINERY, GREENSBORO, N.C . 2054-4 











PROSPERITY 8-ROLL x 132” IRONER—excellent shape. TALLEY LAUN- 
DRY MACHINERY, GREENSBORO, N. C. 2057-4 





PROSPERITY TWO-GIRL SHIRT UNITS, rebuilt and guaranteed. TALLEY 
LAUNDRY MACHINERY, GREENSBORO, N. C. 2058-4 


20” HUEBSCH HANDKERCHIEF I[RONERS with fluffers, like new. TAL- 
LEY LAUNDRY MACHINERY, GREENSBORO, N. C. 2059-4 





Six-roll 120” AMERICAN and TROY rebuilt ironers. 
— en N, C, 


TALLEY LAUNDRY 
2063-4 





PROSPERITY 51” wearing apparel presses. Power Circle, rebuilt. TALLEY 
LAUNDRY MACHINERY, GREENSBORO, N. C. 2065-4 


like new. TALLEY LAUNDRY 


36 x 30 HUEBSCH GAS-FIRED TUMBLERS, 
2066-4 


MACHINERY, GREENSBORO, N. C. 





HOFFMAN X MODEL PRESSES, factory rebuilt. TALLEY LAUNDRY MA- 
CHINERY, GREENSBORO, N. C. 2067-4 





40” and 48” AMERICAN all stainless-stee] open-top extractors—perfect 
shape. TALLEY LAUNDRY MACHINERY, GREENSBORO, N. C. 2068-4 








1—AMERICAN CLASS 121, 5-lane Strackrite stacker. Mechanically equal 
to new. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
St. Brooklyn 6, N. Y. 2097-4 





26”, 28”, 30”, EXTRA DEEP AMERICAN, FLETCHER, PELLERIN, TROY 
EXTRACTORS. Motor-driven. Some with NEW electrical equipment. Cop- 
per or stainless-steel baskets. READY FOR PROMPT DELIVERY. CUM- 


MINGS-LANDAU, 305 Ten Eyck Street, Brooklyn 6, N. Y. 2108-4 





16 x 100” AMERICAN 41210 RETURN-FEED FLATWORK IRONERS. 
MOTOR-DRIVEN. PROSPERITY POWER CIRCLE AND AMERICAN SUPER 
ZARMO 51” TAPERED PRESSES. VERY REASONABLY PRICED. CUM- 
MINGS-LANDAU, 305 Ten Eyck Street, Brooklyn 6, N. Y. 2109-4 





40” AMERICAN, TOLHURST, TROY DIRECT MOTOR-DRIVEN EXTRAC- 


TORS. CUMMINGS-LANDAU, 305 Ten Eyck Street, Brooklyn 6, N. Y. 
2110-4 





54 x 120” C/L REBUILT MONEL METAL WASHER, NEW DOUBLE END 
ROLLER CHAIN DRIVE, NEW C/L EVERTITE DOORS, DIRECT MOTOR- 
DRIVEN THRU ‘’V"’ BELT. EQUAL TO NEW IN EVERY RESPECT. CUM- 
MINGS-LANDAU, 305 Ten Eyck Street, Brooklyn 6, N. Y. 2111-4 





CABINET SLEEVERS, PROSPERITY AND AMERICAN WITH MEASURING 
DEVICE. READY FOR PROMPT DELIVERY. CUMMINGS-LANDAU, 305 
Ten Eyck Street, Brooklyn 6, N. Y. 2112-4 
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with rubber castings in A-1 condition. Size: 
deep. $35.00 each, ADDRESS: Box 2064, 
-4 


All metal bundle trucks, 
63” long, 5'6” high, 16” 
THE LAUNDRY JOURNAL. 





S NATIONAL FANTOM FAST MARKING MACHINES AND 5 LISTING 
MACHINES. CUMMINGS-LANDAU, 305 Ten Eyck Street, Brooklyn 6, 
} ee 2116-4 


Two—42 x 84” ELLIS two-pocket UNLOADING WASHERS; One—42 x 54” 
AMERICAN two-pocket UNLOADING WASHER. Two—5o0” ELLIS Notrux 
extractor. One—PURKETT 72” hot shake-out tumbler with conveyor. 
One—AMERICAN small-piece folder. CHICAGO USED & NEW LAUN- 
DRY EQUIPMENT CO., INC., 3128 West Lake Street, Chicago 12, Illinois. 
NEvada 8-7764. 2136-4 


One—SUPER 2-roll 120” chest-type steam-heated return ironer—factory 
rebuilt. One—Used 6&-roll 120” chest-type ironer. SUPER LAUNDRY 
MACHINERY COMPANY, 1113 West Cornelia Avenue, Chicago 15, 


Illinois. 2137-4 


ADDRESS: Box 
-4 


Unipress and Prosperity cabinet sleevers—late models. 
2174, THE LAUNDEY JOURNAL, 

Like new “’Prospertrol.’’ Fully automatic washwhee] controls. Govern- 
ment cost $2,675—while they last $285 each. You can't afford to let this 
bargain go. Call or write: Talley Laundry Machinery Co., Greensboro, 
N. C. 2175-4 


Just arrived! A number of 49 x 72 American and Hoffman washers in 
A-1 condition, Excellent buys! Talley Laundry Machinery Co., Greens- 


boro, N. C. 2176-4 


Like new. 
2177-4 


Air-driven New Yorker mushroom drycleaning presses. 
Cheap! Talley Laundry Machinery Co., 


Greensboro, N. C. 


PANTEX, HOFFMAN MODEL X AND PROSPERITY MODEL EZD AIR- 
OPERATED DRYCLEANING PRESSES. THOROUGHLY REBUILT. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 
6, N. Y. 2178-4 


WILLIAMS LAUNDRY MACHINERY CO.—All sizes and types of laundry 
and drycleaning equipment; WASHERS, EXTRACTORS, TUMBLERS, 
FLATWORK IRONERS, etc. Items available too numerous to mention. 
Can satisfy all machinery needs at BARGAIN PRICES. We are in a posi- 
tion to furnish parts for all makes and models of equipment available. 
information CALL STillwell 6-6666 or write WILLIAMS 
INC., 37-37 9th Street, Long Island City 

2183-4 


For further 

LAUNDRY MACHINERY CoO., 
a, ae 2 

NOTICE OF PUBLIC AUCTION—LAUNDRY AND DRYCLEANING 

EQUIPMENT—132 items—Value $400,000. DETAILS: California Division 

of Highways, 4075 Taylor Street, San Diego 12, California. 2196-4 





3—42 x 84” AMERICAN CASCADE UNLOADING WASHERS, two-com- 
partment, 2-door cylinders, 220 v. 3 HP. 60 cycle electrical equipment. 
Not rebuilt but in good operating condition. CUMMINGS-LANDAU, 
305 Ten Eyck St., Brooklyn 6, N. Y. 2202-4 





42 x 84” Hoffman motor-driven Monel washer, 3 Hoffman wood washers 
with metal ribs, V-belt drives, 2—48” extractors, 2—30” extractors, One 
rebuilt Braun 200 lb. unit, 20 lb. and 17 lb. Bock extractors, 25 lb. Cook 
washer, Forse electric one-girl shirt unit like new. All in excellent con- 
dition and priced right, for quick sales; F. L. Schadt, 111 Helen St., 
Syracuse 3, N. Y. 2214-4 


IN VERY GOOD OPERATING 
Brooklyn 6, N. Y. 
2221-4 


AMERICAN FORMATIC SHIRT UNIT. 
CONDITION. CUMMINGS-LANDAU, 305 Ten Eyck St., 


20”, 26”, 28” and 30” EXTRA- DEEP AMERICAN, FLETCHER, PELLERIN, 
TROY EXTRACTORS. Motor-driven. Some with NEW electrical equip- 
ment. Copper or stainless-steel baskets. READY FOR PROMPT DELIV- 
ERY. CUMMINGS-LANDAU, 305 Ten — St., Brooklyn 6, N. Y. 2229-4 


36 x 54” Western REMEDIES oniines 90 lb. capacity; 33” Fletcher ex- 
tractor, 90 lb. capacity, both direct motor-driven, all metal; 3-Fantom- 
Master, 12-character power marking machines and tables; 2—EZ Poly 
garment bagging machines; 30 x 48” American drycleaning washer, 
all metal, direct motor-driven. Silver Lining Laundry, 157 Riverdale 
Ave., Yonkers, N. Y. 2293-4 
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MACHINERY FOR SALE (Cont'd) 


American Cascade MONEL METAL WASHERS, D. C. motors, 42x72” 
$950 each; 42x36” and 36x36” $750 each. Must sell immediately! AD- 
DRESS: Box 2294, THE LAUNDRY JOURNAL. -4 








ALL TYPES OF LAUNDRY SCALES—REASONABLE—NATIONAL HAND 
AND POWER MARKERS—WESTINGHOUSE WATER FOUNTAIN. BIEL’S 
MACHINERY CO., 25-27 WEST 23 STREET, BAYONNE, N. J., FEDERAL 
9-6161. 2225-4 


35 LB. OPEN-END PROSPERITY WASHER. BIEL'S MACHINERY CO. 
25-27 WEST 23 STREET, BAYONNE, N. J., FEDERAL 9-6161. 2226-4 


REBUILT SINGLE-ROLL ASHER IRONER—48x120 INCH. FULLY GUAR- 
ANTEED. BIEL’S MACHINERY CO., 25-27 WEST 23 STREET, BAYONNE, 
N. J., FEDERAL 9-6161. 2227-4 








54x120—9 POCKET—Y TYPE—MONEL METAL—WASHER—REAL BUY. 
BIEL'S MACHINERY CO., 25-27 WEST 23 STREET, BAYONNE, N. J., 
FEDERAL 9-6161. 2228-4 





42x54 AND 42x74 MONEL METAL WASHERS—2-POCKET. BIEL’S MA- 
CHINERY CO., 25-27 WEST 23 STREET, BAYONNE, N. J., FEDERAL 
9-6161. 2229-4 


WE INSTALL REBUILT CYLINDER-TYPE IRONERS TO YOUR FOUR OR 
SIX-ROLL IRONERS—DO FLAT WORK AT A TERRIFIC SAVING IN 
PRODUCTIVE PAYROLL AND CLAIMS—NO GO-BACKS—PILLOW CASES 
—CONTOUR SHEETS—SPREADS—DONE IN ONE PASS. WRITE OR 
PHONE: BIEL'S MACHINERY CO., 25-27 WEST 23 STREET, BAYONNE, 
N. J., FEDERAL 9-6161. 2231-4 


MACHINERY WANTED 


WANTED—SAGER A SPREADERS. Montecito Manufacturing Co., 702 E. 
Montecito St., P. O. Box 150, Santa Barbara, Calif. 2098-3 





Motor-driven washer 30 to 60 lbs., cash to $300. Will pick up myself. 
Mr. Cliff, HA 9-1631, 2308 Adams Ave., Huntington 4, W. Va. 2220-3 





ALL TYPES OF LAUNDRY EQUIPMENT WANTED. Box 2230, THE LAUN- 
DRY JOURNAL 3 


CONSULTANTS 


Surveys of complete plants, single departments, or individual prob- 
lems. Any type laundry—commercial, linen supply, family, industrial, 
institutional. All phases including methods, incentives, layouts, produc- 
tion controls, mechanical, chemical, textile). HARRY COHEN, LAUN- 
DRY MANAGEMENT CONSULTANT, 745 Fifth Avenue, New York 22, 
N. Y. Tel.: Eldorado 5-1353. 1612-25 





REPAIRS — PARTS — SERVICE 


REPAIR PARTS FOR ASHER IRONERS; GEARS ALL SIZES. Expert service 

men. Full line of Asher ironers rebuilt by men who know how. 

BAEHR LAUNDRY MACHINE CO., 29 Calumet Street, Newark 5, N. J. 
1228-37 





MISCELLANEOUS MERCHANDISE FOR SALE 


LAUNDRY LISTS—4'/,x11”—$1.50 per 1,000 in 15,000 lots. White 16 lb. 
bond. Park Printing, 1323 Pennsylvania Avenue, Pittsburgh 33, Pa. 
2240-45 





NYLON LAUNDRY NETS 24x36” ONLY $13.50 PER DOZEN, HANKY 
NETS $3.95 PER DOZEN, 18x30” NETS $8.95 PER DOZEN. NYLON 
FILTER BAGS FOR PROSPERITY DRYCLEANING MACHINES $29.50 PER 
SET. WRITE L. S. SUPPLY COMPANY, 211-57 18th AVENUE, BAYSIDE 
60, N. Y. 2241-45 


EQUIPMENT FOR SALE—Why make expensive repairs on obsolete dump 
valves when modern, leakproof, air-operated diaphragm valves cost so 
little? Write George W. Kriegh Laundry Machinery Co., 1786 No. Spring 
Street, Los Angeles 31, Calif. 2102-45 


MERCHANDISE WANTED 


WANTED: USED UNIFORMS, ALL KINDS, LARGE OR SMALL QUAN- 
TITY. ADDRESS: Box 2212, THE LAUNDRY JOURNAL. -47 
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THE 
MARK 
RECORD 
SHEET 


is a great check against 
inaccurate marking. 
Records the marks used 
in all bundles; 

permits location of lot 
for all marks. 


Used for years by hundreds of 
laundries 


* 


Prevents duplication of marks; 
Avoids mixup of garments; 
Aids and simplifies sorting; 
Used in any marking system; 
Precludes thievery. 


* 


PRICE per thousand.......$7.50 
5,000 or more, per thousand 6.50 


* 


SAMPLES FREE (Payment must 
accompany all orders.) 


THE 
LAUNDRY JOURNAL 


466 Lexington Ave., New York 17, N. Y. 


THE LAUNDRY JOURNAL 





PROFESSIONAL NOTICES 


HELP WANTED 





CARRUTHERS’ BULLETIN—the statistical Bulletin for the laundry and 
cleaning industries—weekly sales reports—monthly cost trends and 
articles of timely interest. 64 Bulletins—$15 annually—check in advance 
1 yr. $13.50, 2 yrs. $25. John Carruthers & Co., Inc., 909 Little Building, 
Boston—a statistical organization affiliated with John Carruthers & Com- 
pany, Accountants and Management Consultants, Boston, Hartford and 
Washington. 201-27 


SITUATIONS WANTED 


Man—15 years experience laundry and drycleaning desires position, 
A. I. L. graduates. Prefer Northeast. ADDRESS: Box 2193, THE LAUN- 
DRY JOURNAL. 2193-5 








Position wanted: Laundry and drycleaning superintendent. 44 years old, 
married. Mechanical ability, also, I will consider any location. I will 
make change as soon as job is available. 23 years experience in this line 
of work. ADDRESS: Box 2158, THE LAUNDRY JOURNAL. 5 





Laundry or linen supply superintendent with 25 years experience in 
every phase of operation, quality and cost control-conscious. Excellent 
employee relations. Desires position, will relocate. Character and achieve- 
ment reference furnished. ADDRESS: Box 2232, THE LAUNDRY 
JOURNAL. 5 





ASSISTANT SALES MANAGER : Have worked as supervisor for six years 
and sales driver four years. Desire position in sales. Well qualified. Will 
work into position. ADDRESS: Box 2233, THE LAUNDRY JOURNAL. 
5 
SALES MANAGER: Desire position in plant with small sales force. 
Executive and sales experience. ADDRESS: Box 2234, THE LAUNDRY 
JOURNAL. 5 





MANAGER FOR INDUSTRIAL LAUNDRY. Are you aggressive—do you 
want to increase your income? We want men with managerial experi- 
ence in the industrial laundry and linen supply industry. Communicate 
with National Industrial Laundries, 1100 Sherman Avenue, Elizabeth, 
N. J. 1672-7 


SUPERINTENDENT—drycleaning or laundry with two or more years of 
successful supervisory experience. Quality plant located in Hartford, 
Conn., operating both stores and routes. Full details please . . . experi- 
ence, education, three references, photo if available and salary needed. 
ADDRESS: Box 2238, THE LAUNDRY JOURNAL. -7 





SALES MANAGER: Excellent opportunity for man with ability to man- 
age routemen and increase sales in laundry and cleaning plant in met- 
ropolitan New York area. Unusual compensation for right man. AD- 
DRESS: Box 2246, THE LAUNDRY JOURNAL. 7 





PRODUCTION MANAGER: Large family laundry and drycleaning plant 
metropolitan New York area. Compensation and conditions very attrac- 
tive to proper man. ADDRESS: Box 2247, THE LAUNDRY JOURNAL. -7 








LAUNDRY SUPERVISOR to supervise second shift for new hotel laundry 
in Las Vegas, Nevada. Must have at least 5 years experience in opera- 
tion of commercial laundry. Steady employment and excellent oppor- 
tunity. Must have good character references. Please furnish recent photo 
and complete resume with references. Address reply to: Laundry Man- 
ager, Stardust Hotel, c/o Maintenance Dept., Las Vegas, Nevada. 2248-7 





SUEDE AND LEATHER SERVICE 





Sales-minded plant manager desires sales position with machinery com- 
pany, industrial uniform manufacturer or allied trade. Some sales ex- 
perience, well known New York metropolitan area. Reliable, good 
appearance, willing to travel. ADDRESS: Box 2235, THE LAUNDRY 
JOURNAL. 5 


INSTITUTIONAL ‘LAUNDRY MANAGER or FOREMAN desires position. 
A. I. L. graduate. Eight years experience. Recent experience in organ- 
izing new hospital laundry. Cepable of building production. Understand 
machinery. ADDRESS: Box 2236, THE LAUNDRY JOURNAL. 5 








Dinsdititinad + team man with know-how possessing an inner drive that 
less effective managers lack. Ability to manage, lead, train, and develop. 
Thoroughly qualified in layout, production, methods, incentives, sales, 
and quality control. Proven record of ability to handle personnel and 
cut costs. Long-range future desired. Responsible parties only. ADDRESS: 
Box 2237, THE LAUNDRY JOURNAL 5 


Experienced Sieilels manager males saplanedinds desires change to 
growing Southwest area. 20 years of directing actual operations in plants 
doing family, piece work, commercial and drycleaning. Volume ranging 
from $7,000 to $14,000 weekly. Family man, O.M.I. graduate laundry 


technical school, Cincinnati, Ohio. Minimum salary of $12,000 pius a 
bonus based on savings in operation costs. Presently employed. AD- 
DRESS: Box 2243, THE LAUNDRY JOURNAL. -5 


MINT, the eld’ licensed and bonded employment agency + siesta in 
the placement of personnel in the LAUNDRY and DRYCLEANING in- 
dustry exclusively, IS now expanding its services nationally. At the head 
of this organization is Mr. A. Mintz, BS, MBA, who has been general 
manager, plant manager and chief industrial engineer with some of the 
largest piants in the East. THERE IS NO CHARGE TO EMPLOYERS for 
our services. If you need managers, superintendents, routemen, engi- 
neers or foremen, list your requirements with MINT PERSONNEL SPE- 
CIALISTS, 111 West 42nd Street, New York 36, N. Y. LOngacre 3-0820. 

2244-5 





POSITION WANTED—SALES MANAGER/ADMINISTRATIVE. SEEKING 
CONNECTION WITH RELIABLE FIRM. I OFFER EXTENSIVE SUCCESS- 
FUL SALES MANAGEMENT EXPERIENCE, A THOROUGH KNOWLEDGE 
OF LAUNDRY SUPPLIES AND EQUIPMENT AND THEIR APPLICATION, 
ALSO WILLINGNESS AND AVAILABILITY TO TRAVEL. HAVE NA- 
TIONAL LAUNDRY AND DISTRIBUTOR FOLLOWING. igs 
MISSION. ADDRESS: Box 2245, THE LAUNDRY JOURNAL. 





Laundry and drycleaning manager wants steady year-round position. 22 
years experience, age 49. Can teach in every department, get quality 
and production. Have schooling in job training and good relations. Good 
personality, married, sober. ADDRESS: Box 2249, THE LAUNDRY JOUR- 
NAL. 5 


FEBRUARY, 1960 


Wholesale leather and suede cleaning, redyeing, refinishing. Hun- 
dreds of satisfied customers in every state. Open account. Try our 
exclusive DAVOTEX process. You will become a regular customer. 
Cc. O. D. CLEANING & DYEING CO., 1430 Harrison St., Davenport, 
Iowa. 654-13 





SUEDE and LEATHER—Cleaned, dyed, refinished. Guaranteed ‘*FRENCH- 
TEX" process. LaFRANCE DYE HOUSE, 7606 Carnegie Ave., Cleveland 
3, Ohio. ‘‘Member of the S. L. R. A.”’ 2239-13 


BUSINESS SERVICE 


Suits double-breasted made single. $9.95. Tailoring of any kind whole- 
sale. Also instructions by mail. Talis, 11 Pleasant St., Worcester, Mass. 
2163-10 





LAUNDRIES AND CLEANING PLANTS FOR SALE 


WELL-ESTABLISHED LAUNDRY and DRYCLEANING PLANT located Bed- 
ford, Indiana, population 20,000. Average gross past 5 years $75,000. 
Building and equipment first-class condition. New boiler. Modern 2- 
room apartment. No indebtedness on property. Will sacrifice, substantial 
down payment, balance terms. Contact Stanley Campbell, 730 Fifth Av- 
enue, New York, N. Y., Tel. Cl 5-7879, or T. L. Montgomery, Bedford, 
Indiana, Tel. BR 5-4481. 2152-2 








For sale: In central Michigan, modern cleaning plant with shirt laun- 
dry. Gross last year $75,000. Long-term lease on building or will sell. 
For further information, ADDRESS: Box 2027, THE LAUNDRY JOURNAL. 


2 





COMPLETE MECHANIZED PLANT FOR SALE in metropolitan New York 
area, or separate equipment containing 13-foot Moore automatic scrub- 
ber; 65-pole conveyor dryroom, with three heating units, rug roller; 
automatic measuring table. Equipment only three years old . . . excel- 
lent condition . . . will sacrifice. ADDRESS: Box 2216, THE LAUNDRY 
JOURNAL. -2 


Alton, Illinois. COMPLETE QUICK-SERVICE LAUNDRY (not launderette). 
25 and 50 lb. automatic washers, 2-girl shirt unit, 2-roll ironer. Estab- 
lished 12 years. BUILDING AND MOST EQUIPMENT 4 YEARS OLD. 
Ample room for cleaning unit or other expansion. Excellent drive-in 
location. PRICED TO SELL. $5,000 down. WILL FINANCE responsible 
party. ADDRESS: Box 2242, THE LAUNDRY JOURNAL. -2 
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penetration 
you get penetration 
in Reuben H. Donnelley Magazines 


Donnelley magazines go deep. Deep into readers’ minds. { The Laundry Journal 

Tarh icc — amectet Ere re Read by the most alert and 

Each issue of each magazine gives thoughtful, thorough and caida teaaity iminaudess 

timely editorial service to its particular field. Each gives whose volume is more than 
igi : twice the national average. 

undivided attention to the how-to-do-it-better aspects of Voted best by jobbers . . . as 


that field. high as 6 to 1. 


" F : 4 National Cleaner and Dyer 
Far deeper than just the simple act of reporting, the respon- eg lg ag 


sibility of Donnelley editors is to interpret, to spell out the Mg vey — employing more, buy- 
; . { ing more, doing twice the 


complete why and how with authority and conviction. fy volume of the average dry 


a , eye : eS, eee ti. Se cleaner. Rated highest by job- 
Consequently, practicing in depth, Donnelley editors lead JRRRRM ters... as high as 10 to 1! 


in their fields while others can only follow. mum National Rug Cleaner 


a ‘ i 5 et dea a : 
The result is reader loyalty, to a degree uncommon in “"*{*% The only magazine published 
“5 : exclusively for professional rug 


magazine publishing. = ; cleaners . . . the only special- 
4 ized magazine for your adver- 
tising. 


THE REUBEN H. DONNELLEY CORPORATION 
Magazine Publishing Division * 466 Lexington Ave., New York 17, N. Y. 


Sports Age | What's New in Home Economics Electricity on the Farm ‘lee Cream Trade Journal / Wastes Engineering 


Water Works Engineering / Fire Engineering ‘National Rug Cleaner "National Cleaner and Dyer / The Laundry Journal 
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MR. MANUFACTURER: 


First time 





in history ! 





February 22 to 28, the three 
major industry conventions 
—AIL, NID, and NAILM— 


will be booming in Chicago. 


You'll see record attend- 
ance and new faces—new 
customers and prospects 
for you to sell—with new 
attitudes and ideas you can 
profit from. 


And everyone will profit 
from the new LAUNDRY 
JOURNAL—new in edito- 
rial scope, design, direction 
—vital to the profit-plan- 
ning of top laundry man- 
agement — equipped to 
presell and deliver the ag- 
gressive, able-to-buy audi- 
ence you want in the laundry 
industry. 


Throughout the "Significant 
Sixties’ your advertising 
will se// more in 


THE 
LAUNDRY 
JOURNAL 


466 Lexington Avenue 
New York 17, N. Y. 
OREGON 9-4000 











Lou’s Facts ‘‘Too Hot’’ 
To the Editor: 


Obviously you cannot run a laundry 
without hot water and Mr. George 
Ripley, president of the Desert Hand 
Laundry and the subject of your arti- 
cle, “That’s No Mirage, Son!” (No- 
vember 1959), is in “hot water” up to 
his neck. 

As a representative of America’s 
Foremost Desert Resort, I have to take 
exception to the statements . . . “where 
summer temperatures often reach 130 
degrees and average 115 degrees 
many months of the year.” 

Preposterous! I've been living on 
this desert more years than I care to 
recall and have never heard of the 
temperature hitting 130 degrees. 
Further, actual statistics prove that 
our hottest month, July, has an aver- 
age high of 111, and an average low 
of 69 degrees. 

Whenever misleading information 
regarding our temperatures gets in 
print my board of directors asks, “How 
come?” 

Only this time the fellow who is in 
“hot water” is Mr. Ripley . . . because 
he happens to be a member of our 
board. So, this time I’m going to “let 
George do it” . . . explain how that 
erroneous temperature information 
slipped into your article. 

Warmest regards. And thanks for 
all the nice words about our booming 
desert. 

Jimmy Cooper 
Manager, Chamber ef Commerce 


Palm Springs, Calif. 


Lou’s Facts ‘‘O.K.’’ 
To the Editor: 

You will receive a letter from the 
secretary of the Palm Springs Cham- 
ber of Commerce which questions 
some of the facts in the great article 
“Wasteland to Washland” by Lou Bel- 
lew. 

Please consider the source and the 
motives for such a letter and discount 
it to the extent that it should be. 

The days which Lou spent in Palm 
Springs working up the information 
on the story were so close to 130 de- 


grees it would not be worth arguing 
about. The facts and figures in the 


-....IN THE Wash 


article are quite accurate in spite of 
the claims of the Chamber. 


Georce RIPLEY 
Desert Hand Laundry 


Palm Springs, Calif. 


Lou says it’s not the heat that 
bothers him so much as the humility. 


—Eprror 


The Field Report 


To the Editor: 

I would like to thank you once more 
for your willingness to contribute to 
our New York Institute and it was 
certainly very kind to help us out 
without our giving you any notice. 

I finished the program of the Na- 
tional Association of Institutional 


Laundry Managers to be held in Chi- 


cago at the Hotel Sherman, February 

95, 28, 27, 28, 1960. I would appre- 

ciate if you would give it some pub- 
licity in your JouRNAL. 

FRITZ FIELD 

Supervisor of Laundry 

The Mount Sinai Hospital 

New York, N. Y. 


We are always happy to help where 
we can, See New York Regional Insti- 
tute report in last month’s issue. And 


NAILM Convention program in this 


issue.—EDITOR 


Hot on Coin-Ops 
To the Editor: 

Writer is vitally interested in coin- 
op developments in laundry and dry- 
cleaning industry. 

We are willing to field-test equip- 
ment on a trial basis and will be grate- 
ful if you will convey our desires to 
your friends and manufacturers work- 
ing on ideas. 

We have added six coin-op laundry 
stores here since your last visit and 
believe coin-op drycleaning and finish- 
ing inevitable development in not too 
distant future. . . . 

Hope to see you during February 
national convention. 

Joun Doxey, Vice-President 
Warwick Laundry, Inc. 


Newport News, Va. 


Any contacts will be appreciated. 


We understand at least two manufac- 
turers of coin-operated drycleaning 
equipment will exhibit their products 
at the AIL show.—Ep1ror 
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Wirtz Renserier’s De Luxe Rensning 
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Copies Our Promotions 


To the Editor: 

Of course I have, through my ordi- 
nary local dealer, renewed my sub- 
scription to THE LAUNDRY JOURNAL. 
How could you think I can do without 
your magazine? But I will not mail 
back, “Advertising that builds and 
holds laundry business,” your sub- 
scription reminder. Why? Because you 
are so clever and smart making sales 
letters! I use them as layouts for my 
own promotion to my customers. 

Enclosed you will find my version 
of your reminder to me last year. On 
the back side of the leaflet you will 
find a hasty translation of the Danish 
wording. So you can see what a great 
help you are to me. 

Pout Wurtz 
Wiirtz Renserier 
Copenhagen, Denmark 


The translation: Send 3 garments 
for drycleaning and get one free. 

—EbITor 
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WASHER CYLINDER 





DOOR DETAIL The Ellis non-pinch Wedge-Type Door is another special feature de- 
veloped exclusively for the Ellis line of Heavy Duty Washers. It is a 
guaranteed cylinder door, and the only one that improves with use and 
age. 

The unique design insures a positive tightly sealed door under all 

operating conditions. This is achieved by seating the door from inside the 

cylinder. All four sides of the door are tapered, and seated in matching 
INSIDE tapers in the cylinder. 


The weight of the revolving load striking the door from the inside drives 
the door tightly into its seat, and prevents it from moving or working 


loose. When unlatched, the door releases instantly due to the tapered fit. 
CYLINDER This trouble-free door laps in its seat, and actually improves with age. 
BOTTOM Abrasives from emery dust, filings, dirt or grindings, encountered in 
washing, have no damaging effect on it. 
We have installations 25 to 30 years old where the original wedge-type 


doors are still in use . .. with no signs of impairment. 


Ellis advanced design and finely engl- 


neered construction help to protect your 
investment and prolong your equipment 
in service and economy. Contact us for 
your next washer installation, 


Ze ELLi RIER CG. 


2444 N ORTH CRAWFORD AVENUE 


CHICAGO Fel Te az 


Mr. George W. Kriegh, Pacific Coast Representative of The Ellis Drier Co., 1786 N. Spring St., Los Angeles 31, Calif. 





Colesco is a superior controlled-suds deter- 


gent that’ll wash everything that comes 
into your plant .. . white work, colored 
classifications, silks, wools, cottons, and 
synthetic fabrics. No extra alkali is needed 
except possibly on severely stained shirts 


and heavily soiled work clothes. 


Colesco is mild but thorough. It’s fine for 
sweaters, socks, blankets, sport shirts and 
silks at controlled temperatures. 


Colesco never leaves a hard water scum 
on clothes or machines. In fact, if your 
machines now have lime soap deposits, 


Colesco will clean them up! What’s more, 
Colesco will not corrode any washer. Also, 


there’s no excessive suds to overflow and 
hinder the washer mechanism. 


Colesco is odorless, dustless, easy on the 
hands. Mint green in color, it’s easy to 


identify — prevents mistakes. 


The efficient brightening agent in Colesco is STABLE! 


Brightens all colcrs! Whitens all whites! 
Works in all waters—even hard, salty, and cold! 


CHEMICAL COMPANY 


Cleveland 3, Ohio 








